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Sustained Accuracy 
Lowest Maintenance 
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Highest Dependability 


MEASURING UNIT can be quickly removed or re- 
placed while housing remains in the line. 


LINE CONNECTIONS need never be disturbed to 


Double case construction of cause possible leaks or misalignments 


Brodie BiRotor Meters doubly assures long- 
term accuracy, efficiency, and low-cost EQUALIZED PRESSURE owes measuring unit pre- 
vents damage from fluid surges, shocks, or 


maintenance provided by readily replace- momentary overloads 


able measuring element — with its smooth 
continuous delivery at all speeds plus no DISTORTIONS from piping strains or pressures 
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To handle payloads profitably BUY 


CUSTOM-BUILT 
AUTOCARS 


This unit has the distinction of being one of Your Autocar goes through the production 
the biggest Autocars at work in the oil fields . . . . . 

of Texas. It is a mighty Model DC-20064 line with stead ticket bi it calling for a 
Autocar-Diesel 6-wheeler owned by Dale certain motor, transmission, rear end — all 
Truck Line, Inc., Houston, Tex. the components required for efficient han- 
dling of your particular payloads under 
Autocar will be fully represented ct the aes Hosen nny os a You 
TULSA OIL SHOW Se cs Ee a 

Se toe i ies es ee in lower cost per ton- e ing. Fin 
near the entrance. out how we can custom build an Autocar 

Ask for a free copy for you. Clip the coupon. 

of the new 
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The Autocar Company, Ardmore, Pa. 


Autocar Trucks bing Act fr ee 


The Autocar Company, Ardmore, Pa. . 
Established 1897 


Autocar Represéntatives in 


DALLAS EL PASO Address 
OKLAHOMA CITY ODESSA 
EDINBURG SAN ANTONIO 
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COMING MEETINGS 


MAY 
Canadian Oil Industry TBA Group, Royal 
York Hotel, Toronto, Canada, May 25. 
North Caroll On Jobb Assn., annual 


spring convention, The Carolina, Pinehurst, 
N. C., May 27-29 





JUNE 


. of Battery Manufacturers, 
a Frontenac, Quebec City, Que., June 

Eastern Biennial Exposition of Oil Heat, Hotel 
Statler, Boston, June 2-5. 

National Dixie Distributors, Inc., Brown Pal- 
ace Hotel, Denver, Colo., June 5-6. 

Society of Automotive Engineers, summer 
meeting, The Ambassador and Ritz-Carlton, 
Atlantic City, June 7-12. 

Tennessee Oil Men’s Assn., Patten Hotel, Chat- 
tanooga, June 8-9. 

Northwest Petroleum Assn., Hotel Duluth, 
Duluth, Minn., June 16-17. 

Pennsylvania Grade Crude Oil Assn., 30th an- 
nual meeting, William Penn Hotel, Pitts- 
burgh, June 18-19. 

Wyoming Oil Jobbers Assn., Townsend Hotel, 
Casper, Wyoming, June 22. 

Wisconsin Petroleum Assn., annual golf tour- 
nament and stag party, Dell View Hotel, 
Lake Delton, Wis., June 23. 

South Carolina Ol Jobbers Assn., aboard S. 8. 
Silver Star, sailing from Charleston, 8. C., 
for Nassau and Havana, June 25-July 1. 

American Society for Testing Materials, annua! 
meeting, Atlantic City, N. J., June 29-July 3. 


JULY 
National Oil Jobbers Council, Laramie, Wyo., 
July 19-21. 
Oil Marketers Assn., Jung Hotel, 
New Orleans, La., July 20-21. 
Trailer Manufacturers Assn., Inc., 
Edgewater Beach Hotel, Chicago, July 23-24. 


AUGUST 
Petroleum Marketers Assn., Sheraton 
Beach Hotel, Daytona Beach, Fla., Aug. 7. 
National Congress of Petroleum Retailers, 7th 
annual session, Hotel William Penn, Pitts- 
burgh, Aug. 18-21 


SEPTEMBER 


Association of Desk and Derrick Clubs of 
North America, annual meeting, Denver, 
Colo., Sept. 11-12. 

‘etroleum Institute, Division of Mar- 
keting, Lubrication Committee, The Tray- 
more, Atlantic City, Sept. 16. 

Ohio Petroleum Marketers Assn., Dayton Bilt- 
more Hotel, Dayton, Ohio, Sept. 16-17. 

National Petroleum Assn., Traymore Hotel, 
Atlantic City, Sept. 16-18. 

National Assn. of Oil Equipment Jobbers, 
third annual meeting, The Neil House, Co- 
lumbus, Ohio, Sept. 27-29. 

American Society of Mechanical Engineers, 
Petroleum Division, annual conference, Rice 
Hotel, Houston, Tex., Sept. 27-30. 


OCTOBER 


Oil Progress Week, Oct. 11-17. 

Texas Assn. of Petroleum Marketers, fourth 
annual convention and trade show, Adolphus 
Hotel, Dallas, Tex., Oct. 15-16. 

Petroleum Assn. of America, an- 
nual meeting, Texas Hotel, Fort Worth, Tex., 
Oct. 19-20. 

American Petroleum Credit Assn., annual con- 
ference, Hotel Biltmore, New York, Oct. 
26-28. 
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marketing. 
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Causes of engine wear are explained by oil company 
engineers who feel that regular lubrication is the best 
remedy. 


Features: 
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Credit customers of one large jobber are given per- 
sonalized treatment and are not treated as “numbers.” 
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A manufacturer of bookkeeping machines explains 
how they work and how they can be used to eliminate 
pen-and-ink methods even in a small business. 
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THE SAVINGS 


WITH 


INLUCITE 21 


Lithium-base Multi-Purpose Grease 


REALLY 








Service stations and fleet owners are finding that 
INLUCITE 21, the amazing “one grease-one gun” lubri- 
cant, saves time, saves labor, saves product cost, saves 
inventory and it’s superior to every specialized 
grease it replaces! 





Profits jump for service stations two ways — through sav- 
ings in man hours, inventory and product cost, and through 
increasing the number of grease jobs done. 


Savings multiply for fleet owners too . . . fewer greas- 
ings, less downtime, greater protection under all operating 
conditions. 


INLUCITE 21 is the registered trade name of the original 
lithium-base grease made under our exclusive patents. 


write FOR Fut veTALS INTERNATIONAL LUBRICANT 
CORPORATION 


New Orleans, Louisiana 
Manufacturers of Quality Lubricants 
AVIATION e INDUSTRIAL e AUTOMOTIVE @ MARINE 





With Research Comes Quality %* With Quality Comes Leadership 
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Behind Our Headlines 


We're mighty happy that our readers find the Equipment 
Section interesting enough to send in hundreds of requests for 
more information. And these come from busy marketing execu- 
tives in both large and small cgmpanies who take the time to 
fill out the reply coupon (see p. 74). 


Published Every Wednesday at 
1213 West Third St., 
Cleveland 13, Ohio 


Sometimes we even get purchase orders for the equipment. 
Needless to say it makes us feel good to think that our stories 
provide the means for marketers to take quick action. 
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And a South American recently wanted more details on 
half a dozen bits of news in the Equipment Section. 


It’s gratifying to hear that our equipment feature stories 


are used for training purposes. 


For example, our article on 


maintaining air compressors was used at a series of service 
clinics almost immediately after publication. 


So keep the inquiries pouring in, because they help us in 
a couple of ways. They keep us informed on readers’ interests 
and they help guide us in planning the type of equipment stories 
that will help oil marketers hike their operating efficiency. 
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THE NATIONAL SYSTEM in the Triangle Station is speeding customer 


service and reducing operating expenses. 


THIS NATIONAL CHARGE-POSTING REGISTER has eliminated losses 
caused by mistakes in addition and forgotten charges. 


“My Clalional Charge-Posting Register 
pays for itself every 11 months with 
many profit-making advantages.” 


Here is what Mr. J. W. Smith, proprietor of the Triangle 
Station, Tallahassee, Florida, says about his recently 
installed National System: 

‘“‘National’s new Charge-Posting System gives me 
complete control over both cash and charge transactions. 

“Without delay, every customer now gets an imme- 
diate, up-to-date record of his charge account after 
each purchase. Customers are pleased with the speedier 
handling of their charge purchases, since we have 
eliminated all hand-written records. And, since all 
multiple-item purchases are mechanically totaled, errors 
in addition are eliminated, too. 

“‘Because it is now so easy to make a charge record, 
there is less chance for us to forget to make it. This 
certainly was not true with our old method, and we 
probably had many more forgotten charges than we 
ever realized. 

“The fact that each charge record is given to the 
customers, showing his previous balance and the 
amount he owes to date, keeps him mindful of his 
account and encourages payment. 


“Also, my new system provides me with mechani- 


cally-added department totals. This information helped 
me increase sales in one department and reduced losses 
that were occurring in another. 


“The National System has saved me $22.50 a week 
in bookkeeping costs. This amount more than pays for 
the cost of our National in less than one year. This 
saving then comes back to me as extra profit year 
after year. 


“I certainly recommend that every Service Station 
operator investigate the time-and-money saving fea- 
tures found in a National System.” 

Start your investigation for greater profits in your 
business by contacting your local National representa- 
tive. He’s listed in the telephone directory. Ask him to 
survey your business, and show you how a National 
System will give you protection that saves money, 
and information that 
makes money. Call 
him today! 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 
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AHEAD OF THE NEWS 





NOJC EXPANDING—Three more state jobber asso- 
ciations, and possibly four, may be added to the ranks 
of the National Oi] Jobbers Council within the next 
year. The new Mississippi group, which was repre- 
sented at the spring meeting in Montgomery, is ex- 
pected to apply for membership at the summer session 
of NOJC in Laramie, Wyo. July 19-21. New jobber 
groups are being formed in Idaho and West Virginia 
and have shown interest in NOJC affiliation. Idaho 
probably will have a representative at Laramie. Still 
under study by NOJC’s executive committee is a Cali- 
fornia marketing association that may not qualify be- 
cause it has a large membership among commission 
agents. The national council now represents 25 asso- 
ciations from 26 states. 


EXPANDING—At least one major Midwest marketer 
is seriously contemplating marketing of Esso’s Uni- 
flow motor oil through its service stations. Uniflow 
already is being pushed hard by many car dealers. 
Push is being spurred, at least indirectly, by bulletins 
originating in home and district offices of many car 
manufacturers. 


4 MORE IN ’54?—Though in a nebulous state at the 
moment, talk in automotive circles is that next year 
will see the introduction of four or possibly five more 
passenger cars with V-8 engines. Despite this, top 
engineers at Ford still think there is a place in the 
future for the in-line six engine and apparently are 
planning along those lines. 


INDEPENDENT PAD—Interior Secretary McKay 
has been doing considerable streamlining and con- 
solidating of his department, with special emphasis 
on pruning temporary defense agencies that have 
served their purpose. But there has been no indi- 
cation that Petroleum Administration for Defense 
will lose its present status soon. 


NEW HORIZON—Another use for Diesel power with 
resultant demand for more Diesel fuel seems to be 
on the increase. An electrical power company is 
using Diesel engines to provide standby service and 
to carry peak loads. Placed at strategic points, these 
units, after a five-year test, apparently are proving 
to be the best supplemental means of meeting rapidly 
expanding demand for electrical power. To make its 
experiments the Northern States Power Co. installed 
27 American Locomotive Co. 1,300 h.p. engines at 10 
locations in the northern Midwest. 


MAY 20. 1953 


IMPORT DECISION—Most Capitol Hill observers are 
predicting that the House Ways and Means Committee 
will vote to extend the reciprocal trade agreements for 
one year, without amendments, thus dropping propos- 
als for quota restrictions on oil imports. It is gen- 
erally believed that the Democratic minority on the 
committee will vote in a block for trade extension, with 
at least two or three Republicans willing to go along 
and swing the voting in favor of President Eisenhower. 
Even should the committee switch and vote for import 
restrictions, most people feel the House probably 
would overrule the committee and save the President 
the trouble of vetoing any import restriction bill. 


METAL CREDIT CARD—Another oil company has 
decided to switch to the use of a metal address plate 
for filling in customer identification on credit card 
sales tickets at service stations. The style chosen is 
the same as that now in use by Standard of Cali- 
fornia, Humble Oil and Richfield of California. The 
company in question is not ready to make public an- 
nouncement of the change. Its marketing areas are 
for the most part west of the Mississippi. 


OIL SALES TREND?—NPN’s oil ratio surveys have 
shown for some time gains in motor oil sales by non- 
service station outlets. Now comes a marketing an- 
alyst for a can manufacturer with the observation 
that demand for one and 5-gal. oil cans is increasing 
steadily. He interprets that as another sign pointing 
to more oil sales by chain stores, car dealers, etc. 


TAX TURNABOUT — More and more talk is being 
heard about the possibility of Congress’ extending the 
excess profits tax at least until Jan. 1, rather than 
let it expire on June 30—as most observers first felt 
would be done. Opposition appears to be growing 
stronger against cutting any revenues at this time. 
There is also a fear of political repercussions from the 
labor vote if “business gets a break and workers’ per- 
sonal taxes are not cut.” 


TOLL ROAD SOUTH—Florida’s Senate last week 
approved a bill calling for a toll road from Jackson- 
ville to Miami. However, current reports are that 
the House will not go along and will amend the 
bill to provide for a toll road from Miami 110 miles 
north to the vicinity of Stuart, Fla. 








CHEVROLET ‘t:sc.” TRUCKS 


Famous for Their 


Saving Ways 


—and here are 4 Powerful Reasons why! 





EXTRA POWER! How can extra power save you money? The high- 
compression power (7.1 to 1 ratio) of Chevrolet’s Loadmaster 
engines in heavy-duty trucks means extra power and extra miles 
from each gallon of gas. Chevrolet's Thriftmaster engine in 
light- and medium-duty models has long been known for econ- 
omy of operation. 


EXTRA STAMINA! Heavier, stronger construction throughout, 
more rigid frames! Now, Chevrolet trucks are sturdier and tougher 
than they have ever been in the past—better able to handle the 
roughest jobs day after day, months on end. Such outstanding 
stamina is one more factor—and an important one—in reducing 
your hauling costs. 


MATCHED TO THE JOB, TOO! Every Chevrolet truck is carefully 
engineered and factory-matched to the job it will do. You don’t buy 
too big a truck. You don’t buy too small a truck. You get a truck 
with every unit matched and balanced to the work it will do—and 
that saves you money, too. 


EXTRA OVER-ALL ECONOMY! Many things contribute to lower 
hauling costs with Chevrolet. But, few are as welcome news to 
buyers as the fact that Chevrolet trucks list for less than any other 
truck of comparable size and capacity. See your Chevrolet dealer. 
Chevrolet Division of General Motors, Detroit 2, Michigan. 




















CHEVROLET ADVANCE-DESIGN 
TRUCK FEATURES 


TWO GREAT VALVE-IN-HEAD ENGINES— 
the Loadmaster or the Thriftmaster —to 
give you greater power per gallon, lower 
cost per load. POWER-JET CARBURETOR — 
for smooth, quick acceleration response. 
DIAPHRAGM SPRING CLUTCH —for easy- 
action engagement. SYNCHRO-MESH 
TRANSMISSION —for fast, smooth shift- 
ing. HYPOID REAR AXLE—for dependa- 
bility and long life. TORQUE-ACTION 
BRAKES—on light-duty and medium-duty 
models and on front of heavy-duty models. 
TWIN-ACTION REAR BRAKES—on heavy-duty 
models. DUAL-SHOE PARKING BRAKE—for 
greater holding ability on heavy-duty 
models. CAB SEAT—with double deck 
springs for complete riding comfort. 
VENTI-PANES —for improved cab ventila- 
tion. WIDE-BASE WHEELS—for increased 
tire mileage. BALL-GEAR STEERING —for 
easier handling. UNIT-DESIGNED BODIES — 
for greater load protection. ADVANCE- 
DESIGN STYLING—for increased comfort 
and modern appearance. 
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40 tires a minute, 58,000 every day, 21 million 
a year! That’s tire volume through service 
stations! 

More replacement tires are sold through the 
nation’s 200,000 service stations than through 
any other sales outlet. 

Whose tires are being sold in such volume? 
YOURS? Your batteries, your accessories? 

Are you getting your share of this service 
station TBA* business? Know how to get it, 
where to start, who has to be sold? 

There’s a particularly effective method of 
- soliciting this business ... an inside track to the 


men who decide what TBA items shall be sold. 

You can reach the decision-makers in oil 
jobber organizations and major oil companies 
through National Petroleum News. These men 
read NPN to get latest marketing and merchan- 
dising news every week; renew their paid sub- 
scriptions at the rate of 84.5% each year. Your 
direct approach is through the pages of National 
Petroleum News! 

To announce, introduce or promote TBA 
products, your first logical advertising step is a 
program in National Petroleum News .. . the 
oilman’s magazine for 44 years! 


*TBA is the oil industry's designation for Tires, Batteries and Accessories AND NPN sells TBA! 
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Publishers of the 


Annual TBA Directory 


. 
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& Buyer's Guide 


Publication offices: 1213 West 3rd Street - Cleveland 13, Ohio 
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@ lt is often necessary to remove suction stubs in 
underground tank installations — for shortening or 
lengthening if tank settles, for pumping out an accum- 
ulation of water on the bottom, or for cleaning out 
rust and corrosion which collects on the bottom and 
which may contaminate the product or foul the pump. 


The Buckeye No. 559 B Angle Check Valve with 
removable suction stub and 20-mesh strainer saves 
the time, expense and inconvenience of excavation. 
A few turns of one wrench, which can be used for the 
entire assembly, permits valve cage, strainer and 
suction stub to be immediately removed. 


The easy removal of the inside assembly of No. 
559 B also completely eliminates doubt about a 
perfect seal, a question always present when suction 
stub is permanently installed in a tank with a double 
tapped bushing. 


This valve is available with a 312” or 4” male 
thread to go directly into the tank flange, or a short 
nipple may be used between a 2” female thread on 
valve body and the tank bushing. The valve cage, 
strainer and suction stub may be used in presently 
installed No. 559 A or No. 559 AS 2” bodies. Write 
for complete information. 





BUCKEYE IRON & BRASS WORKS + DAYTON 1, OHIO 
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WASHINGTON 








You should be 
pleased to note 
that the Internal Revenue Bureau 
has instructed its agents to treat 
taxpayers somewhat like human be- 
ings. 

Take the matter of depreciation 
write-offs for tax purposes. The 
Bureau pointed out to its agents and 
engineers that in many situations 
there can be an honest difference of 
opinion and judgment. Therefore, 
the Bureau said, agents shouldn’t 
change a firm’s depreciation schedule 
unless there is “clear and convincing” 
basis for a change. 

A Bureau official put it this way: 
“What we're trying to get across to 
our agents is that they shouldn’t be 
so damn picayunish. Lots of times 
when the agents insist on making a 
change, there is practically no dif- 
ference in the final tax total anyway. 
But they go ahead and change it, and 
the taxpayer gets sore as a boil. I 
can’t say I blame him.” 

In its new policy directive, the Bu- 
reau said if depreciation rates are 
fair and reasonable, and if the tax- 
payer has followed a consistent prac- 
tice in figuring his depreciation, his 
figures should be left alone, unless 
they vary “substantially” from the 
agent’s. 

Two factors prompted the Bureau 
to issue the new policy statement. 
Most important was that the new 
administration has made it clear it’s 
no longer styiish to badger business 
unnecessarily. Also, the Bureau had 
received a growing number of com- 
plaints from individuals and com- 
panies pointing out that some agents 
seemed to feel they should make 
changes in every proposed deprecia- 
tion schedule to show they were on 
the ball. Furthermore, some agents 
would change schedules made previ- 
ously by other agents or by them- 
selves so that the taxpayer never 
knew what to expect next. 

It is never fun to pay taxes, but 
it may become a little less painful if 
the revenue agents quit popping the 
whip just to see you flinch. 

* * * 

A service station manager near 
Washington has decided that what he 
needs to boost sales is the help of 
a-road engineer. Seems that his sta- 
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Internal Revenue Bureau Tells Agents 
To Quit Picking on Business Taxpayers 


By Clyde La Motte 


tion’s driveway siopes toward the 
street, so that a car:parked at the 
pump isn’t level. The manager fig- 
ures he is losing about a gallon a 
sale on each “fill-’er-up” order. Only 
thing he’s worried about now is what 
the road engineer is apt to charge 
him. 
* * *. 

A trucking company personnel di- 
rector said in a speech recently that 
nine out of 10 people who fail in 
business fail because they can’t get 
along with people. Which reminds 
us of the chap who had a doctor 
diagnose his ailments. The doctor 
told him he was allergic to himseif. 

But back to the personnel director: 
He said a boss can’t order enthus- 
iasm or co-operation from his em- 
ployes; he has to cultivate them. One 
of his suggestions was to establish a 
‘“pat-on-the-back” department to en- 
courage employes and a “blow-your- 
top” department to give them an op- 
portunity to let off steam on any- 
thing that’s aching them. 

” - 

One way to get along with people 
is to use tact. The way an elevator 
operator in the Interior Department 
did the other day. To a bay-windowed 
gent standing at the front of a 
crowded car she said: “Sir, would 
you please pull in your chest so I 
can close the doors?” 

* > + 

The Federal Trade Commission has 
a problem. Last year it got some 
compiaints about the summer tire 
ads that stressed “half-price” sales 
when, actually, the deal was that the 
purchaser would get a second tire 
for half price if he first paid the full 
price for one tire, Also, trade-ins 
were required. 

By the time FTC got around to 
investigating, the sales were over and 
the ads were gone. 

This. year, FTC thought it would 
use foresight instead of hindsight. So 
it wrote letters to some advertising 
agencies suggesting that they steer 
clear of such ads this year. None of 
the ad people bothered to reply. So 
now FTC is at loss over what to do 
next. If it waits for the ads to ap- 
pear and then begins investigating, 
it will be too late again. Frustrat- 
ing, isn’t it? 
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Cancer 

strikes 

one in 
five 


Strike back 


By saving lives, by eas- 
ing pain, by improving 
services to cancer pa- 
tients, by supporting 
research that will find 
the final answers to 
cancer... 


That is how your dollars 
strike back at cancer 
when you give them to 
the American Cancer 
Society. 


Send your gift today by 
mailing it to “Cancer” 
care of your local post 
office. 


Give 
to conquer 
cancer 
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Ashland Oil Terminal, Covington, Kentucky 
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TWO-WAY STRETCH *: 
on the river Fr 


hi 
Independent jobbers profit by Ashland Oil’s efficient distribution my. AS § 
of oil products. Nine modern Ashland Oil river terminals, coor- : ace 
dinated with its own fleet of river towboats and barges, are the 
hub of the efficient movement of gasoline from the Ashland 
refineries to the dealer pumps. The Covington, Kentucky, terminal, 
for example, can store nearly 12,000,000 gallons of oil products. 
Write for the Ashland merchandising plans for selling “Flying 


Octanes” gasoline or your own private brand. 


ASHLAND OIL & REFINING COMPANY 
Home office: Ashland, Kentucky 


ALTON, !LL.—2616 E. Broadway; CINCINNATI, O.—1402 Federal Reserve Bank Bidg.; 
CLEVELAND, O.—Standard Bidg.; EVANSVILLE, IND.—2500 Broadway; FINDLAY, O.— 
P.O. Box 210; LOUISVILLE, KY.—3005 Dumesnil; NASHVILLE, TENN.—5 E. Main; 
PADUCAH, KY.— R.R. No. 4; PITTSBURGH, PA.—711 Park Bidg. 





The Independent Brand for Independents 
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NEOPRENE ADDS EXTRA LIFE 
to fuel oil hose... 





resists the softening and 
swelling action of fuel 
oils. Smooth and tough, 
it assures a fast flow rate 
. . . does not develop 
mushy spots that weaken 























NEOPRENE 
COVER 


withstands dragging over 
rough surfaces, even 
when wet with oil. This 
rugged cover can take 
severe flexing without 
cracking . . . resists sun- 
light checking and weath- 
ering. 




















CARGO LOADING HOSE CURB PUMP HOSE TANK TRUCK HOSE 


with smooth neoprene tube has fast flow with neoprene cover and tube gives exceptional with neoprene cover can take rough han 

rate... sets service records in handling service. The smooth cover resists abrasion, dling. Neoprene tube won't disintegrate in 

oil products and many chemicals. sunlight and weathering . . . remains flexible, contact with oils, gasoline, and most 
easy to handle chemicals. 


SUPPLYING FUEL OlLisa year- mum. So, for economy inhan- _ prene tube and cover. It sets 
round job ... so fuel oil hose dling petroleum orchemical _ records for dependability and 
gets no seasonal layoff. Hose products,specifyhosewithneo- _long service life. 
made with neoprene tube and 

cover is ready to go in all kinds FREE! 

of weather... rough handling WYESIPD Ta Pam REE! Me wornene woresoor 
and severe flexing are all in the The dikeat willie he Clip snd mall this coupon to £1. du Pont do ff 


: Nemours & Co. (inc.), Rubber Chemicals Division 
day’s work. Du Pont since 1932 NP-5, Wilmington 98, Delaware. : 

















Neoprene’s outstanding per- Name Position 
formance in every phase of the na 
petroleum industry helps keep TTER THINGS FOR SETTER LIVING ae or 








maintenance costs at a mini- 
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These features of the BENJAMIN ‘‘Angle Vapor-Tite 40’’ 
Fluorescent Unit illustrate why there’s more to Service 
Station Lighting than first meets the eye! 


SEAMLESS, ONE-PIECE PORCELAIN- 
ENAMELED STEEL HOUSING . No 
cracks or crevices; no place for rust to 
get a foothold. 


UNBROKEN SURFACE OF NON-POROUS, 
FLINT HARD PORCELAIN ENAMEL. No 
pores or cracks for dirt to gather... easy 
to clean with soap and water. 


EXCLUSIVE BENJAMIN “SPRINGLOX”’ 
LAMPHOLDER. Speeds relamping through 
patented spring construction. Electrically 
dependable and safe... defies humidity. 






EASY TO OPEN AND CLOSE. Simplified, 
hand-operated spring-type clamps unsnap 
in a jiffy. Three strong hinges keep cover 
aligned. Cover cannot fall off. 


SEALED INTERIOR . Extruded rubber 
gasket seals out dirt and moisture. 






ADAPTABLE to your mounting require- 
ments! May be mounted three different 
ways to provide best possible light wher- 
ever illumination from the side is necessary. 





ithere’s more to Service Station Lighting 
ithan first meets the eye! 






Lighting units that look alike 
may vary greatly in performance 


You wouldn’t have much trouble choosing the right one, if 
every lighting unit carried a tag telling you... 


@ how long you can expect the unit to last... 

@ how much it will cost to operate per year... 

@ what maintenance will be necessary to keep getting original light output... 
@ how efficient the unit is from the standpoint of performance. 


However, the fact of the matter is that most service station 
lighting units tend to look alike. This outward resemblance 
may lead you to believe that there isn’t much difference 
between them. That is one reason why there’s more to service 
station lighting than first meets the eye. 


It takes a trained eye to see the difference between lighting 
units. Listed and illustrated here as an example, are just 
a few of the points to watch when selecting units for wash 
rack lighting. Equally important points of difference apply 
to every type of lighting unit you may use in your station. 


That’s why it’s good business to consult a man who knows 
service station lighting, such as your qualified Benjamin 
Electrical Contractor. If you prefer, write us for FREE 
Service Station Idea Scrapbook and Data Bulletins on 
Benjamin Service Station Lighting Units. Benjamin Electric 
Mfg. Co., Service Station Planning Dept., Des Plaines, Ill. 


sold exclusively through electrical distributors 
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Inventories of Lube Base Stocks Show 
Decline in Midwest and Pennsylvania 


Bright stock and viscous neutrals 
inventories at 12 Midwest refineries 
declined during March, 1953, com- 
pared with February, 1953, but were 
much higher than at the end of 
March, 1952, according to Western 
Petroleum Refiners Assn.’s report. 

In Pennsylvania, inventories of 
bright stock and neutrals also were 
lower on March 31, 1953, than at the 
end of the preceding month, as re- 
ported by the National Petroleum 
Assn. Production of the two lube 
components in Pennsylvania was sub- 
stantially higher during March, 1953, 
compared with February. 

In the Midwest, however, produc- 
tion of bright stock and neutrals was 
much lower during March than in 
February. 

Detailed figures follow 
rels) : 


(in bar- 


Midwest 

Bright Viscous 
Production: Stock Neutral 
March, 1953 ............ 234,063 448,261 
February, 1953 ...... 176,665 418,206 

Inventories : 
CE SEE 6 np 00 ¢ho've odin 724,653 
762,036 


516,569 
February, 1953 . 


vhs adds 529,814 
Pennsylvania 
Production: 
March, 1953 .. 155,337 
141,485 


191,577 
163,817 


344,306 453,673 
ese. 354,495 466,210 

U. S. Refinery Runs—Refiners ran 
84,000 b/d less crude oil through their 
plants in the week ended May 9, 
after edging near 7,000,000 b/d in 
the previous week, according to the 
American Petroleum Institute statis- 
tics. Foreign crude oil included in 
U. S. refinery runs also declined, as 
did the output of all major products 
except residual fuel oil. 

Stocks of finished and unfinished 
gasoline declined, while inventories 
of kerosine, distillate and residual 
fuel gained (see summary table be- 
low). 

Penna. Crude Runs—Refinery runs 
of Pennsylvania grade crude oil in- 
cfeased 1,031 b/d during the week 
ended May 9, 1953, compared with 
the preceding week. Figures follow: 
Week Ended Week Ended Week Ended 
May 9, 1953 May 2, 1953 May 10, 1952 

47,305 b/d 46,274 b/d 47,655 b/d 

World Oil Output—cCrude produc- 
tion throughout the world averaged 
12,644,000 b/d in November, 1952, 
slightly higher than the October rate 
of 12,631,000, according to the U. S. 
Bureau of Mines. The report also 
showed: 

Crude imports into Western Europe 
averaged 1,402,000 b/d, a decline of 
7.3% from October. 

Exports of crude from the Middle 


February, 1953 , Es : 
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East (exclusive of shipments to 
Bahrein) averaged 1,749,000 b/d, 
0.7% over October. Venezuelan ship- 
ments were down 1% at an average 
of 1,450,000 b/d. 

World crude runs to stills (exclu- 
sive of U.S.S.R. and Eastern Europe) 
reached the record average of 11,- 
505,000 b/d, up 1.7% from previous 
month. 

Big Crude Line—Dedication of the 
466-mile, West Texas-Gulf pipe line 
was marked by a statement of Chair- 
man Ernest O. Thompson that the 
Permian Basin will be able to keep 
the line filled to capacity for at least 
the next 25 to 30 years. 


The line will carry 301,000 b/d of 
West Texas-New Mexico crude to 
Beaumont and Port Arthur refiner- 
ies, or the flow can be diverted to 
Longview for delivery to other pipe 
lines serving the Chicago-Great 
Lakes-Eastern Seaboard area. Ulti- 
mate capacity is estimated at 440,000 
b/d. 

Oil Imports Up—Crude oil and 
products imports into the U. 8S. east 
of California climbed 170,900 b/d in 
week ended May 9, but declined 
20,000 b/d in California, the API re- 
ports. Total U. S. imports rose 150,- 
900 b/d. Figures follow: 

Week 
Ended Ended Ended 
May 9 May2 May 9 
(bbls. per day) 

East of California: 
Crude oil — 635,800 557,100 568,200 
Residual fuel .. 397,900 315,400 338,600 
Distillate fuel 5,000 5,000 8,700 
Asphalt .. 7,300 9,600 6,000 
Others 12,000 pause 3,100 


Total eer ,058,000 887,100 924,600 

California: 
Crude oil ..... 
Others 


94,900 


95,300 115,300 


Total . es 95,300 115,300 95,600 
Total U.S. Imports 1,153,300 1,002,400 1,020,200 


Refiner Expands—-The Premier Re- 
fining Co. is spending more than $2 


million to expand and modernize its 
refinery at Fort Worth, Tex. A new 
3,000 b/d catalytic cracking unit, gas 
recovery plant and catalytic poly- 
merization unit are included in the 
program. Completion is expected by 
early 1954. 


Capacity Boost—Complete modern- 
ization of The Texas Co. 8,000 b/d 
refinery at Amarillo, Tex., is planned. 
New facilities will include a 15,500 
b/d crude distillation unit, a 3,600 
b/d delayed coking unit, a 6,000 b/d 
(about 10,000 b/d with recycle) Or- 
thoflow Fluid catalytic cracking unit, 
and a catalytic polymerization unit 
rated at about 470 b/d of polymer 
gasoline. 


Foreign Oil—Kuwait crude oil out- 
put in the first quarter of 1953 to- 
taled 9,656,790 tons, compared with 
8,676,836 tons for the same period 
of last year, according to the Gulf 
Oil report for Kuwait Oil Co., Ltd. 


Iraq boosted its oil production to 
6,500,000 tons (about 48,750,000 bbls.) 
in the first quarter of this year, com- 
pared with 2,800,000 tons (about 21,- 
000,000 bbls.) in the corresponding 
1952 period, the London Petroleum 
Information Bureau reports. The in- 
crease was largely due to the new 
pipe line operating from Kirkuk to 
Banias. 


Oil production in the Middle East 
totaled 28,000,000 tons (about 210,- 
000,000 bbls.) in first quarter com- 
pared with 24,000,00 tons (about 
180,000,000 bbls.) in first quarter of 
1952. 

Crude oil output in Saudi Arabia 
during the first four months of 1953 
averaged 809,267 b/d, compared with 
854,309 b/d in the same period of 
1952, according to a report of Arabian 
American Oil Co. 


Venezuelan crude oil production av- 
eraged 1,717,054 b/d in February, 
down from the January average of 
1,792,060 b/d, according to the Min- 
istry of-Mines and Hydrocarbons. 


Summary of API Report on Refining Operations 
(U.S. totals — B. of M. basis) 


Production 


Crude runs—daily avg. 
Foreign crude included 
Percent operated 
Gasoline 

Kerosine 

Distillate fuel oil 
Residual fuel oil 


Stocks 
Finished & unfinished gasoline 
Kerosine 
Distillate fuel oil 
Residual fuel oil 


Week 
Ended 
May 9 


6,865,000 
590,000 701,000 
89.7 90'8 1.1 
23,041,000 
2,373,000 
9,465,000 
8,772,000 


157,337,000 
20,221,000 
62,964,000 
40,070,000 


Week 
Ended or 
May 2 Decrease 
(Figures in Barrels) 
6,949,000 84,000 
111,000 


23,322,000 
2,674,000 
10,012,000 
8,457,000 


281,000 
301,000 
547,000 
315,000 


157,599,000 
20,040,000 } 
61,314,000 
38,989,000 


262,000 
181,000 
+ 1,650,000 
+ 1,081,000 
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You are cordially invited to 


view the Graver Expansion Roof Tank and 
the Graver Floating Roof Tanks as seen 
in Scale Working Models hand-crafted in plastic. 





These highly visual models demonstrate 
dramatically the vapor-saving and gasoline-saving 
potentialities inherent in these patented designs. 


GRAVER TANK & MFG. (C0. INC. 
Graver Floating Roof Tanks are equally suitable EAST CHICAGO, INDIANA 


; NEW YORK * CHICAGO «© PHILADELPHIA « ATLANTA 
—and widely used-for the storage of crudes. DETROIT * CLEVELAND © PITTSBURGH * HOUSTON 
; ; CATASAUQUA, PA. © SAND SPRINGS, OKLA. + CASPER, WYO 
The roof, floating directly upon the crude, 


allows no air pockets, thus minimizing corrosion. 
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MOW! completely new 


FORD TRUCKS for'53 


Scores of brand-new, TIME-SAVING features in 
the completely new Ford Trucks for ’53 add a new 
dimension to truck economy. And you can choose 
from over 190 models in a greatly expanded line. 


Ford Trucks are leaders in low first cost and low 
running costs. They last longer for low ownership 
costs. Now for ’53, new TIME-SAVING features 
cut trucking costs still further. 


, 


NEW “DRIVERIZED” CABS cut driver fatigue! NEW SYNCHRO-SILENT transmissions for NEW LOW-FRICTION POWER in 3 overhead- 
One-piece curved windshield 55% bigger. easier shifting—no “double clutching” valve engines—Cosi Clipper Six, Cargo 
I-REST tinted glass (extra cost). Wider —standard all models. New Fordomatic King V-8’s. Five engines in all with 
seat with counter-shock seat snubber. or Overdrive on F-100 at extra cost. famous Truck V-8 and Big Six. 

Deluxe cab shown in all illustrations 





Parallel frame rails New banjo-type 
for better service hypoid rear axle 
accessibility 


New steering geometry 
New wider tread, set-back front axle 
NEW SHORT TURNING for better maneuver- NEW SPRINGS! NEW BRAKES! Longer front NEW TIME-SAVING FEATURES THROUGHOUT! 
ability. New wider tread gives 37° steer- and rear springs for easier ride, longer All new ... all the way! New fast con- 
ing angle. New set-back axles shorten life! New self-energizing brakes for | trols and new power save truck time on 





wheelbase, improve weight distribution better control . . . double-cylinder the road . . . New service accessibility 
--ithout reducing capacity. type, rear, on Series 500 and 600. saves truck time in the shop. 





Designed for todays hauling needs! 


FORD <cowomy TRUCKS 


SAVE TIME! e SAVE MONEY! @ LAST LONGER! 


Good Drivers Drive Safe Trucks 


r-""" FREE! MAIL THIS COUPON NOW! 
Forp Division of Forp Motor Company 

P.O. Box 658, Dearborn, Michigan 

Please send me without charge or obligation, com- 
plete details on new Ford Economy Trucks for ‘53! 
FULL LINE [) HEAVY-DUTY MODELS [] 
LIGHT MODELS [] BIG JOB MODELS [) 
PARCEL DELIVERY [] CAB PORWARD yope.s [] 


Name 





(PLEASE PRINT PLAINLY) 


Address _— 





BIGGEST FORD TRUCK ever built—new Ford Series F-900 has G.C.W. 
rating of 55,000 Ibs. as a tractor and G.V.W. truck rating of 27,000 Ibs. 


City State = 
T-18 Check here if student [) 
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PUMPS: AIR COMPRESSORS 








LONGER TROUBLE-FREE SERVICE..© 
LOW COST MAINTENANCE... 
SALES BUILDING APPEARANCE |6hBee 


Extra value for you in design, manufacture and per- 
formance is the goal for every Wayne Pump. Everyone 
at Wayne, from design engineer to the final tester in 
our proving laboratory, has been instructed “it must be 
premium in quality.” Every Wayne Pump is built to set 
a new standard of comparison in premium value and 
performance . . . at no extra cost to you. 

Quality-check the new Wayne Pumps, feature for fea- 
ture, with all others. Then install them in your own 
stations. Performance-prove their longer, trouble-free 
service that helps keep gallonage up . . . low cost main- 
tenance . . . and sales building appearance. 

When you specify this value-packed pump you are 
sure of buying top quality for more gallons . . . backed 
by a nation-wide service organization. For full details 
on these new pumps write to... 


THE WAYNE PUMP COMPANY 


Dept. N-1 
SALISBURY, MARYLAND ° TORONTO, CANADA 














— — 
-++>MORE WAYNE 
PUMPS USED THAN 
ANY OTHER MAKE 
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HOISTS: HOSE REELS: OIL & GREASE DISPENSERS 














Here’s why TRAILMOBILE tanks have a 
“out of service’ time! 













Every Trailmobile tank ous) 
am all I.C.C. tests: 
he bubble test, where air under 


pressure is pumped into the tank and 
a soap-and-water solution smeared on 


» the outside shows any Icaks. 
The hydrostatic test where water 
under pressure simulates actual 

load-carrying conditions inside the 
tank: any shell defects would show 
immediately. Trailmobile tanks must 
pass both tests with flying colors 
under the eyes of careful, experienced 
inspectors so tanks will stay in service 
longer with minimum maintenance. 


oe 




















Trailmobile Tank Trailer 
Train—also available in single 
axle types and tandem models 
to fit your hauling requirements. 


Before you ever get your Trailmobile 
tank trailer it’s been proved right— 
from the quality of he high-tensile 
steel tank to its load-carrying bulk- 
heads and baffles. 


Trailmobile’s exclusive Electronic 
Tester tells under actual tank load 
and road conditions where any weak- 
ness might occur, where any re-design 
is necessary before the new model be- 
ing tested is ever put into prqduction. 
This results in a tank you can trust to 
give you years of reliable servic 


aad a : ¢ to 
—..4 meet your hauling obligations. 4 
Here’s the ironclad Trailmobile 


tank guarantee that rocked the in- 
dustry and has never been matched. It 
seve against shell leakage, and pays 


50.00 a day as long as the unit is out of Trond 
operation due to shell leakage. This The 
guarantee is issued with every new Trail- . 70 T RA j LM @ ] 3 3 L rE 
mobile tank and applies for the le /S 
owner's protection for a period of one 

ear. This is in addition to the standard 

railmobile product warranty—addi- TRAILMOBILE ine. 
tional proof that Trailmobile tanks are CINCINNATI 9, OHIO 
tops, the best buy you can make. 










Rotteedale Broo hawks guicematon. —. frvanstond bebo “e pog & 
newt chy the tered, forces ts mtheed tavern ty tut of worire hy 
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BERKELEY 10, CALIFORNIA 
Friendly Sales and Service from Coast to Coast 
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Introducing... 


SANTOLENE # 


Stops Costly Screen 
and Filter Clogging 
of Oil Burners 


4 Ways OLENE H is a newly 
feveloped Monsanto fuel oil 
addition agent specifically 
designed to overcome screen and 
filter clogging in oil burners. 


= KEEPS FUEL OIL SLUDGE AND SEDIMENT LOW by inhibit- 
= . ing progressive polymerization of unstable elements initially 


present in oil. 
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REDUCES DEPOSITION of sludge and sediment on burner 
parts by means of a unique surface action. 
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INHIBITS RUST and eliminates nearly all entrained rust at fuel 
oil burner. 
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ELIMINATES OIL HAZE, has no adverse effect on engine 
operation, is not subject to depletion by water extraction. 








t ih 
~o 


FOR MORE INFORMATION send for Technical Bulletin 
0-87 to MONSANTO CHEMICAL COMPANY, Organic 
Chemicals Division, 800 N. Twelfth Blud., St. Louis 1, Mo. 


HAD 
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CHEMICALS ~ PLASTICS 


Santolene: Reg. U. 8S. Pat. Off. 














Continental's artists translate ideas into packages that sell 


MAY WE TAILOR A STEEL CONTAINER FOR YOU? 





To Continental people, your bulk products 
are personalities. And we do our best to hand- 
tailor containers that exactly fit their needs. 

As one of the few steel container manufac- 
turers who also make tin cans, we have an 
. experience in lithographing-on-metal that’s 
hard to equal. Our artists are masters at adapt- 
ing designs to look well on pails, drums and 
handi cans of varying sizes and shapes. Our 
platemakers and pressmen have the most 
modern of equipment with which to work, 

No two steel container users have exactly 


i 


EE ———— 


the same problems. From long experience 
we have built up a list of package services 
that our customers have found helpful. We’d 
like a chance to hand-tailor these services to 
your particular requirements. 











CONTINENTAL CAN COMPANY 


€ 


Continental Can Building, 100 E. 42nd Street, New York 17, N. Y. 


EASTERN DIVISION 
100 E. 42nd St., New York 17 


CENTRAL DIVISION 
135 So. La Salle St., Chicago 3 


PACIFIC DIVISION 
Russ Building, San Francisco 4 
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EVER- TITE’| 


99 Coupler 


speeds 


deliverzes 
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No. 97 EVER-TITE Fill Cap 
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E EVER-TITE No. 99 Coupler—an 
entirely new development in coupler 
operation—embodies such great adap- 
tability that it meets every requirement 
for tight-fill deliveries to underground 
storage tanks, and can be used with a 
manhole as small as 64%” in diameter. 


How It Works 


This new Ever-tite Coupler is used with 
the No. 97 Ever-tite Fill Cap, pictured at 
the left. After removing the fill cap from 
the adapter, the coupler is simply pushed 
on the adapter and the push-rod pressed 
down, which locks the coupler tightly 
to the fill. After delivery, by raising the 


Vy 
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push rod the coupler is removed and the 
water-tight cap is replaced. 


Tight Connections Every Time 


You can depend on the new Ever-tite 
No. 99 Coupler to give typical Ever-tite 
service—which means tight, safe con- 
nections ... faster deliveries. . . and a 
substantial saving in operating and 
maintenance costs. 


No. 99 is made of high tensile alumi- 
num, with bronze push-rod and cams. It 
is extremely light yet has the rugged, 
sturdy construction that assures long, 
trouble-free service. The push-rod can 
also be used as a carrying handle. 


Write now for further information. 
*The EVER-TITE Trademark is a hallmark of dependability in fittings 
for the petroleum industry—proved by 16 years of pre-eminence. 


EVER-TITE COUPLING CO. INC., 254 WEST 54th STREET. NEW YORK 19, N. Y. 














Two Great New Products, Biggest Ad 
Campaign back Richfield Distributors 





TWO NEW BEAUTIES FOR RICHFIELD DISTRIBUTORS 


Hundreds of leading newspapers are telling millions of motorists 
about Richfield’s two great new products — Richfield Ethyl“101 
PLUS” Gasoline and Richlube Super HD Motor Oil. Powerful 
sales promotion plus cooperative newspaper, radio and movie 
advertising gives even greater backing to Richfield Distributors. 
It’s typical of the vigorous support that Richfield gives to Inde- 
pendent Distributors. And remember, you still have the freedom to 


run your business your way. Get the facts on a Richfield franchise. 
Phone or write us today. 


MEW PRODUCT PACKAGES 


RICHFIELD 


OIL CORPORATION OF NEW YORK 


542 FIFTH AVENUE, NEW YORK 36, N. Y. 


Serving the Eastern Seaboard from Maine through the Carolinas 
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BALCRANK 


Lowe 
— 


HIGH PRESSURE PUMP 
DELIVERS MORE GREASE IN 

LESS TIME AT HIGHER PRESSURE 
EVEN AT BELOW ZERO 
TEMPERATURES * 














NON-FOULING HIGHER MORE VOLUME LOW COST 


Foreign matter cannot PRESSURE Supplies 4 reels simultaneously. As low or lower in price than 


enter pump. No competitive A 45 to 1 Pressure Ratio. Delivers greater volume any comparative equipment. 
pump has this feature Lubricates more cars faster © than any comparative pump Never so much for so little 


Plus PRESSUR-MATIC opsepe Selecta ar 









(STANDARD EQUIPMENT) es makes of cars. 


Indispensable for multi-purpose lubricants. 
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CHASSIS 


' GEAR OIL 

Easy hose pull-out in any direction—retracts 
Of moToR Ol safely—no fly-back—no holding. Ceiling, wall 
ALR or floor installation. All reels have 20 ft. hose 
WATER except Air reel which has 25 ft. 
















































heaton NT problem 


WHEATON 70 SERIES LIGHT DUTY SWING JOINTS s 
FEATURE EASY, ONE MAN PACKING REPLACEMENT a 
Series 70 Swing Joints are built rugged far hard = 
service and offer a choice of single, horizontal and “3G 
vertical or straight swinging action. One man can a 
repack either model without removing the loading arm. eae 
SIZES: %”, 1", 1Va", 1¥2", 2”, 2%”, 3”, 4”. be 


TYPE 70 TYPE 71 TYPE 72 





TYPE 170 
WHEATON 170 SERIES MALE THREADED SWING JOINTS 


“= REPACK WITHOUT REMOVING THE LOADING ARM 
EE Double rows of ball bearings and a non-contracting ; 
: synthetic rubber packing seal provide easiest, smooth- 
- est swinging action known. A simple nut adjustment 
< compensates for wear. Packing can be replaced in 
be: minutes without removing loading arm. < 
an SIZES: Types 170 and 170A*—114”, 
= 2”, 22", 3”; Types 171,171 A* and 
=a 172—2”, 22”, 3”. *Not illustrated 
= TYPE 172 


TYPE 171 





a DOUBLE 
= WHEATON 370 SERIES FEMALE THREADED HEAVY DUTY TYPE 371 


SWING JOINTS PERMIT QUICK SERVICING 

Low friction characteristics mean smooth, easy swing- 

ing, greater flexibility and easier handling. Wheaton 

patented feature permits quick replacement of the 

packing seal without loading arm removal 
SIZES: Made in 3” and 4” sizes. 


Types 370*, 371, 372*, 373 and 374 
in bronze. *Not illustrated. 








s woRKS 
Hh goon NEW JERSEY 





EATO 
SPRINGFIELD R 
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HOUSTON 


VOUrS t0 
use 


port of 
NEW YORK 


| GENERAL AMERICANS 


tank storage terminals 


In 5 great markets General American offers you All methods of bulk liquid transportation 
Sianglees bulk liquid storage terminal facilities are available. 

with no capital investment on your part. You At the Ports of New York and New Czleans 
use modern facilities, pipelines, manifolds, blend- _ there is high-speed canning, drumming and 
ing equipment. You have complete privacy. barreling equipment — yours to use. 


‘pr dopeuclability see General American 


GENERAL AMERICAN TANK STORAGE TERMINALS 
a. dinision of GENERAL AMERICAN TRANSPORTATION CORPORATION 
135 South La Salle Street + Chicago 90, Illinois 











Jess Knowles 
Vice-President 
in Charge of Marketing 


Dick Kerr Dan Breen 
Retail Wholesale 
Sales Manager Sales Manager 








DON BARTON 
Director, Advertising & Sales Promotion, Says: 


“‘Whether you‘re from Missouri or not—we want 
to show you how the pulling power of Skelly’s Ad- 
vertising and Merchandising will put more money 
into your cash register !’ 


-<<---=-4 
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SKCLLY’S PROOF OF PROFITS STARTS HERE! 





6 Ways Skelly Builds Brand Preference that Builds Skelly Dealers’ Business 


NETWORK RADIO: No other major oil com- 
pany matches the power of Skelly’s daily 
morning NBC network program featuring 
Alex Dreier, noted news analyst, plus 
strong selling commercials reaching mil- 
lions of midwest homes every day. 


BIG NEWSPAPER ADVERTISING: Hitting 
with selling impact in 40 key markets where 
Skelly products are sold—carrying Skelly 
sales messages and promotions to millions 
—pulling cash traffic into Skelly dealers’ 
driveways. 


VITAL FARM COVERAGE: Surveys prove 
more farm families read farm magazines 
than newspapers or general magazines. 
Skelly sells this rich market with a full 
schedule of advertising in all leading farm 
papers. 


MONEY-BACK GUARANTEE: Skelly’s sound 
money-back guarantee has stood the test of 


more than 33 years— ene of quality prod- 
ucts without parallel in the entire petro- 
leum industry. An unbeatable builder of 
consumer confidence! 


POWERFUL PROMOTIONS: When it comes 
to ee that make consumérs sit up 
and take action —the record proves that 
Skelly’s got it! For seasonal promotions 
that “season” real driveway activity —see 
Skelly! 


SMASH-HIT STATION DISPLAYS: It takes 
color and excitement and unusual devices 
to flag down and pull in a bigger share of 
the motoring Pg today. One look tells 
you that Skelly has what it takes to put 
you in business. 


Write for the 
SKELLY PROFIT SHOWDOWN! 


SKELLY OIL COMPANY 


Marketing Headquarters: KANSAS CITY, MISSOURI 


Division Offices: KANSAS CITY 


CHICAGO »* ST. PAUL * OMAHA * DENVER * DALLAS * CEDAR RAPIDS * TULSA + WICHITA 


The Franchise with a Future! 
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EQUIPMENT 
DOES MAKE 
MONEY FOR 
ITS OWNERS... 


M. J. Dettmer, president 
of Rudisill Fuel Oils, 
Inc., and many other 
dealers have proved conclusively that Bowser 
filtration of fuel oil boosts gallonage and 
increases net profit. Bowser metering guards 
inventory, and Bowser meter-printed invoice 
tickets promote good will and confidence. 


AT THE BULK PLANT... BOWSER FILTERS AND XACTO METER 
ON THE TRUCK... XACTO METER WITH TICKET PRINTER 


There is a Bowser-trained fuel oil equipment 
specialist near you. He will gladly survey 
your operation with no obligation to you. 
Recommendations are made only on the basis 
that you would benefit in sales and profit. 


.. - WRITE FOR 
FREE FUEL OIL 
SUCCESS STORY 


REGIONAL = ATLANTA, GEORGIA, 74! Boulevard, N. E 
OFFICES: 1ICAG N No. Frank 


BOWSER, INC., 1301 CREIGHTON AVE., FORT WAYNE 2, INDIANA 

















about My Business” 


by LESLIE R. NEAL, 
Past President, Texas Oil Jobbers Associatiiie 





éée00 often you hear of a service station dealer, a jobber, or a commission agent who feels it 
T.. not his responsibility to get the story of the oil industry over to the public. The job, he 
thinks, belongs to the big supplying companies. : 

“I have heard myself, in time gone by, that industry public relations is a major oil company 
project entirely. It is not. It belongs to our industry as a whole. 

“For several years I have worked with the American Petroleum Institute’s Oil Industry 
Information Committee. I am thoroughly sold on the aims and objectives of its public relations 
program. I have learned that all of us in the petroleum industry can help ourselves and the 
future of our business lives by lending a hand to this cause. 

“This year the national chairman of the Oil Industry Information Committee is Mr. Stanton 
K. Smith, Rockford, Illinois. He is a jobber. And, he has been elected chairman because of 
the effort he has put into the OIIC program. 

“We jobbers can profit by his example. If we do, I guarantee that those of you who work 
on the program will continue from here on out. Your rewards will far exceed the time and effort 
you will put into it, and you will be protecting the very things about our American way of life 


that are so dear to you.” 7 


This is one of a series of personal messages from outstanding oil jobbers who are profit- 
ing from their activity in the program of the Oil Industry Information Committee. 
If you would like more information write: 


AMERICAN PETROLEUM INSTITUTE, 50 West 50th Street, New York 20, N. Y. 
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=) modern landscape 


. . the modern landscape is the industrial landscape — with the oil producing industry a predominant 
factor . . . Wherever oil is stored, MODERN Quality Welded Storage Tanks are vital for a successful 
operation . .. Look to MODERN Tanks for precision engineering (per A.P.I. specifications ) and quality 
materials to provide operational safety and long-term economy. 
Permanent installations or portable units (single tanks or a battery )—all MODERN Quality Oil Field 
Storage Tanks meet both purposes and are engineered to meet your 
specific requirements . . . Your operation is part of the Modern 
Landscape — it deserves MODERN Equipment. 


a ee... 


WRITE FOR CATALOG TO Representatives in all principal cities of the United States. 


ODERN WELDING CO., INC. 
EPT. N * OWENSBORO, + 


ua’ modern welding 60. in 


zat OWENSBORO, Se NEWARK, OHIO + ORLANDO, FLA * HOUSTON, TEXAS 





























See this space next month for the most unusual 
announcement ever made about a storage battery. 
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The “typical” young jobber does not exist. 


Youth Builds Bright Future for 


He is only a sta- 


tistic—an average of the careers of individual jobbers. But more 
than any living example, he is useful in giving a broad picture of 
who today’s real young jobbers are, what they think, and where they 


are headed. 


The young jobber described below on this page comes from an 
NPN survey of 71 men under 36 who are working for branded or 
unbranded distributorships in all parts of the country. 


The survey itself is on the next two pages. 


one fact stands out: 
in young management. 


* * 


The typical young jobber is 30 
years old. But he’s no greenhorn. 
He’s been around the oil business for 
eight years learning the ropes. To- 
day, he has had experience in many 
-phases of oil jobbing and is a full- 
fledged executive for his company, 
with a yearly income of $7,500. 

Along the road he has had to face 
the hard facts of oil competition, 
plus his two biggest headaches of 
finding expansion capital and keep- 
ing good employes. But he considers 
his jobbing career permanent. He 
thinks he can advance faster and far- 
ther in oil jobbing than in other 
fields, and is much better off than 
working for a major. 


Secure Place—More than this, the 
young jobber has faith in the future 
of Independent marketing. As he 
puts it: 

“In many situations, the jobber 
can operate more efficiently than the 
major. The jobber’s position is secure 
as long as he abides by the Golden 
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From its results, 


Independent marketing has a solid foundation 
Its position should continue strong. 


* 


Rule and performs the services that 
justify his existence. I think there 
will always be a placé for the job- 
ber in the oil industry.” 


The young jobber is working hard 
to prove that fact. He has helped 
build his company’s gallonage to 3,- 
500,000 a year, and is now super- 
vising the work of four employes. 
Already the owner of stock in his 
company (which he hopes to own 
some day), he has some definite ideas 
on how to succeed. 

His formula calis for a thorough 
grounding in all phases of jobber op- 
erations, with extra stress on sales. 
He’s been around long enough to real- 
ize that he has to bring friendliness, 
honesty, initiative, and hard work to 
his job. 

Competition? Here the majors are 
his chief concern. He doesn’t like the 
commercial account policies of some, 
and he’s worried about their by-pass- 
ing the bulk plant. But generally he 
believes major policies are fair, even 
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On the Way Up 


Tomorrow's leadership in Independent 
oil marketing will be supplied by young 
jobbers such as those pictured in this is- 
sue. At left is Halsted H. Park, Jr., 
vice president of H. H. Park, Inc., Kato- 
nah, N. Y. On front cover is Irving S 
Patterson, president of City Oil and Coal 
Co., Torrington, Conn. 


Independents 


if margins are a bit on the low side. 

Outside Office—The young jobber 
has more than oil experience behind 
him. He has been educated at col- 
lege, toughened by three years in the 
armed forces, and has an “extra” in- 
centive to provide for his wife and 
two children. Already he has bought 
them a home and a car, and given 
them the protection of $20,000 in his 
personal life insurance. After busi- 
ness hours, he likes to be with them 
—when he’s not golfing, fishing, or 
taking an active part in civic affairs. 


Politically speaking—he voted for 
Eisenhower last fall, but isn’t nec- 
essarily glued to the Republican 


party. A strong believer in the value 
of business associations, he is a mem- 
ber of the Junior Chamber of Com- 
merce and the Rotary Club. 


Tomorrow ?—Where will the typi- 
cal young jobber’s ambition have car- 
ried him 25 years from now? Well, 
he shows signs of getting what he 
goes after, and here's his target: 

“I want some day to own my own 
business—to operate successfully, ag- 
gressively and completely on my own. 
I want a major supplier and double 
our present gallonage. But it’s not 
just volume I’m after. It’s controlled 
gallonage, and this means owning at 
least six good service stations, with 
good rentals and volume. 

“I’m working toward a business 
that brings me about $30,000 a year, 
so I can build security for my fam- 
ily and have a successful company 
for my sons to take over when I 


retire.” 
Survey Results i 
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HENRY S. MORGAN 
President, Morgan Distributing Co. 


Opp, Alla. 

Age 
22 to 25 years old 11% 
26 to 30 years old 41% 
31 to 35 years old 48% 
Position 
President or owner 31% 
General manager 19% 
Partner ‘ 18% 
Vice president - 10% 
Secretary CS ae ee ee 7% 
Other positions (treasurer, as- 

sistant manager, fuel oil 

manager, sales manager, 

advertising manager, assist- 

ant to president, service- 

man, truck driver): 15% 
Years in Oil Business 
Under five years 19% 
Five to 10 years 49% 
More than 10 years 32% 
Yearly Personal Income 
Less than $5,000 23% 
$5,000 to $10,000 . 49% 
$10,000 to $15,000 so dep eee 
$15,000 to $20,000 » ee 3% 
More than $20,000 GES 4% 
Yearly Company Gallonage 
300,000 to million 23% 
1 to 5 million 58% 
5 to 10 million - 123% 
More than 10 million . 7% 
Years With Company 
Less than five years 27% 
Five to10 years . 52% 
More than 10 years 21% 


Are Off to Good Start 


ROBERT F. DOEPEL, JR. 
Purchasing Agent, Advertising Manager, 
Braun Bros. Oil Co. 


Winnetka, Iil. 

Years in ewere 
No service 2: 2h > 
ee ee oe a ee 7% 
Two years 15% 
Three years 37% 
Four years wii pid J 
Five or more Rane ge oe 8% 
Marriage 
Married : i 7 ; . 92% 
Single Sng. ony ert ace en 
Children 
Of 92% that are married: 
No children or 
One child 22% 
Two children 37% 
Three children ae 
Four children Res 7% 
Education 
Attended high school 100% 
Attended college 68% 
College degree 44% 
Owner of Home 
Yes one Gites. > a 
No Se gl pete eae «ee 
Owner of Car 
ec eraroeery go 
No Coy Nie. Seer ange = eae earl Ze 6% 
Owner of wr eae 
ahs i ae Ia 29% 
Father ; 19% 
Self andfather . . 26% 
Self and immediate family . 18% 
Self and someone outside 

RE ee 1% 
Relative . ‘ 2% 
Someone outside family 10% 











EDMUND L. MACDONALD, JR. 
Manager, Fuel Oil Sales and Service 


S. Cunard and Co., Halifax 


Canada 


Future Ownership 


(Do you hope to own your 
own jobbing company some 


day?) 
Yes 
No 


(Limited to those who do not 
already own their companies.) 


Investment in Company 


(Do you own stock in your 


company ?) 
Yes 
No 


Employes Supervised 
Less than five 

Five to 10 

10 to 20 ; 

More than 20 


Personal Life Insurance 


Less than $5,000 . 
$5,000 to $10,000 
$10,000 to $20,000 
$20,000 to $50,000 
More than $50,000 


Politics 


Republican 
Democrat . 
Independent 


First Job in Oil 
At service station 
Truck driver 
General manager 
Salesman . 
Bookkeeping 
Other . 


82% 
18% 


79% 
21% 


49% 
22% 
15% 
14% 


6% 
8% 
36% 
40% 
10% 


53% 
21% 
26% 


33% 
26% 
14% 
10% 
9% 
8% 
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They Have High ee for Tomorrow 


JOHN F. SWAIN 
Manager, Fuel Oil Sales 
Industrial Fuel Oil Corp. 

Grand Rapids, Mich. 


Permanent Career 


(Do you consider your pres- 
ent jobbing career perma- 
nent ?) 

Yes 

No 


93% 
7% 


Advancement 


(Do you think the chances of 
rapid advancement are better 
in an oil jobbership than in 
most other lines of business?) 
Yes 
No 


‘61% 
39% 


Work for Major 


(Are young men better off 
working in a jobbership than 
for a major company ?) 

Yes 4 Bing 

No 


89% 
11% 


Margins 

(Are your supplier’s margins 

too low, about right, or high 
enough so that some of your 
supplier’s jobbers might be en- 
couraged to give discounts to 
customers ?) 

Too low 48% 
About right i  » * 
Encourage discounts . . 12% 


Supplier Policies 


(Generally speaking, do you 
think suppliers’ policies to- 
ward jobbers are fair and 
reasonable?) 

Yes 

No 


71% 
29% 


MAY 20, 1953 


FRANK E. RACKLIFFE Ill 


Director, Assistant to the President 


Rackliffe Oil Co. 
New Britain, Conn. 


Percentages in the following 
questions total, more than 
100% because of multiple an- 
swers given by jobbers. 


Community Activity 
Chamber of Commerce 
Lodge i 

Veterans group ‘ 
Rotary, Kiwanis, etc. 
PRA a! hs ‘ 
City council 

Others 

None 


Chief Outside Interests 


Sports ... 

Family and home 

Civic affairs . 

Miscellaneous (church work, 
gardening, painting, read- 
ing, flying, etc.) , 


Personal Problems 


(What is your chief personal 

business problem ?) 

Lack of capital 

Personnel Ne See 

Credit, collections 

Miscellaneous (youth, inexpe- 
rience, lack of time, etc.) 


Business Goal 


(What is the ultimate goal of 

your career in the oil busi- 

ness?) 

Expansion of present business 

Financial success 3 

Own a jobbership . 

Work with major 

Miscellaneous (become a re- 
finer, expand TBA, etc.) 


56% 
48% 
44% 
43% 
34% 


15% 
10% 


58% 
16% 


32% 
31% 
24% 


16% 


39% 
28% 
26% 

3% 


5% 





BURK H. SAULS 


President, Capital City Oil Corp. 
Tallahassee, Fla. 


Success Qualities 


(What personal qualities are 

most important to the suc- 

cess of a young jobber?) 

Hard work, initiative, desire 
to advance ‘ 

Friendliness, courtesy, ability 
to get along with people 

Honesty, integrity 

Good education 

Neat appearance 


(What business experience is 

most helpful in preparing 

young jobbers for advance- 

ment and success?) 

Selling 

Accounting : 

Technical knowledge 

Bulk plant work, station work, 
truck driving 

Work with major ; 

Miscellaneous (mostly work 
in all phases of iced busi- 
ness ) 


Jobber Future 


(Do you think the jobber’s 
position in the oil industry is 
secure in the foreseeable fu- 
ture?) 

Yes 

No ise ie 

Fairly secure 


(What is the saliahess. threat 

to jobber security?) 

Major competition (bypass- 
ing jobber, cutting prices to 
commercial accounts, big 
investments in stations) . 

High costs, taxes 

Labor : 

Credit. . 

Miscellaneous 


59% 
22% 
T% 
7% 


31% 
31% 
16% 


13% 
10% 


26 % 


64% 
18% 
18% 


92% 
13% 
2% 
2% 
2% 
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Independent Marketers and Majors 
Go to Bat Against Import Curbs 


Independent oil marketers and rep- 
resentatives of major importing com- 
panies joined forces this week to de- 
nounce the oil imports restriction ob- 
jectives of the Simpson Bill, 

They urged the House Ways and 
Means Committee to approve a one- 
year extension of the present Recip- 
rocal Trade Agreements Act plus 
authorization of the foreign economic 
study commission requested by Presi- 
dent Eisenhower. 


The committee expected to wind 
up hearings May 20 but was uncer- 
tain as to when it would make its 
decision on the Simpson Bill and rec- 
ommend legislation for House action. 


Jobbers Hit Motives—Independent 
jobbers commented harshly on the 
coal industry’s motives in supporting 
the move to restrict petroleum im- 
ports and were equally critical of 
independent producers’ reasons for 
seeking such reductions. 


While the imports battle neared 
the critical stage in committee, the 
Census Bureau reported a _ sizable 
increase in the amount of foreign 
oil flowing into the United States 
during the first quarter of 1953. 

The bureau said total crude and 
products imports averaged 1,119,000 
b/d, an increase of almost 19% (176,- 
000 b/d) from the average of 943,000 
b/d during the first quarter, 1952. 
Average crude imports rose almost 
28%, 621,000 b/d as against 486,000 
b/d, while residual oil imports 
climbed more than 11% to an aver- 
age of 468,000 b/d as compared with 


421,000 b/d in the same period of 
1952. 


Cites Greater Imports—Represen- 
tative Simpson (R., Pa.) commented: 

“Suggestions were made by the im- 
porters that there would be a cur- 
tailment in view of ‘the relationship 
economically reflected between im- 
ports and domestic production’— 
whatever that means. 

“The figures on imports for the 
first quarter of this year certainly 
don’t indicate that. I hope they will 
begin their curtailment soon.” 

General Counsel Russell B. Brown, 
Independent Petroleum Assn. of 
America, still expressed skepticism 
over the possibility of voluntary ac- 
tion to curb imports, declaring: 

“No effective action has been forth- 
coming. . . Despite token reductions 
by some companies, total imports 
show no significant reduction from 
the total anticipated rate based on 
previously announced import pro- 


IPAA officials noted that their Im- 


port Policy Committee had predicted 
first quarter imports, crude and prod- 
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ucts, would average 1,105,000 b/d— 
just 14,000 b/d under the actual fig- 
ure as reported by the Census Bu- 
reau. 

Ellis Questions Depletion — Lead- 
ing a vanguard of Independent oil 
marketers, General Counsel Otis Ellis, 
National Oil Jobbers Council, sug- 
gested that perhaps Congress should 
consider reducing the oil and gas tax 
depletion allowance “if we have so 
much coal and so much oil in this 
country that it is necessary to im- 
pose restrictions on imports.” 

“Surely, if . . . the little guys of 
the industry (jobbers) are willing to 
face the trials and tribulations of 
free, competitive enterprise, the vast 
coal industry and the Independent 
Petroleum Assn. of America member- 
ship can do the same,” Mr. Ellis told 
the committee. 

He recited the long history of 
IPAA opposition to liberal imports 
policy and said the organization has 
been “consistently wrong” in “prophe- 
sying doom and destruction” for the 
past 24 years if imports were not 
reduced. He said the IPAA is sing- 
ing the same “theme song” now as 
it did when it was formed in 1929 to 
fight imports. 

He said, “Passage of this bill 
could well be the beginning of end- 
use control of fuels.” He asserted 
that the domestic oil industry could 
not supply jobbers with sufficient re- 
sidual and said that reducing im- 
ports “would drive a number of In- 
dependent distributors on the Eastern 
Seaboard to the brink of bank- 
ruptcy.” 

Here are the highlights of other 
testimony before the committee: 

Atlantic Coast Oil Conference, Sec- 
retary Harry B. Hilts—Reducing im- 
ports would deal a devastating blow 
to East Coast oil marketers because 
the domestic industry is unable to fill 
their needs. Conference members of- 
fered to buy, at $1.50 per bbl., “as 





‘Cartel’ Date Uncertain 


Federal District Judge Ed- 
ward A. Tamm said this week 
that the condition of his court 
docket will not permit setting 
a date for arguments on various 
motions in the “oil cartel” civil 
case before “the middle of 
June.” 


He expects to meet with gov- 
ernment and company attorneys 
informally to discuss a date for 
the hearing. 











many cargoes of residual fuel oil” 
as members of the Independent Re- 
finers Assn. of America could fur- 
nish and “to date, we have not re- 
ceived one single offer of oil.” The 
price has since gone up’10c per bbl., 
showing there was no backing up of 
residual at Gulf as a result of im- 
ports. 


Independent Oil Men’s Assn. of 
New England, Executive Secretary 
Donal M. Sullivan—If the Simpson 
Bill became law, the residual price 
at Boston would rise from $2.17 per 
bbl. to $3.50, with the cost to New 
England estimated at between $70,- 
000,000 and $90,000,000. New Eng- 
landers are opposed “to any’ formula, 
legislative or otherwise,” which would 
deny them the opportunity “to pur- 
chase on a free market at a fair price 
the petroleum products necessary to 
their welfare.” 

The area would lose 62% of its re- 
sidual supplies, some 23,000,000 bbls. 
of the 40,000,000 bbls. now consumed. 
Petitions signed by 3,300 New Eng- 
landers protesting the proposed im- 
ports limitations were presented to 
the committee. 


North Carolina Oil Jobbers Assn., 
J. P. Gwaltney—“It is our belief that 
the real reason behind their (inde- 
pendent producers) efforts on this 
bill is to curtail our supplies of crude 
oil and products with the hope and 
belief that it will set in motion eco- 
nomic factors that will result in crude 
oil price increases. . . Frankly, we 
are getting a little fed up with see- 
ing this independent producer group 
constantly howling about going broke 
or complaining when they’re down to 
their last two Cadillacs.” 


Arkansas Independent Oil Market- 
ers Assn., Clint Elliott— “When the 
coal industry gets to messing with 
oil, they don’t have my welfare in 
mind. I also know that the independ- 
ent crude producer has. even less con- 
cern for my financial well being. . . 
I don’t object to them making money 
but I do get sick and tired of seeing 
people cover up their greedy desires 
with the American flag.” 


White Fuel Corp., Boston, Presi- 
dent John P. Birmingham—Passage 
of the bill would mean that about 
1,000 customers of the company 
would have 95% of their supplies cut 
off. There would be an average re- 
duction of 75% available for all oil 
companies operating in the Boston 
area. Coal industry arguments re- 
garding unfair competition are in- 
correct in view of the fact that the 
price of No. 6 fuel oil in. Boston Har- 
bor is the same as six years ago, 
while coal price increased from 
$9.59 to $11.96 during the same pe- 
riod—a boost of $2.17 per ton, equiva- 
lent to a 50c per bbl. hike on oil. 


Petroleum Heat & Power Co., 
Rhode Island, President John J. Gill 
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—"A fictitious shortage of imported 
residual by edict would certainly 
work a hardship on a large section 
of our country and on Rhode Island 
in particular.” Living costs “in all 
necessities of life would spiral in di- 
rect proportion to the increased cost 
of fuel and power.” 


Buckley Bros., Inc., Bridgeport, 
Conn,, President Martin J. Ryan— 
“The elimination of this essential, 
competitive fuel by law will create 
not only hardship but the highest 
prices this country has ever seen for 
coal. I have been so informed by 
coal men. . . We are not interested 
in the battle of the giants—coal vs. 
oil—_-we are interested in the welfare 
of the consumers we serve. 


“It is the first time in my expe- 
rience, in a period when we are not 
engaged in a world war, that people 
in this country will be forced to con- 
sume a product with no logic behind 
it other than the iron fist of legisla- 
tion.” 


Michigan Petroleum Assn., General 
Counsel Joseph D. Hadley—Restrict- 
ing imports would raise prices to 
consumers on al] petroleum products 
and “would result undoubtedly in oil- 
producing states virtually controlling 
the supply of crude oil, thereby per- 
mitting them to bolster prices 
through artificial means.” 


Shell Caribbean Petroleum Co. and 
Asiatic Petroleum Co., John A. Wal- 
strom—“There is no so-called ‘dump- 
ing’ of fuel at cheap prices. . . We 
have not felt that we were in a po- 
sition to deny the consumer a form 
of energy which he apparently re- 
quires at a price which he wishes to 
pay.” Some 82% of Shell Caribbean’s 
sales to U. S. customers “is imported 
by the independents in their own 
names” and Shell Caribbean does not 
import any products in its own name. 


Socony-Vacuum Oil Co., President 
B. Brewster Jennings—The rate of 
increase in crude imports will de- 
cline, with the 1953 boost estimated 
at 68,000 b/d over 1952, compared 
with a hike of 82,000 b/d in 1952 
over 1951. The supply problem is tem- 
porary and “there is no need for leg- 
islative action.” Socony believes “it 
is in the national interest that the 
U. S. draw on imported oil as well 
as on its own reserves to meet its 
. +. needs.” 


The Texas Co., Vice President J. W. 
Foley—The oil industry should be 
left free to “adjust flexibly to meet 
supply and demand variations” and 
can solve any import problem “by 
voluntary action.” The proposed re- 
strictions “cut squarely across” the 
President’s policy of sound interna- 
tional relations and his request for 
a one-year extension of the trade act 
with no substantial amendments. 


Gulf Oil Corp., Board Chairman 
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Sidney A. Swensrud—Domestic pro- 
duction cannot be relied on alone, 
with no more imports that we now 
have to meet demands in expansion 
and still leave a margin for emergen- 
cies. “The give and take of the forces 
of competition and the enlightened 
self-interest should be able now, as 
in the past, to bring about the rela- 
tively small adjustments needed to 
remove any occasion for government- 
al interference with the orderly proc- 
esses of our economy.” U. S. petro- 
leum demand, now double the pre- 
World War II rate, probably will 
reach 10 million b/d by 1960. “To 
meet that demand and maintain a 
million-b/d reserve capacity would 
require an underground reserve of 
about 45 billion bbls., or about 12 
billion bbls. more than now. 


Standard Oil Co. of California, 
Board Chairman R. G. Follis—The 
Simpson Bill “would strangle the oil 
industry in attempting to care for 
consumers. We sée no evidence that 


imports have resulted in serious ef- 
fects of a magnitude that would be 
said to be in any way damaging to 
the national interest.” 


Creole Petroleum Corp., Arthur T. 
Proudfit—The bill would “give aid 
to anti-American groups which are 
now very much in the minority in 
Venezuela.” It would produce “great 
loss of prestige” for the U. 8. through- 
out Latin America because it would 
be unilateral breaching of Venezuelan 
Trade Agreement. 


Standard Oi] Co. (New Jersey), 
President Eugene Holman—‘“A gen- 
eral policy of discouraging imports” 
would: increase the foreign aid bur- 
den of the taxpayer; force higher 
prices on consumers; impair Ameri- 
can world leadership; invite retalia- 
tory legislation by friendly foreign 
nations. Imported oil is not “flood- 
ing” the U. S. and is being sold on 
the East Coast “at precisely the same 
prices as oil from the U. S. Gulf 
Coast.” 


‘Tidelands’ Bill Awaits President's OK; Tax Study Set 


One “tidelands” bill was on Presi- 
dent Ejisenhower’s desk for signing 
this week, while a Continental Shelf 
bill was moving through Congress. 


Other congressional action includ- 
ed the scheduling of a June 16 hear- 
ing by the House Ways and Means 
Committee on the nation’s tax laws, 
including depletion allowance and de- 
preciation rates. 

The House Commerce Committee 
heard two shipping groups testify 
against proposed legislation to give 
the Interstate Commerce Commis- 
sion broad suspension and revocation 
authority over water carrier permits. 
One shipping official said the meas- 
ures would give ICC a club to hold 
over water carriers such as oi] barge 
operators, Another termed the pro- 
posals “untimely and harmful”. 

As for “tidelands,” the No. 1 bill— 
clearing the states’ title to sub- 
merged lands within their historical 
boundaries—was passed by Congress 
and sent to the President. It was 
rumored that the President didn’t 
sign it immediately because some 
p:ans were under way to make the 
signing a ceremonious event with 
trimmings. 

The second bill, to confirm federal 
control to the submerged lands of 
the Continental Shelf, was being 
heard by the Senate Interior Com- 
mittee. Oil state officials were con- 
tending that state regulatory and 
conservation powers should apply to 
outer lands that would be developed 
under federal leases. 


Tax Study—Chairman Reed (R., 
N. Y.) said the House Ways and 
Means Committee would have 40 
topics on its agenda when it started 


work June 16 on its attempt to over- 
haul the nation’s tax laws. 

Tax amortization was given 20th 
piace on the list, and the depletion 
issue was ranked 38th. This means 
that neither will be discussed in early 
stages of the committee's hearings. 

The committee has received pro- 
posed legislation to cut the depletion 
allowance from 27.5% to 15%. 

The Senate this week approved an 
earlier House action that specifically 
forbids the Federal Trade Commis- 
sion use of funds for making any 
consumer dollar study. 


Lawsuit Asks Localized 
Divorcement of 7 Majors 


Localized divorcement, aimed at re- 
moving major oil companies from re- 
seller competition in certain areas, is 
an important feature of a complaint 
now pending in a U. 8S. federal court 
at Seattle, Wash. according to 
Charles S. Burdell, attorney for 
George Moore, former Seattle service 
station operator. 

This action is a new twist to the 
blanket divorcement requested by the 
federal government in its antitrust 
case in Los Angeles against seven 
West Coast majors. 

Localized divorcement was re- 
quested by Mr. Moore in an amended 
complaint. The original complaint, 
filed last October, asked $285,000 
treble damages, the amount still 
sought. 

Mr. Moore claimed that he was 
compelled to close down his truck 
station at 1961 Fourth Ave., South, 
in Seattle, because of his inability 
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to obtain products from supplying 
companies. seven West 
Coast majors with a violation of the 
antitrust laws, Mr. Moore alleged that 
they “control distribution and mar- 
keting of all gasoline in Washington 
and have engaged in and carried out a 
conspiracy to eliminate competition 
. .» Stabilize prices . . . restrain trade 
and monopolize interstate commerce.” 

Some of the defendants pointed out 
that their own outlets were immediate 
competitors to Mr. Moore and that 
they would be harming their dealers. 

Using that situation to support his 
contention, Mr. Moore claims that if 
the supplier companies weren’t in the 
retail business, that type of competi- 
tion wouldn’t exist. And he could ob- 
tain product. 

“The type of relief we have re- 
quested is significant,” said Mr. Bur- 
dell, “because if we win the case, it 
will be a precedent. Such a precedent 
might apply to other local situations.” 

The defendants have until May 29 
to file answers to the amended com- 
plaint and they are expected to deny 
the allegations. 

Defendants are: General Petroleum, 
Richfield, Shell, Standard of Cali- 
fornia, The Texas Co., Tide Water 
Associated and Union Oil of Cali- 
fornia. Associated was Mr. Moore’s 
supplier. 


News in Brief 


Oil Wages Rise—Earnings of non- 
supervisory employes in the oil re- 
fining industry climbed to an aver- 
age of $2.20 an hour in 1952 from 
approximately $1.57 in 1947, accord- 
ing to the Bureau of Labor Statistics. 
Based on an average of 40.2 hours, 
weekly earnings increased from $62.95 
in 1947, to $88.44 in 1952. 


Underground Storage Test — The 
military’s underground storage of jet 
fuel in a salt cavern near Wichita, 
Kans., was “highly satisfactory” in a 
three month test. 


New Reforming Process — A new 
process for catalytic reforming of 
low-octane naphtha fractions will be 
offered by M. W, Kellogg Co., using 
the recently announced platinum 
catalyst developed jointly by Sinclair 
Refining Co. and Baker & Co. 


PAD Dinner Planned—Deputy PAD 
J, Ed. Warren and 27 other Petroleum 
Administration for Defense officials 
who are ending tours of government 
service will be honored at an agency 
dinner May 28 at the Mayflower 
Hotel in Washington, 


Source of “‘TCP’—Monsanto Chemi- 
cal Co. has revealed that tricresyl 
phosphate (produced by Monsanto) is 
the basic ingredient of “TCP,” which 
Shell Oil will use as an additive in 
its new premium gasoline. Prior to 


the Shell development,  tricresyl 
phosphate was used primarily as a 
plasticizer, 


Mobile Oil Laboratory — A new 
Army Quartermaster Corps’ mobile 
petroleum laboratory has started a 
cross-country tour to augment the 
training of industry-sponsored Pe- 
troleum Laboratory Army Reserve 
units. The Army said the unit can 
be transported by air and is designed 
for combat-area testing of fuels and 
lubricants. It has a knock engine 
for testing octane ratings. 


Net Earnings Down — Despite in- 
creased sales, Pure Oil’s net earn- 
ings in the first quarter, 1953, were 
$5,027,000 as compared with $7,173,- 
000 for the same period a year ago 
—a decline of 29.9%. Increased op- 
erating costs, reductions in permis- 
sible crude oil production in several 
states, and lower refined oil prices 
caused the drop. ,; 


Ashland’s Net Earnings Slide — 
Higher income taxes and larger 
charges for depreciation and fast tax 
write-off accounted for a 24.9% re- 
duction in Ashland Oil and Refining’s 
net earnings in the six months ended 
March 31, as compared with same 
period year ago. Last year the com- 
pany’s net earnings for this period 
were $7,800,839, as compared with 
this year’s $5,856,423. 


Earnings Down at Mid-Continent 
—First quarter earnings for Mid- 
Continent Petroleum declined 10.4% 
as compared with the same period a 
year ago, not gained 10.4%, as re- 
ported in May 13 NPN. 


Strike Avoided—Oil Workers In- 
ternational Union (CIO) Local 227 
has voted to defer strike action at 
Sinclair Refining’s 90,000 b/d Hous- 
ton plant, pending use of “agreement 
and arbitration procedures.” 


Smog Order Hits Tanks—aAn anti- 
smog regulation adopted April 30 by 
Los Angeles County, Board of Super- 
visors requires oil companies to put 
floating roofs on all straight-run and 
cracked stocks storage tanks above 
1,000 bbl. capacity by May 1, 1955. 
Of the 495 oil tanks to be equipped, 
285 belong to seven majors and Wil- 
shire Oil Co. and 210 to Independents. 
Cost to majors is estimated at 7 to 
$8 million. 


Most Oil Plants Escape 
Texas Tornado Damage 


The tornadoes that ripped through 
Waco and San Angelo, Texas, last 
week knocked some stations out of 
operation, but spared most oil facili- 
ties, 

In Waco, Gulf Oil Distributor M. 
T. Gibler said five stations he sup- 


plies were closed by storm damage. 
But he added a majority of Waco’s 
stations and bulk plants escaped, 
since the big wind hit the city’s main 
business district. 

However, Continental Oil Co. re- 
ported a building roof was blown off 
one of the company’s two bulk plants 
in Waco, and there was some water 
damage to package goods. Service 
stations handling Conoco products 
were largely unhurt, according to 
first reports. 

The Texas Co. and Humble Oil & 
Refining Co. reported some difficulty 
with power failures at bulk plants 
and pipe line products terminals, but 
little property damage. 

Helping Out—Distributor Gibler in 
Waco reported local oil marketers 
pitched in and helped disaster crews 
clear up wreckage. 

“We all lost some close friends, 
and we have helped out just like 
everybody else,” he said. Mr, Gib- 
ler had a truck making deliveries to 
wreckage-clearing and other disaster 
rolling equipment short:y after the 
storm hit. Gulf Oil donated the 
products he delivered. 


Reports from San Angelo indicat- 
ed damage to marketing facilities 
there was less than in Waco. 


Defense Orders 
For Oil Industry 


(Issued April 30-May 18, inclusive) 

This description of oi] defense orders pro- 
vides a weekly summary of government regu- 
lations that may affect NPN readers. We will 
appreciate our readers letting us know when 
they think we have omitted a regulation. 

Complete copie: of the official] text of these 
orders can be obtained from Platt’s OIL-Law- 
GRAM Reports, 1213 West Third St., Cleveland 
13, Ohio, a publication which reproduces and 
mails out the orders on oi] upon issuance. 
Minimum charge for single copies, $1.00. 
postage paid. One year’s service, $100. Less 
than one year’s service, pro rata plus $5.00 
for handling. 

CODE: NPA—National Production Author- 
ity; ESA — Economic Stabilization Agency; 
PAD—Petroleum Administration for Defense; 
ODM—Office of Defense Mobilization; DPA— 
Defense Production Administration; DTA — 
Defense Transport Administration; WSB — 
Wage Stabilization Board; OPS — Office of 
Price Stabilization. 


List of Orders 


NPA—National Production Authority 
NPA Reg. 1—Revocation—Inventory control 
CMP Reg. 2 — Revocation—lInventories of 
controlled materials. 
M-2—Revocation—Rubber. 
CMP Reg. 1, Dir. 4—Revocation—Foreign 


PMS Reg. 1, Dir. 1 & 2—Basic rules of the 
Defense Materials System. 

DMS Reg. 2, Dir. 1—Construction under 
Defense Materials System. 


What Orders Do 
National Production Authority 


BASIC RULES OF DEFENSE MATERIALS 
SYSTEM—Dirs. 1 & 2 to DMS Reg. 1—Pro- 
vides for limitations on authority to acquire 
nickel-bearing stainless steel for purposes other 
than construction; insures delivery of carry- 
over orders for controlled materials in the 


third quarter of 1953. 
CONSTRUCTION UNDER DMS—Dir. 1 to 
DMS Reg. 2—Provides for limitations on 


authority to acquire nickel-bearing stainless 
steel for construction purposes. 
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Closer Pump Tolerances 


Rejected by Committee 


Recommendation against a proposal 
to reduce gasoline pump tolerances by 
the Specifications and Tolerances 
committee of the National Conference 
on Weights and Measures virtually 
killed any chance of pump tolerance 
changes. 

The committee action, taken in ex- 
ecutive session before the four-day 
conference opened this week in Wash- 
ington, amounts to complete rejection 
of the proposal. The conference rare- 
ly overrules the committee’s decisions. 


The proposal to reduce pump tol- 
erances originally was made by the 
Southern Weights and Measures Assn. 
last year. The national committee, in 
a preliminary report, approved the 
recommendation, but later changed 
its stand. In a final report, it asked 
that the committee be given an ad- 
ditional year to study the problem. 


During the year, a series of tests 
was held. The results, compiled by 
the National Bureau of Standards, 
showed that pump accuracy is af- 
fected by many factors and that ex- 
act measurement or testing is almost 
impossible. 

The conclusion generally reached 
was that further narrowing of tol- 
erances would simply mean more 
pump rejections, without appreciably 
reducing errors. 

The committee also said in its ten- 
tative report, it had found no appro- 
priate specifications and tolerance for 
measuring devices used in commercial 
measuring of liquefied petroleum gas. 


The committee said it felt it was 
the joint responsibility of the industry. 
and weights and measures adminis- 
trators to develop the proper equip- 
ment and methods for testing com- 


mercial weighing and measuring de- 
vices. 


Esso Reveals Profits, 


Data on Operations 


For the first time in its history 
Esso Standard has issued a “1952 
Progress Report” to employes describ- 
ing its finances and operations apart 
from the parent company, Standard 
Oil of New Jersey. 

Highlights of the report included: 

Company sales in 1952 of $1,659,- 
000,000 netted an income before taxes 
of $102,000,000, and “approximately 
one-half” of that was taken by feder- 
al taxes. 

Federal income tax last year was 
$51,400,000, four times more than in 
1948, while profits after taxes have 
increased only “a little more than 
1% times.” 

Nearly $70,000,000 was spent to 
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modernize and expand facilities in 
1952. 

Esso now sells more than 14,000,- 
000,000 gals. of oil products annually 
and total products sales last year 
showed a gain of “slightly less than 
2% over 1951,” 

The company currently sells about 
one of every eight barrels of oil prod- 
ucts consumed in the U. S., but the 
company’s profit margin “has 
amounted to only % of a cent a gal- 
lon on our total oil sales.” 

In the last few years about half 
of Esso’s earnings have been paid to 
Jersey Standard as dividends, amount- 
ing to about $25,000,000 in the last 
three years. This gave the parent 
company a return of about 5%. 


Deaths 


Beman G. Dawes, 83, the first presi- 
dent of Pure Oil Co., and last of the 
four famous Dawes brothers, died 
May 15 at his home “Daweswood” 
in Licking County, Ohio. 

Mr. Dawes had been in the oil 
business since 1899, In 1914 he as- 
sumed control of the Columbus (Ohio) 
Gas and Fuel Co., which was the 
beginning of the Pure Oi] Co. Under 
his policies the Pure company evolved 
and its development was carried out 
under his direction until 1924, when 
his brother the late Henry M. Dawes 
was elected president. 

From 1924 until 1947 Beman 
Dawes served as board chairman of 
Pure Oi] and in 1947 he became a 
member of the executive committee. 

Mr. Dawes was a native of Marietta 
Ohio and a graduate of Marietta 
Academy and Marietta College. 

He is survived by his wife, Mrs. 
Bertie Burr Dawes and two sisters, 
Mrs. Harry B. Hoyt of Jacksonville, 
Fla,, and Mrs. Arthur G. Beach of 
Evanston, Il. 


> * ~ 


Clarence R. Cleveland, 63, chief 
entomologist of Indiana Standard’s 
sales technical service department, 
died May 14. Mr. Cleveland was in 
charge of development and technical 
service of insecticide, herbicide and 
fungicide products for Standard, 
where he had worked since 1927. 


George E. Ault, 59, general super- 
intendent for Skelly Oil Co.’s pipe 
line department in Kansas and Ne- 
braska, died in St. Louis, Mo., May 
11. Mr. Ault had been with Skelly 
since 1927. 
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Ohio Bill Would Boost 
‘Gas’ Tax, Truck Levies 


A bill is in the Legislature to in- 
crease Ohio's present 4c per gal. gas- 
oline tax to 5c, impose an “axle tax’’ 
on trucks, and make permanent a 
33% increase in truck license fees 
first voted as a temporary measure 
two years ago. The House already has 
passed the new bill and sent it to the 
Senate. 


The House also has adopted and 
sent to the Senate a bill providing for 
a three-man highway construction ad- 
visory council. 


The “axle tax” bill was adopted 
after failure to win favorable action 
on a so-called “ton-mile” tax pro- 
posal, similar to weight-distance tax 
measures now in effect in several 
states. 

In the new bill, trucks are divided 
into five classifications, with the tax 
rate ranging from 0.5c per mile for 
smallest commercial unit covered, to 
2.5c per mile for the largest. The five 
types follow, with figures in paren- 
theses showing gross weights in 
pounds for such vehicles with their 
loads, and the per mile tax: 

1. Vehicle with three or more axles 
operated as a unit—0.5c. 

2. Tractor combination with three 
axles (42,000-44,000)—1c. 

3. Tractor combination with four 
axles (53,000-56,000) —1.5c. 

4. Tractor combination with five 
or more axles (60,000-67,000)—2c. 

5. Tandem with four or more axles 
(78,000 ) —2.5c. 


Maryland — The governor has 
signed a bill hiking Maryland’s pres- 
ent 5c per gal. gasoline tax to 6c, 
effective June 1. The revenue will be 
used for roads. 


Texas—oOil jobber and dealer-spon- 
sored bills, now before the Texas 
legislature, calling for temperature 
corrections on gasoline delivered to 
service stations and tax refund allow- 
ances at wholesale, have been rewrit- 
ten following a recent industry meet- 
ing in Galveston. 

Under the terms of the rewritten 
bill (H.B. 11), only tax refund al- 
lowance is considered. Industry mem- 
bers agreed that, due to the difference 
of opinion as to the amount of shrink- 
age, an industry committee should 
study temperature correctional prob- 
lem over a period of nine months to 
a year before taking further action. 


The bill as it is now written calls 
for a 1% tax refund now allowed 
manufacturers to be increased to 
1.5%, with mandatory requirement 
that manufacturers pass 1% of such 
refund to their wholesalers, who in 
turn would be required to pass 0.5% 
to their retailers. 
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Oil Truckers Fight Rail Rate Cuts 


Tank truck operators this week 
asked a three-judge federal court in 
Los Angeles to declare null and void 
an ICC ruling allowing railroads to 
slash their rates 40% for hauling pe- 
troleum products in the Southwest. 

The tank truck operators also 
asked that railroads be permanently 
enjoined from putting the reduced 
rates into effect. 

Both sides filed lengthy, compre- 
hensive briefs which were supple- 
mented by oral arguments. 

The trucker plaintiffs are: Cantley 
& Tanzola, Inc.; Lang Transportation 
Corp.; Pacific Freight Lines; Reli- 
able Transportation Co.; System 
Tank Lines, Inc.; Alfred E. Mann; 
Whitfield Transportation Co.; E. B. 
Law & Son, Inc. and Locals 104, 310 
and 224 of the AFL Teamsters. 

The defendants are: Southern Pa- 
cific Co.; Atchison, Topeka and Santa 
Fe Railway and the Pacific South- 
coast Freight Bureau. 

In their brief, the truckers said 
they were not asking the court “to 
determine whether (ICC) ... acted 
wisely or unwisely .. . (nor) to sub- 
stitute its judgment for that of the 
majority, of (ICC).” They questioned 
whether the ICC ruling “is based 
upon substantial evidence.” 

The brief charged that the ICC 


acted without convincing proof. The 
ICC allowed the railroads to cut their 
rates to meet the threat of a pro- 
jected El Paso-Arizona pipe line. The 
truckers claimed there was no 
proof the line definitely would be 
built, no proof it was economically 
feasible, and no proof that a rate cut 
would block a pipe line. 


The brief said there had been no 
threat of a pipe line from Los An- 
geles to Arizona, that 75% of the 
product for Arizona originates in the 
Los Angeles Basin, that tank-truck 
carriers haul half of it and that new 
rail rates would destroy that business. 

The brief charged that the ICC 
majority ignored standards. estab- 
lished by Congress in the National 
Transportation Policy. Destruction of 
tank-truck carriers is contrary to 
that policy, truckers asserted. 

The defendants asked in their brief 
that both the complaint and request 
for an injunction be ‘denied. 

The rails reiterated that the pipe 
line will be a real threat unless trans- 
port rates are lower and said even 
with new rates, it would cost The 
Texas Co. $100,000 a year and Stand- 
ard of California $269,000 a year more 
than by pipe line and tank truck. 

They disputed the charge of violat- 


ing policy standards, asserting that 
rail carriers have an “inherent” edge 
over truckers in that area. If the rails 
can make a profit on the low rates, 
it’s not in the public interest to keep 
rates up to give the non-competitive 
truckers a profit, the railroads said. 


Volume Called Answer 
To High Station Costs 


Low-margin high-volume retailing 
is the answer to rising operating 
costs in service station business, Low- 
ell E. Hunt, president and general 
manager of Standard Stations, Inc., 
told the University of Utah’s annual 
Intermountain Marketing and Sales 
Conference at Salt Lake City, May 15. 


Mr. Hunt predicted fewer service 
stations in the future, but said “they 
will be larger stations and they will 
make more efficient use of their man- 
power and facilities. And, therefore, 
they will be more in the public in- 
terest.” 


Development of multi-pump sta- 
tions in the past few years is indica- 
tive of trend in gasoline retailing, Mr. 
Hunt asserted, adding: “Gasoline is 
a necessity, the same as groceries. 
And where necessities are concerned, 
there is getting to be less and less 
room in our economic scheme of 
things for the low-volume outlet.” 


Pipe Line Construction Seen Setting Record in 1953 with 10,000 Miles 


Nearly 10,000 miles of pipe lines 
are scheduled for completion during 
1953—-far more than in any previous 
year, according to Deputy PAD J. 
Ed Warren. 

The projects include 4,500 miles of 
products lines, 4,500 miles of prin- 
cipal crude lines and 1,000 miles of 
crude gathering lines. Completions 
this year will bring the total U. S. 


system to about 173,000 miles. 

Last year, the previous construc- 
tion peak, 5,500 miles of crude and 
products lines and 1,300 miles of 
gathering lines were built. The 1953 
investment in pipe line construction 
is estimated at $460,000,000. 

Largest products line project will 
be the Wolverine Pipe Line Co.’s 300- 
mile, 16-inch line from East Chi- 


cago, Ind., to Detroit and Toledo. It 
will have a 95,000 b/d capacity and 

il cost almost $15,500,000. 

The largest crude oil line being 
completed this year is the 643-mile 
30-inch line being built by the Lake- 
head Pipe Line Co. from Superior, 
Wis., to Sarnia, Ont. It will cost 
about $76,200,000 and will have a 
capacity of 100,000 b/d. 


Principal Products Pipe Lines Scheduled for 1953 Completion 


Owner 


(*) Tuscarora Oil Co., Ltd. 

(*) Standard Oil Co. (Ind.) 
Evangeline Pipe Line System 
Harbor Products System 

Indiana Farm Bureau Co-op. Assn. 
Sinclair Pipe Line Co. 

The Texas Co. 

Buckeye Pipe Line Co. 


Bell Oil & Gas Co. 

Cal-Ore Pipeline Co. 

Inland Empire Pipe Line Co. 
Kaneb Pipe Line Co. 
Phillips Pipe Line Co. 
Plantation Pipe Line Co. 
Salt Lake Pipe Line Co. 
Standard Oil Co., (Ind.) 
Standard Oil Co., (Ind.) 
Sun Pipe Line Co. 
Wolverine Pipe Line Co. 
Continental Pipe Line Co. 
Williston Basin Pipeline, Inc. 


Location 


Allentown-Tuckerton, Pa. 27 

Sugar Creek, Mo.-Dubuque, Iowa 316 

Port Arthur, Tex.-Baton Rouge, La. 194 

Philadelphia-Trembley, N. J. 127 

Mt. Vernon-Peru, Ind. 230 

Houston-Port Arthur, Tex. 85 

Sour Lake-Beaumont, Tex. (Butane) 34 

Allentown, Pa.-Syracuse, 291 
Caledonia, N. Y. 

Ardmore-Cushing, Okla. 145 

Crescent City, Calif.-Medford, Ore. 

Billings, Mont.-Spokane, Wash. 

Augusta, Kan.-Fairmont, Neb. 

Borger, Tex.-Paola, Kan. 

Charlotte-Greensboro, N. C. (Loop) 

Pasco-Spokane, Wash. 

Whiting, Ind.-River Rouge, Mich. 

Mandan, N. Dak.-Moorhead, Minn. 

Toledo, Ohio-Inkster Jct., Mich. 

East Chicago, Ind.-Detroit, Toledo 

Billings, Mont.-Spokane, Wash. 

Billings-Glendive, Mont. 


(Asterisks indicate lines recently completed) 
Mileage Diameter 


Capacity Estimated 
(Inches) (b/d) 
12 45,000 
12 40,000 
16 96,000 
8,12,14,16 110,000 
4,8 12,000 
54,000 
10,000 
50,000 


9,000 
8,000 
9,000 
30,000 
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Refiners Forecast Volatility Increase, 
End of Pre-Ignition at Fuels Session 


Present and future problems of 
fueling passenger cars highlighted 
motor fuels discussions at the API 
Refining Division meeting in New 
York last week. Among points made 
were these: 


1. Pre-ignition occurs extensively in 
high compression ratio engines and 
currently threatens to limit compres- 
sion ratios; 


2. Pre-ignition tendencies can be 
reduced or eliminated by means of 
fuel additives; 

3. Engines of new design are more 
critical with respect to warm-up than 
cars with engines of older design; 

4. Recycling of exhaust gas can 
suppress knock or lower octane re- 
quirement of an engine. 


Pre-Ignition—J, R. Sabina, J. J. 
Mikita and M. H. Campbell of Du 
Pont pointed out that ordinarily there 
is no pre-ignition without combustion 
chamber deposits. This is in con- 
trast with the knock problem where 
deposits may aggravate knocking but 
are not essential for its occurrence. 
They explained that deposits which 
curl away from the walls and break 
off easily are most harmful and are 
formed most readily under miléduty 
operating conditions. It is this kind 
of deposit which glows with heat and 
causes pre-ignition. 

By introducing a fuel additive to 
leaded gasoline, the authors report 
tests showed: 


1. Engine fuel quality requirements 
were reduced about eight performance 
numbers, or about two octane num- 
bers; 

2. Pre-ignition was eliminated as 
a limiting requirement of the engines. 
From this they concluded that it is 
possible to reduce or eliminate pre-ig- 
nition tendencies of deposits by means 
of additives in the fuel, 


Cold-Starting and Warm-Up Per- 
formance—Declaring that new engine 
designs are more critical in warm- 
up than engines of older design, R. 
K. Stone of California Research Corp. 
and K. C. Bier of Ethyl Corp., said 
that if this “proves to be a trend, it 
will be cause for concern.” 

They said, “Although it was indi- 
cated that changes in engine design 
might be beneficial to warm-up per- 
formance, or might permit the use of 
less volatile fuels, it is recognized 
that many such changes would ad- 
versely affect other performance 
characteristics. It seems self-evident, 
from the data presented, that the pro- 
vision of acceptable warm-up per- 
formance should be a joint respon- 
sibility of both the petroleum and 
automotive industries .. . 

“Starting performance of a ma- 
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jority of the cars tested was very 
close to the average curve, indicat- 
ing that cold-starting performance of 
late model passenger cars is quite 
uniform throughout the industry.” 


Exhaust and Antiknock—tTests re- 
ported by Albert E. Miller of Sin- 
clair Refining and Stanley Suliss of 
Sinclair Research Laboratories show 
that recycling of exhaust gas is an 
effective means of suppressing knock 
or of lowering engine octane re- 
quirement. However, efficient use 
of this method will depend on the 
availability of a simple and effec- 
tive automatic control system. The 
authors conclude that the method has 
sufficient merit to warrant the de- 
velopment of such a control. 

The Miller-Suliss paper lists these 
effects on an engine of exhaust gas 
recycling: 

Some power loss under full-load 
conditions; 

Fuel consumption somewhat high- 
er at wide open throttle but real 
economy experienced at part-throttle 
operation; 

Spark-plug temperatures appreci- 
ably lower when exhaust gas is re- 
cycled. 


Fuel Volatility—Motor fuels will be- 
come more volatile in the future, 
making volatility an increasingly im- 
portant factor in gasoline quality, C. 
J. Domke, C, B. Tracy and H. R. 
Taliaferro of Indiana Standard re- 
ported. They said volatility in fuel 
is at least as important as antiknock 
quality. 

Their paper concludes: 

“Differences in vapor-locking char- 
acteristics between cars probably re- 
sult from differences in body design 
and in the location of fuel pumps and 
lines relative to points of high tem- 
perature. The marked influence of 
wind velocity on vapor lock em- 
phasizes these effects. Attention to 
such details as the location of fuel- 
system components and proper shield- 
ing from high temperature sources 
can improve the ability of a car to 
use high volatility fuels without va- 
por lock. 

“At least one refiner has pre- 
dicted that motor fuels will become 
more volatile in the future, The eco- 
nomic pressure to conserve light hy- 
drocarbons by incorporating more of 
them in gasoline is strong. The car 
manufacturers can help conserve pe- 
troleum—and reduce incidence of 
trouble—by using practical methods 
for preventing vapor lock and associ- 
ated difficulties.” 


Motor Oils and Fuels — Engine 
cleanliness will continue to be an im- 
portant objective in lubricant re- 


search, with probably more attention 
to gasoline engines requirements and 
the ability of the lubricant to handle 
fuel-formed deposits, according to G. 
H. 8S. Snyder, E, A. Martin, L, Ray- 
mond and J. F. Socolofsky of Socony- 
Vacuum Laboratories Research. and 
Development Department, 

They point out: 

“Combustion chamber deposits and 
their change or reduction will in- 
crease in importance. The tremen- 
dous incentive to the oil industry in 
reduced octane-number requirement 
and pre-ignition tendency should 
make this a prime objective of re- 
search effort. 


“Engine wear, particularly of the 
ring - piston - cylinder combination, 
should assume greater importance in 
lubricant-engine research aimed at in- 
creasing engine life ... 


“The future higher compression- 
pressure gasoline engines will bene- 
fit from reduction in cranking effort, 
particularly at low temperature. The 
compromise between this lubricant re- 
quirement and the need for higher 
load-carrying capacity at the higher 
combustion pressures and tempera- 
tures may introduce some new prob- 
lems . 


“As in the past, product quality im- 
provement will continue to be the re- 
sult of competitive pressures and 
blood, sweat and tears and, of course, 
money. The reputation of the mar- 
keter should continue to be the best 
guarantee and safeguard of product 
performance,” 


Oil Company Earnings 
Dip in First Quarter 


Combined net profits of 24 large 
oil companies dropped 2.3% in the 
first quarter of this year, compared 
with the same period last year. Ten 
companies reported gains ranging up 
to 30%. Fourteen nad declines. 


ist Qtr. 
1952 
. $11,174,000 $12,689,000 
17,115,171 
9,386,000 
304,000 
35,320,000 
3,329,695 
4,052,682 
10,028,527 
19,772,140 
2,659,978 
7,173,000 
5,689,359 
24,284,149 
20,969,671 
7,359,605 


Ist Qtr. 
1953 
Atlantic 
Cities Service 16,227,734 
Continental . 10,034,000 
Deep Rock.. 220,000 
Gulf Of] .... 35,629,000 
Lion Oil .... 2,840,286 
Mid-Continen 3,631,085 
Ohio Ofl..... 10,435,554 
Phillips .... 17,755,565 
Plymouth Oil* 2,274,374 
Pure Oil ... 5,027,000 
Richfield 6,647,857 
Shell Oil ... 25,532,640 
Sinclair 16,667,502 
Skelly OWl .. 7,245,187 
Socony- 
Vacuum .. 44,000,000 41,000,000 
8. O. 
California. 42,016,201 
8. O. Indiana 28,050,000 
8s 


41,791,389 
31,286,000 


y Be 
New Jersey 126,000,000 132,000,000 


8. O. Ohio... 
Sunray ..... 6,130,000 
The Texas Co. 42,681,806 
Tide Water. . 8,822,000 
Union Oil .. 7,884,617 


4,418,456 4,430,000 
5,624,000 
42,815,926 
6,750,000 
6,699,820 


Totals ...§481,344,864 $492,530,112 + 
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Jobbers Push Harder for More Margin 
But Solution Seems Tied to Prices 


By Leonard Castle, Midwest Editor 


~ Marketer un- 

—_ rest over their 
“inadequate” margins is developing at 
an accelerated pace throughout the 
Midwest and other parts of the coun- 
try. 

Many jobbers contend that mar- 
gins again have fallen far behind in- 
creases in operating costs, whether 
they are figured on the historic unit- 
per-gal. method, or are changed to a 
percentage system. 

Unless, and until, it is possible to 
increase product prices, jobbers are 
likely to meet resistance in their 
campaigns for wider margins, Sup- 
plying companies also are caught in 
the squeeze of rising costs, as evi- 
denced by earnings reports for the 
first quarter of 1953 (see p. 41). 

These reports disclose that com- 
bined net earnings of 24 large oil 
companies declined 2.3% during the 
first three months, compared with 
the same period last year. Pure Oil 
Co., for example, had sales in excess 
of the 5% increase forecast for the 
industry generally, but its net earn- 
ings dropped 29.9%. Increased op- 
erating costs were primarily respon- 
sible for the decline. 

Net earnings of Indiana Standard 
were down 10.4%, although consoli- 
dated sales increased 2%, a new high 
for any first quarter. Dr. Robert E. 
Wilson, Standard’s board chairman, 
told the company’s stockholders that 
the industry must have higher prices 
to pay the costs of maintaining spare 
productive and refining capacity for 
emergencies, as urged by the gov- 
ernment. 


* * * 


This is not to say that jobbers 
should relax their efforts to improve 
their margin position, where im- 
provement is needed. Neither is it 
meant to imply that all supplying 
companies will refuse to discuss mar- 
gins with their jobbers at this time. 
Suppliers who are held in the grasp 
of rising costs at least will recognize 
that the jobber is faced with the 
same situation, and for that reason 
might be sympathetic to his plight. 

If higher prices are needed—as 
contended by Dr. Wilson and other 
industry leaders—some jobbers con- 
ceivably might give an assist by 
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stepping forward as “market lead- 
ers” on their own. In these days of 
pricing in the Midwest according to 
“local competitive and economic con- 
ditions,” other companies might be 
happy to follow the lead of a local 
Independent. This would enable the 
Independent to do something on his 
own about widening his margin. 


It is readily conceded there are 
many local areas today where such 
a suggestion probably wouldn’t work. 
These are areas where the consumer 
tank wagon price has broken down, 
and where retail price wars are rag- 
ing. But even here, it is possible 
that most marketers have had 
enough of cutthroat competition for 
a while and might welcome an op- 
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portunity to restore their operations 
to a profitable basis. 


* * * 


Under today’s conditions, more so 
than ever before, jobbers will have 
to prove their need for higher mar- 
gins. The bargaining wiil be done 
on an individual basis between job- 
ber and supplier. And, as mentioned 
above, the supplier is likely to be 
critical of his request. 

For this reason, the jobber should 
be armed with complete facts and 
figures about his business before sit- 
ting down with the supplier. He 
should have exact cost figures for 
every phase of his operation. He 
must be able to prove conclusively 
that he is an efficient, aggressive 
marketer, but despite this efficiency 
is unable to show adequate earnings 
on his present margin. 

Perhaps the supplier still will say 
he’s unable to grant an increase in 
margins. But he’il know beyond 
question that his jobber needs help 
and this in itself will represent a 
long stride forward in breaking down 
his resistance. 


Oil Industry Will Benefit From Move 
To Establish New Degree Day Normal 


By Raymond E. Bjorkback, Eastern Editor 


The new de- 

gree-day normal 

which the U. S. Weather Bureau is 

preparing to bring out about July 1, 

is expected to be considerably more 

useful to the industry than the old 

normal in determining weather trends 
and planning supply. 

It will be a 30-year normal, begin- 
ning with 1921 and ending with 1950, 
for each of 400 weather observation 
stations. 

Up to now, there has been no uni- 
formity in periods covered by the sta- 
tions reporting. Some stations have 
been carrying normals based on pe- 
riods of more than 50 years. Base 
periods of other stations ranged 
downward to less than five years. 


Further, to the discomfiture of in- 
dustry economics departments, most 
of the periods ended with 1945 or 
1946—and therefore haven’t reflected 
the warmer weather of recent years. 

And no adjustments have been 
made for weather station moves to 


new locations, where temperatures 
sometimes are several degrees higher 
or lower than at the former loca- 
tions. 

Adjustments for such moves will 
have been incorporated in the new 
normals for individual stations, in 
the Weather Bureau undertaking, su- 
pervised by Herbert C. Thom, who 
went deep into new meteorological 
studies for the government during 
the war. His chief is W. F. McDon- 
ald, 

Mr. Thom and his staff even will 
have made adjustments for changes 
in the population and _ industrial 
growth or decline of individual cities. 

All of this may result in new nor- 
mals which wiil deviate several per- 
centage points from the old ones in 
many instances, in the opinion of a 
subcommittee which has been look- 
ing into the Weather Bureau move 
for the API’s new Marketing Re- 
search Committee. 

In addition, the subcommittee has 
found that other possibilities are be- 
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ing pointed out in the way of uses 
for the new normals. 

For example, the standardization 
in calculation of normals, and the 
greater realism being worked into 
them, now may make it possible to 
arrive at the difference in oil con- 
sumption rates resulting from tem- 
perature changes as small as one de- 
gree. 7 

Also, it may be that the 65-degree 
base most often used in calculating 
degree days will tose favor, in view 


PACIFIC COAST 


of the fact that 70 degrees is the 
commonly accepted standard for in- 
side temperature. 

In any event, says the subcom- 
mittee chairman, Noble Hall, At- 
lantic Refining, his group believes the 
new normal will be “much more pre- 
dictive.” 

The subcommittee will submit a 
report to the full committee when 
that group meets in Montreal, June 
9, in conjunction with a meeting of 
the American Marketing Assn, 


Northwest Oil Supply Situation Easing 
But It's Still a Problem for Jobbers 


By Frank Breese, Pacific Coast Editor 


Once over light- 

ly in the Pacific 

Northwest. . . The supply situation 
which was grim for Independent mar- 
keters last year has improved some- 
what but is still tight, they reported. 


Price seems to be a big difficulty. 
Lacking the discounts available in a 
loose market, they don’t have enough 
margin to be a strong competitive 
factor. 

While a number of Independent 
marketers reported lean supplies, the 
two hardest hit among big North- 
west jobbers seem to have been Clip- 
per Oil Co. (Seattle) and Northwest 
Oil Co. (Portland). 


The hard-pressed marketers are 
counting the weeks until the Trans- 
Mountain crude oil line is completed 
this autumn to bring Canadian crude 
to the border. They hope it will loosen 
up stocks. 


There’s considerable speculation 
that the supply situation will switch 
suddenly from shortage to surplus, 
when the change does come. First, 
there’s General Petroleum’s 35,000 
b/d refinery in Washington going on 
stream at the end of next year. Next, 
there’s the Shell refinery which ap- 
pears to be passing from the stage 
of serious planning to active pro- 
jection. It’s been described as a $75 
million program; and that figure has 
been interpreted to mean a 75,000 b/d 
refinery. 


In eastern Washington, products 
are moving in from the Rocky Moun- 
tains, the main line being from Salt 
Lake City to Pasco. Standard of 
California will extend its line from 
Pasco to Spokane, flowing 15,000 b/d 
in October when it is completed. 

The two projected pipe lines from 
Billings, Mont., to Spokane, Wash., 
have been reduced to one. For a 
while, there was some talk that Con- 
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tinental Oil Co. would build one and 
the Inland Empire Pipeline Co., an- 
other. The latter company was formed 
by a group of western oil men, most 
of them Independents. The two groups 
have joined forces and settled on a 
single line, which is all that’s needed 
anyway, according to Spokane oil 
men. 

That Billings-Spokane line is ex- 
pected to have an input of approxi- 
mately 10,000 b/d and to distribute 
products to intermediate points such 
as Bozeman, Helena and Missoula, 
Mont. 

The Billings area has a refining 
capacity of around 45,000 b/d with an 
exportable surplus of 15,000 b/d. 
When the Carter Oil Co. refinery was 
built in Billings, it was with the 
idea of supplying eastern Montana 
and the Dakotas. But that was be- 
fore the Williston Basin discoveries. 
Since then, Carter’s prospective out- 
lets in the Williston area have been 
lost to the Indiana Standard refinery 
abuilding near Bismarck, N. D. So 
instead of moving east, the products 
are being routed west. 

There is some speculation that 
products from the new Washington 
refinery, or refineries, may try buck- 
ing Rocky Mountain products in that 
eastern Washington-Oregon territory. 
Competitive ability will depend on 
transportation rates, an unpredictable 
factor at this point. 


On the whole, prices have been 
pretty “clean” throughout the Pa- 
cific Northwest. There have been no 
price wars for a long time, a situa- 
tion strongly influenced by product 
shortage. 

It is noteworthy that when retail 
petroleum products prices went up 
in February on the West Coast, they 
didn’t rise in Spokane and there- 
abouts. Plenty of supply from the 


Rockies. kept the prices where they 
were. 

Portland Independent marketers 
were jittery about the future and 
forecast some price-warring. They 
deplored that outlook with the tour- 
ist season coming up and a good year 
predicted. 

: > . 

Private-brand multi-pumps, includ- 
ing self and part-serves, are doing 
only moderate volume, according to 
various major company marketers. 
There are no specific figures to bear 
out that observation. A number of 
the private-brand “multis” are sup- 
plied by jobbers who have had their 
demands slashed. 

For another thing, the private- 
brand multi-pumps don’t have the 
attractive price inducements that 
used to lure motorists. 

NPN watched several of them at 
considerable length. On the whole, 
traffic was exceptionally light com- 
pared with the prospering Los An- 
geles multi-pumps. 

. . - 


Portland is S & H Green Stamp- 
happy. Green stamps are regarded 
the most prized premium of all by 
the dealers who have them. And 
dealers stampede to get neighborhood 
rights to them. 

Some dealers think so highly of 
them, they use expensive neon signs 
to plug them. Example: “Carver 
Gives S & H Green Stamps” in a 
24 sq. ft. neonized sign on S.E. 82nd 
Ave. 

> > . 

The Pacific Northwest seems to 
have reached a saturation point with 
universal credit cards. The majority 
of private-brand stations advertise 
some sort of credit-card offering; 
and a large number of major-brand 
outlets offer to honor all major credit 
cards. 

Most predominant is the National 
Credit Card Inc. service. Another is 
United Credit Card (Spokane). Still 
another, the North American Mer- 
chants Assn. (San Francisco), is 
getting into the business. 

National Credit Card has grown 
cool toward service station business 
and claims it has adopted a policy of 
discriminating selection of stations. 
Because so many stations offer the 
service, it’s widely felt that the all- 
purpose cards don’t give a dealer any 
competitive edge. It’s just a service 
now and the returns are questionable. 

> * > 


Scattered stations have painted 
their driveways white to improve 
visibility for the customers. Idea is 
to make it easier to spot the ap- 
proach, especially during vision-dim- 
ming overcasts and at night. 

One criticism is that the painted 
area may be a distraction. Another 
is that it will be an upkeep problem 
and will look terrible when it gets 
dirty. 
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More Heating Oil in Jobbers’ Tanks 
Studied by Pennsylvania Independents 


By RAY E. BJORKBACK 
NPN Staff Writer 

BEDFORD, Pa.—Pennsylvania job- 
bers mulled over ways of helping 
suppliers move heating oil this sum- 
mer, and asked suppliers to give them 
a little better financial shake in a 
couple of respects. 

The Pennsylvania Petroleum Assn., 
in spring convention here last week, 
was urged by its fuel oil committee 
to fill heating oil tankage this sum- 
mer, either by buying it at the 
currently offered 0.5c voluntary dis- 
count, or by lending the supplier 
tank space for inventory to be billed to 
the jobber as and when used. 

By resolution, the convention asked 
major companies to consider increas- 
ing gasoline margins and seconded 
the fuel oil committee in declaring 
that the companies should re-instate 
a consumer tank car price differential 
for heating oil. 

M. D. DeTar, association president, 
asked that 10 or 12 members of the 
association assist the uniform ac- 
counting committee of the National 
Oil Jobbers Council by submitting 
income-cost accounting breakdowns 
for gasoline and fuel oil, either in 
percentages or on a cost-per-gallon 
basis. 

Members were urged to support 
NOJC in opposing proposed oil im- 
ports restrictions. 

And they were given the opinion 
of James N. Land, vice president of 
the Mellon National Bank and Trust 
Co. of Pittsburgh, that a “possibly 
distant” yet relatively mild down- 
turn in general business activity is 
in prospect. 

At the same time, he said, he feels 
“confident optimism” over the long 
term outlook. 

The fuel oil committee suggested 
it is important to the entire industry 
that jobbers move heating oil to their 
storage this summer, and it’s to the 
jobber’s advantage to encourage ma- 
jors to continue the summer dis- 
count practice. 

Seeks Protection—Acknowledging 
the possibility that heating oil may 
be cheaper before summer is over, 
the committee recommended that the 
jobber try to obtain price protection 
if he does fill his storage. 

Failing this, it said, the jobber 
might try to arrange to lend the sup- 
plier tank space for future billing. 

It pointed out that today’s dis- 
count, plus last summer’s 0.65c in- 
crease in inventory values, would have 
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covered about half the cost of adding 
to tankage. And, it concluded: 


“We feel it is the duty of the 
Independent to carry his share of the 
storage burden.” 

The association’s gasoline margin 
resolution came not as a demand 
for upward adjustment, but as a re- 
quest—that suppliers “take a new look 
at their pricing policies” in the light 
of operating conditions. 

The resolution said distributor mar- 
gins over the last two years haven't 
reflected general economic conditions, 
and “bear no realistic relationship to 
the price structure in other segments 
of the industry.” 

Margins Low—While operating 
costs continue to rise, it said, realiza- 
tions are being reduced gradually by 
wider discounts to commercial and 
large-consumer accounts, and margins 
in Pennsylvania are generally lower 
than those in many other sections of 
the country. 

There was sharp criticism of the 
majors for dropping the consumer 
tank car price differential for heat- 
ing oil. 

Majors in “many instances,” the 
fuel oil committee emphasized, are 
selling heating oil to consumers in 
transport lots at the same price as 
the reseller is charged. This, the 
committee claimed, wipes out the job- 
ber’s spread and is “unfair.” 


Suppliers have a consumer price 
differential for solvents; they should 
have one for heating oil, the com- 
mittee insisted. 


Mutual Duty—Responsibilities of 
the supplier to the distributor and vice 
versa were discussed by Frank D. 
MacEachern, assistant general sales 
manager of Tide Water Associated 
Oil Co., in the principal convention 
address. 

Mr. MacEachern declared, “We as 
an industry cannot survive unless we 
have your kind of manpower 
Regardless of who the distributor is, 
he’s got a right to ask for anything 
within reason, or even outside of rea- 
son.” 

At the same time, he said, the 
major company finds itself faced with 
the same kinds of economic problems 
and dead-ends as the distributor, and 
“it must be recognized that there 
must be a limit” to the things the 
supplier can do for his distributor. 


There is, he said, a “priceless in- 


gredient” which is only implied in any 
contract. That is integrity, he de- 


clared, contending that “‘a contract is 
y as good as the individuals who 
are parties to it.” 


Observing that some distributors 
find it “expedient” to*get suspicious of 
a purported desire among major com- 
panies to “help guys get started, 
have us do all the dirty work and 
then squeeze us out,” Mr. MacEachern 
insisted : 

“I have never yet met one major 
company executive who had ultimate 
ulterior motives of this kind.” 

Next meeting of the Pennsylvania 
association was scheduled for Oct. 
25-27 at Mount Pocono, Pa. 


Oil Must Keep Fighting 
For Public Favor—Brown 


So long as the public is interested 
—and it always will be—federal and 
state investigations of the petroleum 
industry will continue year after year, 
with the same old charges being 
made and the same old myths hav- 
ing to be exploded, Bruce K. Brown, 
Pan-Am Southern president and 
former PAD deputy administrator, 
told the Kansas City Oil Men’s Club 
May 18. 

Mr. Brown said, however, that the 
oil industry has nothing to fear from 
such investigations, provided it ham- 
mers away at “three very important 
truths,” doing its best to drive them 
home to the general public. 

The three basic points the industry 
should get the public to comprehend, 
he said, are: 

1. Petroleum supply is absolutely 
vital in peace and war. 

2. The petroleum industry serves 
the public well and can do so only 
because the government has left it 
free to do so. 

3. Petroleum business is a diverse, 
highly competitive one that anyone 
is free to enter. 

“If we can keep these ideas sold, 
we can keep our fellow citizens sold 
on us,” Mr. Brown asserted. 


Statistical Yearbook Issued 


1953 Annual Yearbook, published by North- 
west Petroleum Assn., 430 Syndicate Bldg. 
Minneapolis 2, Minn., 8% xX 11” paper cover 
122 pages, price $10.00. 


The 1953 Annual Yearbook pub- 
lished by the Northwest Petroleum 
Assn., contains complete and official 
statistics on the oil industry for 1952, 
for Minnesota and North Dakota. 

The book includes statistics on in- 
shipments, receipts, terminals, inspec- 
tions-rejections, tax collections, gal- 
lonage, transportation freight rates 
and transport rates. Included also is a 
chapter on oil burner problems, def- 
initions and industry terms and a pipe 
line map. 
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MARKETING ASSOCIATIONS 





Premium Gasoline Price Hike Predicted 


NEW YORK — Higher prices for 
premium gasoline are on the way. 
Oil companies need price boosts to 
pay for the expensive refining equip- 
ment required to meet the rising 
antiknock needs of new high-com- 
pression cars. 

That's the opinion of B. L. Ray, as- 
sistant general manager of marketing 
for Esso Standard, expressed in a 
talk at the Empire State Petroleum 
Assn. meeting May 18. 

He said the refining cost difference 
will tend to make premium sell at a 
greater price differential above regu- 
lar grade than is general] today. “Per- 
haps the day is not far off,” Mr. Ray 
stated, “when there will be no fixed 
differential—when regular and prem- 
ium will each seek its own price level 
in the market.” 

Antiknock quality of premium- 
grade during next two or three years 
probably will have to be improved at 
about the same rate as it has been 
since 1946 (when research octane 
number increased from about 86 to 
about 91), Mr. Ray observed. 


Free Ride Over—For a long time, 
he said, thermal and then catalytic 
cracking have enabled the industry 
to meet the growing demand for gaso- 
line, and at the same time provide 
higher octane numbers as a “bonus.” 

“Now,” he said, “we have run out 
of ‘bonuses.’ 


“To further increase octane num- 


bers means higher costs, whether 
these higher octanes are obtained 
through greater use of existing equip- 
ment or by making the necessary in- 
vestments in new equipment. 

“These needed higher octanes can 
be obtained by such processes as Plat- 
forming and Hydroforming. Our own 
research organization has invented 
new processes to accomplish this. 
Plans are under way to invest large 
sums in such equipment. 


“Expensive new equipment which 
we plan to install for the sole purpose 
of improving octanes means increased 
costs and higher prices.” 


Public Tours Oil Industry 
From Well to Station 


The oil industry in general and oil 
marketing in particular went on pub- 
lic display in Shreveport, La., last 
week when marketers conducted the 
public on a “Driller to Driver’ tour 
of the oil business. 

The tour was part of a week-long, 
annual spring fiesta in Shreveport 
known as “Holiday’in Dixie.” 

C. D. Brown, president of the Louis 
iana Oil Marketers Assn. and a 
Shreveport resident, helped organize 
the tour after studying the question: 
“How can the jobber and agent tell 
their story to the public?” 

Mr. Brown, working with the as. 





AIR CONDITIONING is “extra” service to motorists being tested in Houston by 
Continertal Oil Co. Three-ton, movable unit drops temperature in car as much as 


20 degrees in two minutes. 


Nozzle fits into window and has adjustable vents to 


direct cool air away from motorists. Unit can supply filtered air to two cars at 
the same time 
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sociation’s executive director, R. K. 
Butcher, prepared statistics on oil 
marketing in the Shreveport area 
and came up with these facts: 

More than $9,000,000 in gaso- 
line and oil sales were handled in 
the Shreveport area in 1952 by 
342 service stations and 22 bulk 
distributors. These operations sold 
about 25,000,000 gals. of gasoline 
in 1952, grossing about $7,500,000. 
They represent an investment of 
$5,330,000 and employ 1,200 
people. 

Two Shreveport daily newspapers 
published these statistics and helped 
promote the tour with other stories. 
One oil company prepared tags ad- 
vertising the tour and identifying the 
wearer as a member of the oil and 
gas industry. 

On the day of the tour, visitors 
boarded chartered buses at 10:30 a.m., 
and the trip began with a drive to an 
operating oil well. Five hours later, in- 
cluding a stop for lunch, they had 
seen the entire chain of operations 
in the oil business—from the well to 
the service station pump. They saw 
pipe lines, refineries, grease com- 
pounding plants, bulk plants, tank 
trucks and service stations. 

During the tour, “barkers” from 
local oil companies used a 17-page 
script, which included the figures pre- 
pared by Mr. Brown and Mr. Butcher, 
to tell the tourists about the oil in- 
dustry. The barkers rode the buses 
and guided the visitors through the 
tour points. 


Secondary Inventories 
Show Decline in March 


U. S. secondary stocks of gasoline, 
distillates, kerosine and residual fuels 
totaled 45.2 million bbls. on March 
31 this year. This was a drop of 
2.6 million bbls. from February. But 
it was 1.5 million bbls. above stocks 
on March 31, 1952. 


Secondary Inventories 
(thousands of Bbis.) 

Mar. 31 Feb. 28 

PAD District 1953 1953 

Total U. 8. ... 45,167 47,768 

17,161 19,037 

17,774 18,626 

5,206 5,384 

1,545 1,492 

3,391 3,229 

20,342 20,105 

5,396 5,622 

8,854 8,495 

3,035 3,185 

983 918 

2,074 1,885 

6,107 6,426 

2,280 2,304 

3,970 
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TYPE OF SERVICE has direct bearing on oil contamination with resultant wear. 
This chart shows low mileage over long period causes much dirtier oil and more 
engine wear than high mileage in same period on a per-mile basis 


Engines Stay Young and Clean 
With Regular Oil Change Periods 


Engine Wear Causes 


Scuffing, abrasion and corrosion are 
the three main causes of engine 
wear. 

The fewer miles a car is driven per 
month, the more the wear on the 
engine per mile. 

Only three warm-ups per day are 
necessary to produce an excessive 
rate of wear in a car in low-mi- 
leage service. 


Corrective Measures 


Regular crankcase oil changes, based 
on mileage per month and driving 
conditions, reduce engine wear by 
removing the causes of wear—dirt, 
metal and acids. 


Regular servicing of air cleaners and 
replacement of oil filter elements 
contribute much to reducing wear 
in an engine. 





By HOLGER RIDDER 
NPN Staff Writer 


These pointers on engine wear 
and how to reduce it have been cited 
in recognized engine test and survey 
findings. They gained supporting 
evidence in a paper presented before 
the API Refining Division in New 
York May 14, by J. G. Ryan and B. 
W. DeLong of Shell Oil Co. 

Shell defines engine wear this way: 

—Seldom encountered, but 
when found it is due to improper 
design, poor surface condition and 
insufficient load-carrying capacity of 
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the oil. Fuel dilution is the primary 
cause of load-carrying deficiency, so 
by changing to a clean oil of proper 
grade, at least one cause of scuffing 
wear can be minimized. 


Abrasion—Caused by entry of dirt, 
such as dust, between two metal sur- 
faces. Efficient air cleaners and oil 
filters, and regular crankcase drains 
in accordance with American Petrol- 


. eum Institue recommendations will 


minimize this kind of wear. 
Corrosion—Wear initiated by chem- 

ical attack. Again, removal of con- 

taminated oil from the engine will 


reduce wear from this source. Use of 
oils with alkaline additives to neu- 
tralize acids also proved successful, 
Shell reports. 


That passenger car engine wear 
can be controlled is evident when 
considering that in over-the-road ser- 
vice many trucks attain engine mi- 
leages of more than 100,000, while 
with passenger cars overhaul often 
comes at less than 20,000 miles. Yet 
both types of vehicles are equipped 
with the same devices for excluding 
abrasives. 


A Shell report on a San Francisco 
area study of why passenger cars 
had engine overhauls revealed two 
reasons: 


1—Excessive wear of piston rings 
and cylinder walls, with attendant 
high oil consumption, was the prin- 
cipal reason. 


2—Operation of an engine for only 
a few miles per day resulted in a 
high rate of wear on a mileage basis. 


From data obtained on two popular 
makes of engines in the low-price 
field, Shell concludes that as the 
miles driven per month decrease, en- 
gine wear increases. 


Charts 1 and 2 show the relation- 
ship of monthly mileage to engine 
wear. Note that as the service rate 
falls below about 1,500 miles per 
month, the wear rate of the piston 
rings and cylinder walls of these two 
popular makes of cars increase rap- 
idly. In 500-miles-per-month service, 
the overhaul life was about one- 
fourth of that experienced in 1,500- 
miles-per-month service. 


Dirt and Wear—Shell’s tests show 
low mileage per month increases cy- 
linder and piston ring wear, while 
high mileage reduces the rate of wear. 
Comparably, a recent NPN study (see 
NPN Feb. 11, p. 30) shows the fewer 
miles driven per month, the dirtier 
the oil, while high monthly mileage 
tends to keep oil cleaner. 


By extrapolation, a trend relation- 
ship between engine wear (as shown 
by Shell) and contaminated oil (as 
shown in NPN’s report) is established 
as shown on chart above. This in- 
dicates that after 500 miles of driv- 
ing in one month, there is roughly 
four times as much oil contamination 
as there is if an oil were driven 
2,000 miles in one month. 


Shell’s report indicates that at 500 
miles per month of driving there is al- 
most four times the piston ring wear 
as is found when a car is driven 
2,000 miles per month. About the 
same ratio holds true of cylinder 
wear also. 


Actually, as shown by Shell’s 
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CHART 1—Effect of type of service on ring wear 
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CHART 3—Relationship between cold operation and type of 


service 


Charts 1 and 2, engine wear rate 
rises sharply when a car is driven less 
than 1,000 miles per month. When 
mileage goes over 1,000 per month, 
the rate of wear declines at a slower 
pace. 

Type of Operation—Shell’s report 
states: “Intermittent operation is 
known to be a major cause of short 
engine life. . .Wear rate is very high 
at low jacket temperatures. . .During 
warm-up operation, corrosive wear 
conditions prevail until a jacket tem- 
perature in the range of 150 F. to 
160 F. is reached. 


“The time required for the jacket 
temperature of an automotive engine 
to rise from 60 F. to 160 F. with a 
perfectly functioning thermostat is 
about 4 minutes. This seemingly 
short interval is actually of consid- 





“A worn engine is a dirty 
engine; or, to put it another 
way, an engine with high oil 
consumption is a dirty engine.” 
—C. M. Larson, chief consulting 
engineer, Sinclair Refining Co., 
at API Refining Division meet- 
ing in New York May 14. 











erable importance to wear rate in 
passenger car service of less than 
2,000 miles per month. This is de- 
monstrated in Chart 3, If a car is 
started three times a day from a 
jacket temperature of 60 F. and the 
car speed averages 30 miles per hour, 
the per cent of time of operation 
below 160 F. will vary with the 
miles per month of operation in the 
manner shown.. . 


“In 2,000-miles-per-month service 
the’ jacket temperature is seen to be 
between 60 F. and 160 F., i. e., the 
high wear region, for 9% of the 
time compared to 35% for cars ac- 
cumulating mileage at the rate of 
500 miles per month.” 


To show how temperature affects 
engine wear, Shell prepared Chart 4 
on the basis of its engine tests. 


Oil Change and Engine Wear—On 
the basis of the latest Shell engine 
test data and other recognized find- 
ings, the car owner’s solution to 
less engine wear is found in these 
recommendations: 

1—Keep oil and air filters operat- 
ing efficiently; 

2—Change oil according to API re- 
commendations. 


100 120 140 160 


JACKET TEMPERATURE, DEG F 
CHART 4—Effect of jacket temperature on ring wear 








Tests Lend Strength 
To Oil Change Rules 


Shell Oil’s engine test data, 
along with other recognized 
test data, lend effective sup- 
port to API’s oi] change recom- 
mendations. For example: 

Shell shows that monthly 
mileage below 1,000 is the kind 
which produces greatest engine 
wear. That means oil should be 
changed at least every 1,000 
miles or oftener. 

According to the 1951 Brook- 
ings Institution report on driv- 
ing habits, about 70% of all pas- 
sengers cars fall in the 1,000 
miles a month or less category. 
To make the oil change market 
even more appealing, the same 
Brookings report shows that 
more than 47% of the cars in 
this country drive 600 miles a 
month or less, which represents 
a market for 500-mile oil 
changes. 

Only about 30% of all cars 
on the road are operated under 
conditions which permit oil 
changes at intervals of greater 
than 1,000 miles. 
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.Fruchauf Is FIRST ! 
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Give Fruehauf Top Trailer Value “ 


ommon 
anifolds 


re Testing 
Only 

i Finish 
Branch Factory 


























Says Ray Howerter 
Secretary-Treasurer and General Manager 


’ Se ® Transit, Inc., Omaha, Nebraska 
rience in Tank- 


Largest Tank-Trail- 
ucturing Facilities 


Plans to Suit Every 
book 


pany That Stands 
y Behind Every Product 


“CUTTING HAULING COSTS, while maintaining 
efficient, speedy service, is the major goal of liquid 
transporters,” points out Ray Howerter. “That's 
how Transit, Inc., has built its business. Fruehauf 
has enabled us to do this successfully by producing 





dependable, economical equipment of the highest 
quality and earning power. 


“The Gravity Tandem Underconstruction, obtain- 
able only with Fruehaufs, is a real tire-saver. Yet, at 
the same time, it handles so easily and rides so 
smoothly that very little stress is transmitted to the 
tank, and costly leaks are avoided. Finally, we find 
that Fruehauf service is both rapid and efficient, 


another means by which we can cut operating costs, 
and another reason why our Fruehaufs have great 


value to us.” 


World's Largest Builder of Truck-Trailers 


FRUEHAUF TRAILER COMPANY 


Detroit 32, Michigan 


Transit, Inc., liquid hauling firm with central offices in Omaha, 
Nebraska, operates 37 Fruehauf Tank-Trailers—all Gravity Tandem 
units. The Transit fleet operates between 10 Midwestern states, 
covering 3,600,000 miles a year, with an annual cargo of over 
150,000,000 gallons. 


MAY 20, 1953 


49 











LUBRICATION 





Automotive, Oil Industry Accord Seen 
On API Motor Oil Classification System 


Agreement between the automo- 
tive and the oil industry on motor 
oil and oil change recommendations 
was predicted by C. M. Heinen, 
Chrysier Corp. Engineering Division, 
before the API Lubrication Commit- 
tee in White Sulphur Springs, Va., 
May 11-13. 


The same session heard a panel 
report on the progress of the new 
service classifications for motor oil 
adopted by API last year (see NPN 
May 7, 1952, p. 56). However, spokes- 
men from both industries agreed that 
educational programs must be stepped 
up to gain more general acceptance 
of the ciassifications. 


Mr. Heinen congratulated the API 
committee on its recent report on 
crankcase oil drain intervals for pas- 
senger cars (see NPN Feb. 25, p.29, 
and May 6, p.37). He said: 


“Frankly, I believe I speak for my 
company—and other automobile man- 
ufacturers—when I say that this re- 
port with but minor changes can 
present the views of both our indus- 
tries.” 


He suggested the two industries 
meet to settle any differences regard- 
ing frequency and conditions of mo- 
tor oil changes. 


The panel report on the first year’s 
use of the API Motor Oil Service 
Classifications included these com- 
_ ments: 


Frank Otts, Union Oil of Cali- 
fornia (reading the comment pre- 
pared by G. L. Neely, California 
Standard)—-Companies are moving in 
the direction of adopting the API 
classifications, but rather slowly. He 
predicted the ML classification will 
disappear because it serves no im- 
portant purpose and urged eventual 
complete separation of the “M” 
series (gasoline engines only) from 
the “D” series (Diesel engines only). 
He noted a reluctance by industrial 
engine builders to adopt the system, 
apparently because they feel a third 
“D” classification is needed. West 
Coast marketers feel the system is 
“O.K. and working as well as migh 
be expected,” he said. i 


©, M. Heinen, Chrysler—A survey 
of Detroit service stations indicates 
service personnel know little of the 
system, he reported, although oil con- 
tainers are marked. He said he 
found most station personnel still use 


the terms “regular,” “premium” and 
“heavy duty.” 


Mr. Heinen said Chrysler is recog- 
nizing the API classifications and 
their service bulletins and owners 


manuals probably will carry recom- 
mendations along this line: 

Service MS—1. High speed high- 
way driving where oil becomes un- 
usually hot, such as summer vaca- 
tion trips; , 

2. Heavy load operation, such as 
towing house trailers in hilly coun- 
try; 

3. Driving in areas where temper- 
atures below zero are encountered 
for extended periods; 

4. Driving in moderately cold 
climate where most of the operation 
consists of short neighborhood trips. 

Service MM—1. Operation at high 
speed for short periods of time; 

2. Long trips at moderate speeds 
and summer temperature; 

3. Operation at moderately cold air 
temperatures where frequent long 
trips, as well as short trips, are in- 
cluded: 

Service ML—Operation at mod- 
erate speeds where the majority of 
the trips are more than 10 miles and 
where no extreme air temperatures 
are encountered. 

W. S. James, Fram Corp.—The 
API classification system is good and 
is the American way to do things— 
giving freedom both to the engine 
builder and the oil refiner, Mr. James 
said. He saw the need for better 
and more concentrated education, 
with emphasis on service classifica- 
tion and away from motor oil des- 
ignation, He indicated that perhaps 
the latter should be dropped. 

George A. Round, Socony-Vacuum 
Oil Co.—“We agree that education is 
needed. We believe it must be con- 
tinuous because there is a new crop 
of customers, dealers, mechanics and 
engineers entering the field every 
day, as well as new men in our own 
organizations who have to be told 
the facts. Some of this work can be 
done by API in preparing basic in- 
formation about the system and how 
it is intended to work, However, 
most of it will have to be done by 
individual oil companies using their 
own methods. 

“Should attempts be made to 
change the system now? 

“We think not. We know that it 
is sound in principle and the only 
substitute for restrictive specifica- 
tions. Right now we are experienc- 
ing some ‘growing pains.’ Changes 
are almost always painful and this 
change to a new system is no ex- 
ception. We, therefore, suggest fur- 
ther conscientious trial of the sys- 
tem, keeping in mind that some of 
the current methods of defining lu- 
brication requirements will unques- 


tinonably become obsolete in the not 
distant future. Then would be the 
right time to make such changes as 
may be necessary.” 

H. C, Mougey, technical director, 
General Motors Research Labora- 
tories —- Mr. Mougey said the API 
system is not much help in distin- 
guishing oils having desirable prop- 
erties from oils lacking them. He 
also was critical of this statement 
made by Mr. Round in November, 
1952, at the API meeting in Chi- 
cago: 

“If adopted by a@ company, that 
company, in applying it (the API 
classifications) to its own products, 
is free to make its motor oils in 
whatever way it chooses to meet 
specific engine-design requirements 
and service needs. It is privileged 
to make them as fine as possible, as 
cheaply as it dares, or as improper- 
ly as ignorance of the requirements 
may lead it.” 

Mr. Mougey declared, “It is my be- 
lief that the automotive industry 
cannot accept this position, and I 
do not believe that the majority of 
oil companies are in favor of such a 
policy.” 

In his panel report Mr. Round re- 
plied: 

“Some do not think our industry 
should be allowed to operate on a 
basis that gives such freedom of 
choice. They feel that what we do 
should be regulated and controlled by 
others, which is the case as long as 
oils are defined in terms of MIL-O- 
2104, Supplemental List 1 and Series 
2 requirements. Yet, in our free en- 
terprise system, the automotive in- 
dustry operates independent of reg- 
ulations governing quality. Any com- 
pany is free to build its vehicles or 
equipment in whatever way it 
chooses. It can build as well as 
knowledge permits, as cheaply as 
it does and with known deficiencies 
in design or instruction if that ap- 
pears to be expedient. The engineer 
can put chrome on trim or on piston 
rings, use the cheapest, lightest ma- 
terials he thinks he can get by with 
and retain designs or construction 
methods he knows he could improve 
on. Only two factors can force him 
to change—customers .and competi- 
tion. . . . That fact does not appear 
to be appreciated by some automo- 
tive people and they are not willing 
to accord our industry the freedom 
of choice and action that they de- 
mand for their companies.” 

After citing “weak” spots in the 
API system, Mr. Mougey concluded: 

“It is my belief that the API class- 
ification system is an honest attempt 
of the oil and automobile industries 
to solve a very difficult problem. By 
continued co-operation of these two 
industries, it should be possible to 
develop satisfactory answers to the 
problems that are being raised.” 
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What Makes a Station ‘Pull’ Customers 


When a motorist has a “favorite” 
service station, it is usually 
its location is convenient and because 
he likes the service. 

Furthermore, 66% of American 
motorists have a favorite service sta- 
tion and trade there almost exclu- 
sively. 

These facts are brought out in a 
national survey on consumer buying 
habits at service stations, conducted 


by E. I. du Pont de Nemours & Co., . 


Inc. The survey covers 38 states in 
four major marketing areas. 

The report shows that convenience 
of location first leads the motorist 
to make purchases at a station, After 
that, a “feeling of friendship” for 
the dealer and satisfaction with the 
products he sells help make the mo- 
torist a regular customer. 

Among the reasons why most mo- 
torists have a favorite station, pref- 
erence for a particular brand ranks 
fourth behind location, service and 
dealer friendship. Du Pont gives this 
reason for the apparent unimpor- 
tance of brands in service station se- 
lection: 

“No product of any kind is pur- 
chased without an expectancy of 
satisfaction. Because of this people 
think in terms of brands acceptable 
to them. This, we believe, accounts 
for the relatively infrequent mention 
of ‘brands’ in answer to these ques- 
tions.” 


However, the report on brand rec- 
ognition and brand loyalty reveals 
that 77% of the motorists have a 
favorite brand and usually buy it. 
Sixty-six per cent buy one brand ex- 
clusively. 

The charts at right show in detail 
what the survey uncovered on “how” 
and “why” motorists have a favorite 
service station. 


What Tourists Think—The pattern 
changes, though, among travelers. 
The survey found that travelers look 
first for clean, neat-appearing sta- 
tions, then for a particular brand. 

Motorists were asked, “When on a 
trip what things do you consider in 
deciding where to stop and buy gas- 
oline?” Their answers are: 


Neat stations .. 404% 
Particular brand .. 40.3% 
Clean restrooms . .... 29.3% 
Rene lS te 20.1% 
Familiar brand . 188% 
Modern station ......... 6.9% 
Eating facilities, etc. 6.5% 
SAE eye 42% 
Cheapest brand 2.8% 


Cleanliness a ‘Must’ — Men and 
women travelers differ in their 
reasons for stopping at a particular 
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station. Although both look for sta- 
tion cleanliness, 92.6% of the women 
consider it of prime importance, 
while only 71.2% of men travelers list 
it first. A particular brand is more 
important to men than women trav- 
elers. Men put more emphasis on 
station location nearest the right side 
of the road than do women. 

Brand Preference—Those motorists 
who usually buy one brand of gaso- 
tine gave these reasons for liking it: 


Good quality .. 25.6% 
Car operates better . 22.2% 
Dealer a friend ........ 18.6% 
Friendly service ........ 16.3% 
Better mileage ..... 15.2% 
Convenient location 14.4% 
Habit 6.4% 
Cheaper price 5.1% 
Well-known company 4.9% 
Credit card, charge 4.2% 


The 66% who are “loyal” to a fa- 
vorite service station were asked: 
“If your station changed and sold a 
different company’s gasoline, would 
you continue to go to the same sta- 
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77% of U.S. mo- 
torists have a fa- 
vorite brand and 
usually buy it, but 
66% have a favor- 
ite gasoline brand 
and buy it exclu- 
sively. Percentages 
in four marketing 
areas with US. 
average are shown 











WEST 


tion?” Fifty per cent said they 
would stay with the station and 20% 
said they would “follow the brand.” 
The remaining 30% said their loyalty 
to the station wouid depend, first, on 
whether the new brand is a “good” 
or acceptable one; second, whether 
the new operators are as good as the 
former ones, and third, if price and 
credit considerations are acceptable. 
Of the 50% who said they would 
stay “loyal” to the station, 35.5% 
said service was more important 
than brand; 29.7% gave dealer friend- 
ship as the reason for staying; 23.9% 
called location most important and 
6.3% said they believed there is little 
difference in the brands of gasoline. 
Brand Rejection—In probing the 
rejection of gasolines, the survey 
found that 28% of the motorists say 
there are brands they would not buy. 
The reasons given for not buying 
were based almost entirely on “be- 
lief” rather than fact. In summing 
up the answers to the questions on 
brand rejection, Du Pont said: 
“People ‘believe,’ ‘think,’ or ‘have 
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heard’ that certain gasoline brands 
are of poor quality. It is an area of 
quality belief that separates accept- 
able from unacceptable brands.” 

Identification—The identification of 
a gasoline brand in the customer's 
mind is linked directly to the station 
identification sign. Building signs and 
pump grade name signs are sec- 
ondary in importance. The survey 
found that the customer is drawn 
into the station by the identification 
sign over the curb. If the brand name 
appears on the sign, customers refer 
to the gasoline by the brand name. 
If the company name only is on the 
curb sign, 97.6% of the motorists 
refer to gasoline by company name. 

Using data from four major oil 
companies, Du Pont reports that de- 
spite intensive promotion of gasoline 
brand names, companies found the 
station identification sign must carry 
the gasoline name to plant the brand 
in the customer’s mind. 

Once the motorist has driven into 
the station the action that makes a 
gasoline sale comes from the mo- 
torist. The survey found that 70.7% 
of the motorists asked for gasoline 
and only 18% were offered gasoline. 
It is a matter, Du Pont says, of 
selling the grade rather than the 
product. 

Purchase Frequency—Other ques- 
tions about motorists’ buying habits 
reveal that some drivers make as 
many as 15 purchases of gasoline 
a month, but that most buy garoline 
about four times a month. 

The majority of motorists buy 10 
gals. at a time. 

Distance from Home — Motorists 
who were “loyal” to a favorite serv- 
ice station were asked, “About how 
far in miles is the station from your 
home?” Their answers showed: 


Less than 14 mi. 35.2% 
14-1 mi. 18.1% 
1-2 mi. 18.2% 
2-6 mi. 20.7% 
Over 6 mi. 7.8% 


In addition the survey found 9 out 
of 10 motorists have been going to 
their favorite station for more than 
a year and that almost half of them 
have been regular customers for more 
than five years. 


Full-Scale Promotion 
Launches ‘Welcome Week’ 


Humble Oil & Refining Co. kicked 
off its second annual “Welcome 
Week” program May 15 in Houston, 
with a complete radio, newspaper, 
television, billboard and direct-mail 
advertising program. 

“Welcome Week” stresses neighbor- 
liness and is a time when station op- 
erators welcome both old and pros- 
pective customers in their neighbor- 
hoods. : 


Station cleanliness and service were 
stressed during the week. 
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Gasoline Holds Top Trading Interest 


Gasoline continued to occupy the center of trade in- 
terest in domestic markets last week. At the Gulf, avia- 
tion gasoline prices were higher and there were inquiries 
for 93 oct. premium-grade gasoline left hanging over 
the market. 

The strong Gulf market for higher octane grades of 
gasoline was in sharp contrast to the widespread grant- 
ing of 1c and 1.5c discounts to farmers in Midwest states. 

Not all price activity in interior gasoline was on the 
gloomy side, however. Dealer prices at Flint, Mich., 
were back to so-called normal for the first time in 18 
months and Milwaukee retailers moved up their prices 
0.5c for regular gasoline following an increase of 0.2c 
in their cost. 

Prices for avgas ranged higher at the Gulf when one 
supplier discontinued his posting of 16c for Grade 100/- 
130, which left only one other refiner quoting avia- 
tion prices—18.25c for Grade 115/145, 17.25c for Grade 
100/130 and 16.25c for 91/96. There were a number of 
bids for 93 oct. premium gasoline at 12.25c with five 
suppliers quoting that price. Inquiries for four cargoes 
of 93 oct. premium also were identified, but sources said 
there was virtually no materia] available for lifting be- 
fore July. 

Some easiness was indicated at the Gulf in barge quan- 
tities of kerosine and No. 2 fuel, Upriver buyers, how- 
ever, said these offerings generally were tied to trans- 
portation because suppliers were “anxious” to keep river 
equipment operating. 

Several days of colder weather in the upper central 
states (a temperature drop of 42 degrees was recorded at 
Chicago in one 24-hour period) shortened pipe line and 
river terminal supplies of range oil and No, 2 fuel. Trade 
sources also said jobber supplies of these grades were 
“far below” expectations earlier this year when a mild 
winter had made the carry-over stock picture especially 
gloomy. 

Meanwhile, a number of refiners and jobbers in the 
Midwest already have started their summer burning oil 
campaigns in which they are allowing customers to pay 
for deliveries as late as Oct. 10. But the big question of 
summer-fill discounts still was being discussed behind 
closed doors in Midwest for fear it would touch off a 
“chain reaction” if brought into the open. 

Suppliers, meanwhile, continued to watch their mar- 
keting areas closely for any signs of discounting. Con- 
sensus of the trade was strongly against special summer 
prices, particularly since secondary supplies in the Mid- 
west have been cut drastically by prolonged cool weather. 

In Chicago, nevertheless, a number of haulers reported- 
ly are allowing 0.25c discount off tank wagon prices of 
14.3c for No. 1 fuel and 13.3c for No. 2 fuel on summer 
business. With haulers buying these grades at lic and 
10c, respectively, one supplier commented that “it’s hard 
to believe they are offering only 0.25c discount when 
their normal margin is less than 2c per gal.” 

Considerable “pessimism” was reported along the East- 
ern Seaboard at secondary level because of the bind 
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in which terminal operators find themselves even though 
they are accepting distillate cargo shipments “accord- 
ing to quota.” 

Despite post-season distillate balances, termina] opera- 
tors, for most part, are anxious to obtain more No. 2 fuel 
next winter than they had for one just past, but are 
squeezed because a substantial portion of terminal sales 
in winter are to tank wagon resellers who have little or 
no storage, and who consequently are not in line for 
summer fills. 

Some eastern terminal operators, who are asking for 
increased supplies of No. 2 for next winter, had scaled 
downward their estimated kerosine requirements. There 
were unconfirmed reports that spot kerosine could be 
bought at New York Harbor as low as 9.85c; most sup- 
pliers quote 10.65c for barge lots, less 0.5c summer dis- 
count, 

Where there was some easiiiess in terminal] prices for 
distillates, delivered cargo prices for these. oils at New 
York still were firm. In addition, it was said demand 
for clean U. 8. flag tankers is such that contract de- 
livery No. 2 prices could not be undercut by material 
offered at 8c, Gulf. 

Lubricating oil demand in Western Penna. area was 
steady from contract customers, but spot inquiries of 
any appreciable size still were lacking. Some said that 
lube demand was swinging from neytral to bright stock 
and there was a marked call for SAE 30 motor oil and 
with “less discussion of prices.” 

The Argentine Government oil fields commission an- 
nounced that Asiatic Petroleum Corp. and Commerce Oil 
Corp. had been awarded contracts covering total of 13,- 
000 cubic meters (approximately 80,000 bbls.) of lubricat- 
ing oils required by Argentina for June lifting. 

Commerce will supply 4,000 cubic meters of solvent 
bright stock in bulk at 18.33c gal., FOB vessel at the 
Gulf, agency said, with Asiatic supplying the following 
lots: 3,000 c.m. 300 vis. solvent neutral in drums at 23.42c, 
and 3,000 c.m,. 500 vis. solvent neutral in drums at 24.84c 
both prices FAS Gulf port, and 3,000 c.m, 500 vis. solvent 
neutral in bulk at 14.64c, FOB vessel at the Gulf. 

Residuals were quiet at the Gulf and while also quiet 
in the Mid-Continent, traders said low-sulfur (max. 1%) 
No. 6 was held “very tightly” and in some cases it was 
reported that previous supply sources had “dried up over- 
night.” 

Despite the general note of strength reported for resid- 
uals, not all traders were in agreement on No. 6 in Mid- 
Continent. 

A reseller disclosed offers of low-sulfur No. 6 fuel at 
$0.80, Group. 3, while most others said $0.90 was the gen- 
eral asking price for resale. Same reseller said he also 
had been offered high-sulfur material at $0.75. Another 
trade source declared the residua] market “hard to figure 
out—everybody is talking strength and I’m losing busi- 
ness at $0.85.” 

Retail developments in gasoline were about evenly 
divided between adverse reports on price wars in some 
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Summary of Daily Gasoline Prices (May 12 through May 18) 




















Monday Thursday Wednesday 
Motor Gasoline 93 Oct. (Premium): May 18 May 15 May 14 May 13 
N, Tex. (Texas & New Mex. shpt.). 12.75-13.25 12.75-13.25 12.75-13.25 12.75-13.25 
W. Tex, (Texas & New Mex. shpt.). 12.5 12.5 12.5 
E. Tex. ( SEAS aécecaurdsaess 12.25 12.25 1335 12.25 
Motor Gasoline y Oct. (Premium) 
Okla., Group 3 (Okla. shpt.) 11.5-11.875(2) (3)11. $11. Si8 2) (3)11.5-11. 8752) (3)11. $11. 875 2) (3)1 
Okla... Group 3 (Northern shpt.) 11.375-11. (6)11. (6)11.375-11.8 (6)11.375- (6)1 
Midwestern (Group 3 is 11.375-11.875 (itso ete (4)11.375-11.875 (4)11. S4ocil, 815 (4) 
N, Tex. (Texas & New Mex 12-12.75(2) 12-12.75 12-12.75(2) 12-12.75(2) 
W. Tex, (Texas & New Mex. ‘ 12.75 12-12.75 12-12.75 12-12.75 12-12. 
E. Tex. (Truck Tnsp.) .........+ 11.75-12.75 11.75-12.75 11. 75-12.75 11.75-12.75 11.75-12.75 
. W. Tex, (Truck Tnsp.):...... 12 12 12 12 
Po ‘Gasoline 88 Oct, (Premium) : 
N = (Femas rd New Mex, shpt.). 11.75 11.75 11.75 11.75 11.75 
Ww. T £ dew Mex. shpt.). 12 1 12 1 12 
E, Tex On tks teh hens gee 6 11.75 11.75 11.75 11.75 11.75 
Motor Gasoline Z an eee, 
Okla., Group 3 0S scphneas::. Cae 25 (3)1 .875 (3)10.5-10.875 (4)10.5-1 (4)10.5-10. 
Okla.. Group 3 3 (Rorthern shpt.).....- (6) 10. Bibe10- $25(2) (6)10.375-10.625(2) (6)10.375-10.625(2) (6)10.375-10.625(2)  (6)10.375-10.625(2) 
Midwestern (Group 3 basis) ......... (5)10.375-10. (5)10 10.6 (5)10.375-10.62 (5)10.375-1 (5)10.375-1 
Tex. (T & New Mex. shpt.) (ietei1e (2)10. 1.7 (2)10.75-11.7 (2)10.75-11. (2)10.75-11.7 
W. Tex. Texas 3 now Mex. shpt. }: 10.75-11.25 10.75-11.25 10.75-11.25 10.75-11.25 10.75-11.25 
TH, Dem’ CRP SWORD bcc ccc ccesce 10.75-11.25 10.75-11.25 10.75-11.25 10.75-11.25 10.75-11.25 
— a 82 Oct. eee, 
(Texas exes & 1 New Mex. shpt.).. 10.75-11.25 10. 75-11.25 10. 75-11. 25 10. 75-11. 25 10.75-11.25 
i. Tex, ce nase.) Coens sees eesee 10.75 0.75 10.7. 10.75 
. (Truck Tnsp.) .......- 10,75 io. 15 10. 3 10: 33 10.75 
somur Plas r 0 Oct. M & below 
Okla., Group 3 (Okla, shpt.) 9.625-10.125 9.625-10.125 9.625-10.125 9.625-10.125 9.625-10.125 
Okla., Group 3 9.5-9.875(2) 8. 5-9.875(2) 9.5-9.875(2) 9.5-9.875(2) 9.5-9.875(2) 
Midwestern (G 5 9.625-9.87. 9.625-9.875 9.625-9.875 2. 625-9.875 
N, Tex, (Texas (2)9.75-10. a (2)9.75-10.8 (2)9. 75-18.4 : (2)9.75-10.8 (2)9.75-10.8 
. Tex, (Texas 10. 25-10. 10.25-10.5 10.25-10.5 10.25-10.5 10.25-10.5 
E. Tex. (Truck 9. B75-10. 5 °. ts-18. 5 é 875-10. 5 9.875-10.5 9.875-10.5 
Cent. W. Tex, 10 10 10 
Motor Gasoline 92 Oct. (Premium): 
New York harbor 13.85-14.75 13.85-14.75 13.85-14.75 13.85-14.75 13.85-14.75 
New York harbor, barges .... 13.7 14.65 13.75-14.65 13.75-14.65 13.75-14.65 13.75-14.65 
FROME: 5 6s cesthonasceee 15.15-15. 15.15-15. 15.15-15.2 15.15-15.2 15.15-15.2 
paitadciphia, barges 15.05 .05 15.05 15.05 15.05 
Baltimore .....0.cecsee 2 RGSS x13.1-15(2) 12.9-15(2) 12.9-15(2) 12.9-15(2) 12.9-15(2) 
Baltimore, barges ......+. Sbenvesdeses x13 8 12.8 12.8 12.8 
Motor Gasoline 90 Oct, (Premium) : \ 
PO? et ® . cake dcoateancebe ce ease esce ner ey adie 
New York harbor, barges ............ 13 13 13 13 13 
Motor Gasoline 86 = (Regular) : 
(2)12.85-13.6 (2)12.85-13.6 (2)12.85-13.6 (2)12.85-13.6 (2)12.85-13.6 
(3)12-13.4 (3)12-13.4 (3)12-13.4 (3)12-18. 4 (3)12-13.4 
(2)13.7-13.9 (2)13.7-13.9 (2)13.7-13.9 (2)13.7-13.9 (2)13.7-13.9 
13.6-13.8 13.6-13.8 13.6-13.8 13.6-13.8 13.6-13.8 
x(3)12.1-13.5(2) 11.9-13.5 11.9-13.5 11.9-13.5 11.9-13.5 
x12 11.8-12 11.8-12 11.8-12 1.8-12 
90 Oct. (Prem anak a ein acaihg bs 13.75(2) 13.75(2) 13.75(2 13.75(2) 13.75(2) 
86 Oct. Regular)’ Fab dbideiseelenctes 12.75(2) 12.75(2) i2'78(2) 12.75(2) 12.75(2) 
Western Penna., Oil City: 
Es CE lids con cece acabGudek “13. 13.75-13.9 13.75-13.9 13.75-13.9 13.75-13. 
SG Cot (Ragman) oo... ccc cccccccccs 12.75-12.9(2) 12.75-12.9(2) 12.75-12.9(2) 12.75-12.9(2) 12.75-12.9(2) 
Western " Pittsburgh: 
OP ee MRD Oe, aged gine cannes 13.9(2) 13.9(2 13.9(2) 13.9(2 13.9(2) 
86 Oct. (Reguiges Sin Ava eebens etnies 12.9(2) 12.9(2) 12.9(2) 12-9033 12.9(2) 





areas and definite show of strength in others. Follow- 
ing prices do not include state and federal taxes, which 
are shown in parentheses. 


Flint, Mich. (6.5c)—-Standard of Indiana, effective May 
13, went back to its “established” dealer tank wagon price 
of 16c, up 0.7c for Red Crown (regular) gasoline for the 
first time in a year and half. Company’s price to Flint 
dealers had been on a temporary basis in varying amounts 
since Nov, 16, 1951. A low of 7.5c was reached in dealer 
prices in February, 1952, at which time company was 
8.5c below its established price for Red Crown at Flint. 


Hartford, Conn. (6c)—Retail gasoline price war here 
has gone from “bad to worse” and again caused Socony- 
Vacuum to lower its posted tank wagon ic for the sixth 
time this year to its Hartford dealers, Two stations han- 
dling major brands cut their retail postings 1c to 13.9c 
over the past week end. Majority of other outlets (major 
brand and private brand) are about 50-50 at 14.9c and 
15.9c, with 14.9c lowest posting for private brand. 


Providence, R. I, (6c)—General dealer tank wagon 
postings are now 14.9c with “voluntary allowances” dis- 


continued. Retail prices, however, remain “all over the 
lot,” but with major brand dealers tending to settle at 
19.9¢c for régular. Some major brand outlets still were 
as low as 16.9c, however, and low for private brands 
was at 14.9c. In Mid-April, retail prices for major 
brands also were at 14.9c—5c below so-called “normal” 
of 19.9c. 


Portland, Ore. (8c)—Prices at some major brand out- 
lets here recently have been scaled down to within 1c 
gal. of private brand dealers, a development the latter 
say means that a full-scale price war is “in the making.” 
Compared with private brand retail prices of 19c for regu- 
lar, outlets handling one major brand reportedly have 
cut to 20c for regular, or 3c below most Portland sta- 
tions handling other major brands. A dealer at 20c is 
said to be getting gasoline “on consignment,” that is, he 
receives gasoline without charge and. is allowed fixed 
commission per gal, regardless of retail price. Major in 
question, a nationwide marketer, had no comment on 
“Portland situation,” a representative asserting, however, 
that consignment arrangement for dealers had been used 
before “under certain circumstances.” 
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GULF COAST 


Aviation Gasoline Quoted Higher 


Aviation gasoline was quoted higher at the Gulf the 
past week, and consensus in the cargo trade was that 
motor fuel prices also were “getting stronger.” There 
was virtually a sold-out position on 93 oct. premium gaso- 
line for the balance of May and most of June, and regu- 
lar-grade, 87 oct., was closely held as far as prompt ship- 
ments were concerned. 

Prices for two grades of aviation gasoline ranged high- 
er when one major refiner reported he has discontinued 
quoting avgas in cargo lots. Only one other refiner was 
quoting—18.25c for Grade 115/145, 17.25c for Grade 
100/130, and 16.25c for 91/96, 

In addition to the usual seasonal increase in demand 
for motor gasoline, a factor in the tightening of supply 
was the shut-down of several cat crackers, both major 
and Independent for repairs. This, plus lifting of a few 
cargoes of gasoline for the Armed Services, gave in- 
creased firmness to quotations. For “quality” gasoline, 
negotiations for liftings as far ahead as July were indi- 
cated. 

Distillate and heavy fuel trading was quiet, and in 
contrast to a recently tight market for bunker “C” fuel, 
two cargoes reportedly were offered “at the market” 
($1.60 per bbl. at the time of the offering). 

East Coast and export buyers of No. 2 fuel/gas oil 
mostly were on the sidelines, “awaiting development.” At 
prevailing spot clean tanker rates for Gulf-New York 
trips, it was not possible to purchase No. 2 fuel at 8c 
and compete with the New York Harbor cargo price of 
eastern suppliers, The result was that calls for No. 2 
fuel fell off sharply. However, for many refiners, this is 
a period when they “fill up the pipe lines’”—their mid- 
western and northeastern terminals, plus the storage tanks 
of their delivered contract cargo buyers. No sales were 
reported. . 


ATLANTIC COAST 


Suppliers Make Summer Fill Plans 


While there was considerable pessimigm in eastern 
barge reseller circles, tanker terminal operators never- 
theless were making plans the past week to accept their 
summer-fill delivered cargo lots of distillate fuel oils. 
Residual fuel oil markets, meanwhile, eased somewhat, 
and inquiries for spot gasoline continued quiet. 

How to handle summer-fills was the principal problem 
facing tanker terminal operators, most of whom have 
their quotas of No. 2 fuel each month to store, and to 
move on as much as possible to secondary customers and 
retail outlets. At large metropolitan points, terminal 
operators pointed out that some of their largest customers 
are so-called tank wagon resellers, who do virtually all 
their buying in the winter time. These buyers, having 
little or no storage, are not candidates for summer fills 
from their terminal operator suppliers, and consequently 
the “burden” of summer storage rests with the deepwater 
terminals. 

At most seaboard points, suppliers said that resellers 
were showing little or no interest in spot kerosine or No. 
2 fuel. Inasmuch as the summer-fill plans of most mar- 
keters call for “0.5c discount” through September, re- 
sellers generally were of the opinion that there was 
prudence in a wait-and-see policy. Some easiness was re- 
ported in kerosine barge prices at New York, with un- 
confirmed indications that spot barge lots could be found 
at prices down to 9.85c. The few bids placed for No. 2 
fuel were “well under the market.” 

If easiness was noted in some terminal prices, this 
was not the case in delivered cargo prices for distillates. 
In order to “undercut” prevalent contract cargo delivered 
prices for No. 2 fuel it was estimated that spot tanker 
rates would have to fall to levels around USMC minus 
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Explanations of Price Tables 


The reader’s attention is directed to the fol- 
lowing explanations which apply to the Sum- 
mary. of Daily Gasoline Prices appearing on page 
54 and the price tables appearing on pages 57-62 
of this issue. 

The letter “X” indicates a change in prices; if 
the change is on the low of the price range, the 
“X” is adjacent to the low; if the change is on 
the high of the price change, the “X” is adjacent 
to the high; a change from one flat price to a 
higher or lower flat price, or elimination of the 
low of a price range, is indicated with an “X” 
to the left of the new price; elimination of the 
high of a price range is indicated with an “X” 
to the right of new price. 

Parenthetical figures indicate number of com- 
panies quoting when two or more companies 
quoted the price shown. In the Gulf Coast Cargo 
table on p. 60 all prices reported are shown. In 
all other tables, only the lows and highs of 
the ranges of prices are shown; no attempt is 
made to show prices within the lows and the 
highs, and therefore no attempt is made to in- 
dicate the number of com es contacted for 
prices for each product. Nearly 200 primary sup- 
pliers (refiners and tanker terminal operators), 
plus an even larger number of other sources 
(jobbers, compounders, consumers, distributors, 
brokers, tank car marketers, etc.) are contacted 
for prices at regular intervals. 











30%. With rates steady at “minus 10%,” delivered cargo 
prices were “firm.” 

At New York Harbor, sales of barge lots of regular- 
grade gasoline at 12c and 90 oct. premium at 13c were 
disclosed, although spot demand for these products as 
yet have not reflected the upsurge in requirements re- 
cently reported at the Gulf. 

Bunker oil eased, according to most reports. At New 
York, where office and apartment heating accounts for 
a sizeable portion of the total demand for No. 6 fuel, 
warm weather saw sales slip at most terminals. One 
supplier said that within 10 days he expected to be long 
on residual, 


CHICAGO DISTRICT 
Weather Change Cuts Distillate Supply 


A 40-degree temperature drop last week cut deeply into 
Chicago District’s light fuel inventories, already re- 
duced because of an unusually cool April. 

Residual fuels remained firm to strong, but suppliers 
reported no further upward price revisions. Gasoline 
also was strong. Trading was quiet in all products. 

While prices for No. 2 fuel generally were indicated as 
firm at 9.375c with quotations ranging up to 10c, material 
was reported available at one supply point for 9c. Brokers 
reported sales of No. 2 fuel in 4,000-gal. transport lots 
at 9.25c and 9.5c, FOB Chicago District. 

Suppliers quoted regular-grade gasoline from 12.1 to 
12.625c and premium-grade from 12.85 to 13.625c, Chicago 
District. Brokers offered regular gasoline from 12.125c 
and premium at 13.125c. No sales were disclosed, however. 


MIDWESTERN (Chicago-E. St. Lovis Ave.) 


Colder Weather Stimulates Burning Oils 


Colder weather through upper central states last week 
brought another post-season spurt in burning oil demand, 
according to refiners and jobbers. Gasoline was steady 
with lower temperatures apparently having little effect 
on demand. Residuals remained firm. Refiners’ prices 
were unchanged. ; 

Residual] fuels generally were strong with tank car 
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NPN Gasoline Index 


Cents Per Gal. 


Dealer T.W. Tank Car 
Bets Sr Ts. ates itiddlietde wee 15.32* 11.80 
I MOO onic wards niet ag eit 15.37 11.78 
SG oo oa oes cle nah ae 15.34 11.62 


Dealer index is an average of dealer tank wagon prices 
ex tax in 50 cities. 

Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline, FOB refineries or ter- 
minals: Okla., Midwest, W. Penna., Calif... N. Y¥. Harbor, 
Philadelphia, Jacksonville, Boston and Gulf Coast, 

*May 11 figure revised to read 15.34, 











marketers quoting low-sulfur (and in some instances high- 
sulfur) grades at $0.90, Group 3. Traders, at same time, 
said low-sulfur material was scarce with previous supply 
sources “drying up” overnight. Other buyers said there 
still was low-sulfur No. 6 fuel to be had at $0.75, Group 
3, for resale. Marketer disclosed sale of approximately 
45,000 bbls. of low-sulfur No. 6 at $0.95; refiners’ quota- 
tions were reported unchanged at $0.85 to $0.95. 

Call for gasoline generally was good, particularly in 
rural areas. Nevertheless refiners said consumer tank 
wagon prices were weak in many of same sections where 
demand was strongest because discounts of 1c to 1.5c per 
gal. were being granted to farmers. 


CENTRAL MICHIGAN 
Light Fuels Again in Demand 


Light fuels again were in demand in Central Michigan 
last week with cooler weather and refiners said earlier 
trend of rising inventories had been reversed. Residuals, 
while improved by recent tanker shipments and some- 
what better demand, still were uneven pricewise. Trading 
was quiet and refiners reported no changes in their quota- 
tions. 

“Unusual” weather once more brought supplies of light 
fuels in refinery storage back to tank bottoms, but at the 
same time refiners said inter-refinery inquiries for Nos. 
1 and 2 fuels had “died out.” 

Gasoline remained strong. Despite turn in the weather, 
crowded highways over weekends and start of farming 
operations kept demand high. Also, continuation of 
strikes at Gulf and Aurora refineries has shortened Mich- 
igan supplies. 


WESTERN, PENNA. 


Wax Demand Continues Heavy 


Scale wax continued to be the product in heaviest de- 
mand in Western Pennsylvania, according to reports of 
refiners in the week ended May 16. There was virtually 
no lubricating oil activity outside contract shipments. 
Most refiners reported good call for gasoline and light 
fuels. Prices were reported unchanged for all products. 

Forward scale wax inquiry continued good and nu- 
merous uncovered export orders were in the market. Sales 
at 4.25c and 4.5c were disclosed, with most transactions 
at the latter price. Crude (dark green) petrolatum was 
the only other product in tight supply. The product was 
no easier despite some falling off in export call. 

Demand status of lubricating oils was unchanged, 
according to most refiners, with sales to contract buyers 
in good volume while spot inquiry was nil. One refiner, 
however, reported orders in better volume for bright stock 
and neutral in bulk. 

Cylinder stock inquiry was especially slow and these 
grades along with 150 vis. neutral remained weak. On 
the other hand, 200 vis. neutral and bright stock con- 
tinued firm at low quoted prices, 26c and 24c for the 
two products, respectively. 

Majority of refiners said gasoline demand had reached 
good seasonal level. 


MID-CONTINENT 
Residual Strong; Weather Hits ‘Gas’ 


Residual fuel held firm at $0.80 and up to resellers 
in the Mid-Continent the past week, but gasoline demand 
was hurt slightly by cool, rainy weather. Solvent and 
conventional lubricating oils remained slow, while good 
foreign demand was reported for South Texas lubes. 
There was little distillate activity. Refiners’ quotations 
for most products were generally unchanged. 

No. 6 fuel available at $0.80, for resale, was scarce, 
and was usually of high sulfur content, resale agents 
said. However, demand centered around low sulfur No. 
6 fuel, for which refiners were asking from $0.85 and up, 
for resale, with majority holding for at least $0.90. 

Most trade sources said it still was a case of fair 
demand in face of light production on residual. East 
Texas refiner said he was oversold on No, 6, adding he 
might have to enter the market as a buyer shortly, since 
he was about 5,000 bbls. short on meeting contract re- 
quirements. Other refiners in inland Texas said their 
residual was moving in good volume against contracts to 
the Gulf Coast. 

Majority of refiners said their gasoline tenders to pipe 
lines and their local sales so far this year have either 
been normal, or ahead of shipnients up to this time a 
year ago. However, sales were off temporarily at least 
a few days during week because of stormy weather. 
Moisture was expected to help farm sales in long run, 
though, especially in areas like West and Central West 
Texas, where heavy rains fell for the first time in past 
several months. 

Solvent bright stock and neutral oils were described 
as “a little shaky” as far as prices were concerned, and 
little demand was reported for conventional oils. No 
sales of lubricating oils at lower prices could be confirmed, 
but two refiners said they had heard reports of “more 
price cutting” on both solvent bright and neutral, One 
refiner in Oklahoma said he wouldn’t reduce his quota- 
tions unless forced to by competition “because we are 
losing money on our lubes now.” He added, however, 
that normal increase in demand for lubes at this time 
of year “has failed to materialize so far.” 

Distillate inventories were in good shape at most Mid- 
Continent plants, but due to season, there was little de- 
mand. 


Gasoline Price Index Rises 


Increase of 0.7% in gasoline index brought Bureau of 
Labor Statistics’ over-all oil price index up 0.4% to 109.4 
for week ended May 12. Current index is shown below in 
comparison with corresponding week a year ago (1947-49 
equals 100): 


% Change 
5 te 
May 12 May 5 May 13 May 12 
1953 1952 1953 
Crude and products.... 109.4 109.0(*) 109.9 +0.4 
Crude .... = 111.8 111.8 109.0 ° 
Refined petroleum ye 109.1 108.6(*) 110.2 +0.5 
Gasoline ..... feces SS 116.7 114.5 +0.7 
Kerosine ............. 110.2 110.2(*) 111.6 
Distillate fuels ........ 113.8 113.8(*) 111.9 
Residual fuels ........ 82.7 82.7 94.9 
Lubricating oil: ...... 83.0 83.0 101.8 
Natural gasoline ...... 79.5 79.5 79.5 


(*) BLS revisions. 





Crude Oil Prices 


No changes reported in crude oil prices in week 
ended May 16. For complete price schedules, see 
April 29, NPN, p. 38-39. 











NATIONAL PETROLEUM NEWS 








Oil PRICE SECTION 





Prices at Refineries and Terminals and by Tank Wagon 


PRICES IN EFFECT MAY 18 


Prices herewith are reproduced from Piatt’s OILGRAM Daily Oil 
Price Service, associated with National Petroleum News, whose rep- 
Tesentatives in all NPN-OILGRAM offices devote their time exclusively 
to reporting oil industry prices everywhere. 

Prices shown in tables are sales prices or quotations or general offers 
or posted prices by refiners, by pipeline terminal operators, and by 
tanker termina! operators; for current sales and shipments; for the busi- 
ness day or period stated; except Tank Wagon prices, prices are for 
bulk lots such as tank car, truck transport, barge; prices rg 
barges or cargoes or truck transport lots only, so designated; re- 
fineries or terminals; in cents per gal., except per bbl. where a A is 
shown; wax and petrolatums in cents per pound; ex all fees and taxes; 


distribution or publication. During period of short supply, some sellers 
and at times all sellers, withhold quotations to new customers or the 
posting of firm prices but Ap OILGRAM the prices they otherwise 
would quote to the trade in general and which they confine to their 
regular customers only, and such prices appear in the price tables. 

ratings are by ASTM Research Method and are minimum 
ratings, except where letter M is used to indicate that octane rating is 
by ASTM Motor Method. For further details of price conditions apply 
to any NPN—OILGRAM office or see back of any OILGRAM Price 
Service invoice. 


For complete price service delivered daily from nearest OJLGRAM 


for crude oil and its products lawfully produced and transported; re- 
ported as received by OJLGRAM and National Petroleum News but not 
guaranteed; for subscribers’ private use only and not for resale or 


GASOLINE 


OKLA., Group 3 (Okla, shpt.) 

90 Oct, Prem. (3)11.5-11.875(2) 
£4 Oct. Reg. we (3)10.5-10.875 
60 Oct. M & below 9.625—10.125 


OKLA., Group 3 (Northern shpt.) 

90 Oct, Prem. «» »(6)11.375-11.875 
84 Oct, Reg. . «oe ee «+ (6)10.375-10.625 (2) 
60 Oct. M & below 9.5-9.875(2) 


MIDWESTERN (Group 3 basis) 

90 Oct. Prem, . -(4)11.375-11.875 
84 Oct. Reg «+ s«+(€5)10.375-10.625 
60 Oct. M & below ...... 9.625-9.875 


N, TEX. (Texas & New Mex, te 


Oct. > 12.75-13.25 
Oct, os ula ane Sean 1212-752 
Oct. 

Oct. > (2)10. 75-11. - 
Oct. 10.75-11.25 
Oct. (2)9.75-10.8 


. TEX. (Texas & New Mex, shpt.) 
. Prem. 12.5 
» SEO, sc ceccccence 12-12.75 
~ PUG, cccccccccese 12 
. Reg. 10.75~11.25 
10.25-10.5 


. W. TEX, (Truck transport lets) 
90 Oct. oedee 12 
82 Oct. Reg 
60 Oct. 10 


ARK. (For shipment to Ark. & La.) 

90 Oct. Prem. 12 
88 Oct. Prem. eses 
80 Oct, Reg. 10.75 
60 Oct. M & below ....... 9.625 


KANSAS (For Kansas destinations only) 


60 Oct. 
WESTERN PENNA, 


12. 75(2) 


13.75-13.9 
12.75-12.9(2) 


13.9(2) 
12.9(2) 


OHIO—Quotations of 8.0. Ohio for delivery to 
Ohio points: 


13.5 
CENTRAL MICHIGAN 
Central Michigan refineries) 
Prem, ...-++-+s+++ (2)13.5-14.75 
eo 13.25-13.75(2) 
(2)12.5-13.25 
(2)12.25-12.75 


MAY 20, 1953 


CALIFORNIA 

Los Angeles Dist.: 
90 Oct, Prem. 
80 Oct. Reg. 

San Francisco Dist.: 
90 Oct. Prem. 
80 Oct. Reg. 

San Joaquin Valicy vee 
90 Oct. Prem. .... es 
80 Oct, Reg 


(2)14.1-18.1 
(2)13.1-15.6 


17.85-18.6 
15.85-16.1 


17.85-18.6 
15.85-16.1 


KEROSINE, GAS & FUEL OILS 


OKLA., Group 3 (Okla. shpt.) 


° 8.375-8.75 
- (298. yO 4 
7.5-8.7 


7.25-8. 5 
7.25-7.75 
$0.85-1.20 


OKLA., Group 3 (Northern shpt.) 

41-43 WLW. 20. ce eceencees (3)8.375-8.75 
42-44 ww. + (4)8.375-8. a 
Range oil 8 

58 & above D.I, Diesel. 


No. 6 fuel ...-sesseees 


7.25-7. > 
$0.85-0.95(2) 


N, TEX, (Texas & New Mex. shpt.) 
41-43 w.w, P (2)8.75-9.5(2) 


42-44 w.w., 

(2)8.5-9.25 
No. 2 fuel ....50+. 
eo 2) eee ee : (2)$0.90-1.50 


W. TEX. (Texas & New Mex, shpt.) 


8.75 
9.25-10.25 


875-8. '25(2) 
$0.90-1.75 


E, TEX, (Truck transport lots) 
BUG Wi cowccesesceosecs 9~9.25(2) 
42-44 w.w. . Ja vee 9(3) 
58 & above D1. Diesel... 8.25-9.25 
Be. 1 BME ccc cccccccccoce 9.125 
NO, 2 PUGl cesscccccsccecs eees 
NO, 6 TUG) ccccccesescess $1.10-1.85 
CENT. W. TEX. 

41-43 w.w. 

58 & above DI. Diesel... : 

Bo, 1 BGM occ cece cece tees 

Be, B One) 2 oc cccvccksceus 

No, & UC) ..cccsccececes. 

No, © £00) .ccccccccns sees 


KANSAS (For Kansas destinations only) 
42-44 w.w. ... obo eevees 8.625-9.75 
52 & below D. L Diesel. .:: 8.5-9.125 
58 & above D.I. Diesel.... 8.5-9 
BOO 2 BREE ccccescdegececs 8.375-9.5 
No, 2 fU@l ...cecceecseee (2)7.75-0.125 
; $1.40-1.475 
$1.00-1.20 


publishing office, New 
Price Service, Inc., 


York, Cleveland and Houston, address Pilatt's 
1213 West 3rd St., Cleveland 13, Ohio. Annual 
Subscription rate in U. 8.: $150 per year, payable in advance. 


ARK, (For shipment to Ark. & La.) 
42-44 w.w. 

Tractor fuel 

Diesel fuel 52 & below. 

Diesel fuel 58 & above. 

No, 2 fuel ee 

No, 3 fuel 

No, 4 fuel 

No, 5 fuel 

No, 6 fuel 


WESTERN PENNA 

Bradford-Warren: 

Kerosine 11.25-11.95 

55 cetane Diesel . ° 11(2) 

No, enee 

No, 10.75-11.2 

No. 3 fuel 10.75-11.2 
10.25 


(2)11.25-11.65 


10. 
10.75-11.15 
10.5-10.75(2) 
10.5 
36-40 gravity fuel 10.5 
Pittsburgh: 
Kerosine (2)11.4-11.65 
50 cetane Diesel 10.65 
11.35 
(3)10.65-10.75 


36-40 gravity fuel ........ 10.525-10.65 


CENTRAL MICHIGAN 

(FOB Central ee a 

Range oil 1.5—12.25 

46-49 w.w. kero, 1 155-12.4 

P.W, distillate ......+.+. (2)11.5-12(2) 

evececcceecees (2)10.75-11.5 
10. 375-11(3) 
7. x 


OHIO—Quotations of 8.0. Ohio for delivery to 
Ohio points: 
Kerosine 

No, 

No, 2 fuel 
Diesel (Light & Med.).... 


CALIFORNIA 
San Joaquin Valley Dist.: 
40-43 WLW. .nseees ° 14.4-14.8 
Heavy fuel (PS 400) seeee 2.15 
$2.35(2) 
> 12.2-13.3 
Stove dist. (PS 100) ..... 13.7-14.8 
San Francisco Dist.: 
40-43 wW.w, ... ° oes 
Heavy fuel (PS 400) spe ce 
Light fuel (PS 300) ...... 
Diesel fuel (PS 200) . 
Stove dist. (PS 100) ..... 


14.3-14.8 


13.7-14.8 


(2)13.8-14. 4 
$1.80-2.1 

$2.25-2. 3008) 

10.26-13.2 
10.5-14.7 


NATURAL GASOLINE 


(Group 3 & Breckenridge prices are to biend- 
ers on freight basis shown below. Shipments 
may originate in any Mid-Continent manufac- 
turing district.) 

FOB GROUP 3 

BEARS BETO obo sccccccecccce 
FOB BRECKENRIDGE 
Grade 26-70 


Diesel fuel (PS 
Stove dist. (PS 100) ..... 


5.5( Quotations) 
5 (Quotations) 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT MAY 18 














NAPHTHAS & SOLVENTS a a ee ae LUBRICATING OILS 
Stoddard solvent .......... 11.8 
os ate 3) cry = pope as se or 
St ard solvent .......... 11.375(3) es are for es made, or ers r 
Cleaners naphtha ......... 11,.875(2) SERA CRANE reported, to jobbers & compounders only. } 
V.M.&P, naphtha ......... 11.875(4) V.M.&P. Mineral Viscous Neutrais—No. 3 col, Vis. at 70° F. 200 
Mineral spirits .........++.. ~ 875(4) Naphtha Spirits Vis, ue at 100°) 420-425 fi. | 
Rubber solvent ......... 875(3) New York SE Eirini sv asteckeesteras 28.5 ) 
Lacquer diluent ........ *¢2)12.125-12.375 Harbor ..... 17(4) 16(5) 15 at. A peuas kanes 27.5 | 
Benzol diluerit ...........-. (2)13.125-13.625 Philadelphia .. 16.5(4) | aa? he, SRR Spe ae x25-26(2) | 
Baltimore .... .... 15.5(3) 180 Wie (143 at 100°) 400-405 f. | 
WESTERN PENNA. Boston ....... 17.5(4) IF in. «sk el a 24.5 } 
Providence .... «.+. 16.5(4) is a1 Caveccesccecscoces 23.5 j 
ou City: ‘ ' 
Be MR, opecdcasvegtcene oes 22(4) | 
Stoddard gee Ceccsesece 14 Bright Stocks 
Pittsburgh: 145-155 vis. at 210°, 540-550 fl. No. 8 col. 
Stoddard solvent .......... 15(3) PG CES BD PB. cccccseccescessesce 26.5 
L PRI BB PS. eviccccocccsccsesoes 25.5 
OHIO—Quotations of 8.0. Ohio for delivery to TD TAR . dccccce ch eacpacece x23—25(2) 
Ohio points: (Of refiners, FOB refineries, in cents per gal. Cylinder Stocks 
V.M.&P, naphtha ............... 17.0 tank cars or transport trucks) Gee 6.0. GRR .cccvcsces (2)18-19(2) 
Mineral spirits & stoddard solvent 16.0 Commercial Industrial 6 0 oe (2)19-20(2) 
Rubber solvent ............ eee 14.875 District Propane Propane CEP SND ne cise conevegesst (2)21-22(2) 
“. ¥, Hatver.... 8 s GED: BAER codsccvcccevcses 26(2)x 
nae ee SOMOS cucckie eens sore MIDCONTINENT LUBES 
ss ina < «ites 5 Hastings ........ NALS eke oo Tulsa basis, for domestic shipment only. 
Gulf Coast ..... 3.625-4.125 3.625-4.125 Tight Stocks, vis. at 210° Neutrals, vis. at 
CENT. W. TEX. (Truck Trnspt. lots) Houston ......... 3.75 3.75 100°, 0-10 p.p. 
Stoddard solvent .......... 10.5 Toledo .......+4+- 7 7 Neutral Oils—Conventional 
Pale Oils Col, 
60-85 vis. BZ. cccvcccccse 11-12 
86-110 vis. Seco ccnscdees 11.5~—12.25 
150 vis, Su cocccccses ee 11.75-12.5 
180 vis, Svadcescsvtos 12.25-12.75 
200 vis. Badcevocesone 12.25-13 
250 vis. Buscinsscdecss 12.75~-13.25 
280 vis. : cccce Seceese 13-13.5 
i. See SSeroreerey 13.25-13.75 
Bright iisisdeisthicnseaiainas 
me 200 vis. D: 
aun — 7 I Sen RETO 23.5 
150-160 vis. D: 
Model LC for old} by ty SCULLY SIGNAL COMPANY cambridge 41, Mass. } r 2 Spee 20.5-22 
customer tanks 10-25 p.p. . 20-22 
120 vis. D: 
GBD DP. anc cedscrceses 19.5-21 
Bright Stock—Solvent 
150-160 vis. 0-10 p. p., 95 v.1, (2)23-24(3) 
Neutral Olls—Solvent (95 v.i.) 
| d oe a ee de ey 
200-210 ViS, .....eeseecees (2)14.5-15.5(3) 
Marketer of Petro eum Pro ucts See. WH. | weccvcevecciescee (2)15.5-16.5(2) 


NEW ENGLAND PETROLEUM CORPORATION sr Sgpephaseectnpematina 





























GULF COAST—Solvent Refined Lubes. 
New York Boston From Mid-Continent grade crude, Prices FOB 
ship at Gulf for export. 
Bright stock—Vis, at 210° 
150-160 vis., 0-10 pour 
Ree SAE Sas cia Goms oe (2) 20.5-23.25 
Neutral Ofls—Vie. at 100°; 95 v3 3; 10 p.t. 
200 vie, 2. ‘ ayia: 514 
eee ie 16.5-17(3) 
COMPLETE DAILY OlL PRICE SERVICE | | i: 
onan’, _ SOUTH TEXAS LUBES 
DIRECT from the Nation’s Leading Oil Centers gy py ye 
domestic and/or export shipment.) 
Timely, reliable market information when you need it most—delivered ee 
at your desk—by fastest mail—every morning! Buying, selling, trading 100 (s) 30.8-33 
facts! Accurate, daily price reporting of more than 600 different prices 300 (5)13-14 
of petroleum products from the nation’s leading oil centers. Rapid-fire = ues 
market fluctuations compiled, recorded, produced and released through 1200 Ces 
private wire facilities—backed by more than 30 years of expert NEWS pen “é 
and PRICE service publishing experience. SPECIAL!! One week trial Vis. Color os 
subscription with our compliments. Just send your request on your regu- eee eo 
lar business lettechead. Bo obti- ere oS ae 
gation on your part whatsoever! : ek ais sun nal (5}15-18 
abe eosin oar eo Ge 46 2 Gee 
ILGRAM Price Service, 
W. 3rd. St., Cleveland 13, Ohio. 
PETROLATUMS 
Get the OILGRAM Habit! ee 
Read OILGRAM Daily— Snow ‘white secveccsseesss (DOSETI 
MONDAY through FRIDAY Sci: ae 
A McGRAW HILL PUBLICATION P 
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86 Oct. 83 Oct. Kerosine 
District Seen, Gente a Reg. Gasoline Reg. Gasoline No. 1 Fuel* # 
N. ¥. Harbor 13.85-14.75 eeee (2)12.85-13.6 coos (2)10.25-10.75(17) 
do barges . 13.75-14.65 13 (3)12-13.4 (3) 10.1-10.65(16) 
Albany ..... 14.2-15.2(4) eee 12.7-13.7(6) 11.05( 
Baltimore .. ,%13.1-15(2) e x(3)12,1-13.5(2) 10.85(10) 
do barges . x13 xl ohana 10.75(9) 
Baton Rouge. pide ngePe oad 111 9.7 
do rene. . P Here wai 11 cece 
Boston . e 14 95- 15.7 14.95-15.2 13.7(9) 12.7 10.95(16) 
Charleston -(2)13.3-14.475 ee (2)12.3-12.475 ose (3) 10.7-10.9(2) 
Corpus Christi 12.5-13.5 11.5(2 eee sees 
ouston .... 12.25-13.3 (3)11.25-11.3 bees 9.25-9.75 
do barges .(2)12.25-13.3 (2)11.25-11.3 one 9-9.25 
Jacksonville. 13.4-13.7(6) 12.4-12.7(7) A 11.4(11) 
Miami ...... 13.7 12.7 eee 11.5(2) 
Mobile ...... 13.4(3) 12.4(3) ees 10.4(4) 
New Haven. 15(3) 13.5(3) eee 10.95(8) 
New Orleans. 12.6 11.6 11.3 9.7-10.15 
do barges . 12.6 11.6 11.3 9.7-9.95 
Norfolk .... 12.9-14.6 11.9-12.6 cece 10.75(7) 
Pensacola ... 13.4 12.4 10.4(2) 
Philadelphia . 15.15-15.2 (2)13.7-13.9 10.85(10) 
do barges . 15.05 13.6-13.8 10.75(10) 
Pt. Everglades 13.7(4) 12.7(4) 11.5(5) 
Portiand .... 15.05-15.3(3) 13.8(4) 11.05(9) 
Providence .. 14.95-15.2(3) 13.7(5) 10.95(9) 
Savannah 13.4-13.7(4) 12.4-12.7(5) 11.45(7) 
Tampa ..... 13.4-13.6(3) 12.4-12.6(4) 11.15(8) 
Wilmington, 
Mth cases 13.05-14.55 12.05-12.55 12.05 (3)10.7-10.9(4) 
Diesel Oli Light Diesel 
n Gas House Shore Plants* # Ships’ Bunkers # 
No. 2 Fuel*# Gas Oll*# No. 4 Fuel No. 6 Fuel (560 cet., 55.4.1.) (45 cet., 46 4.1.) 
N, Y. Harb.(2)9.25-9.75(17) 9.85 (10)$3.07-3.63 $2.62 (8)10.15-10.25 $4.24(4) 
do barges.(2)9.15-9.65(15) ....  (10)3.04-3.53 2.59 sees cess 
Albany ..... 10.05(12) 10.45 3.82 deve 10.45(4) Sone 
Baltimore 9.85(11) 9.95 3.10(2) 2.65 10.2515) 4.24(4) 
do barges. 9.75(6) peas 3.04(2) 2.59 eeee eee 
Baton Rouge 8.4 8.8 eves 2.17 8.8 3.49 
do barges. ‘ oem oene 2.14 265 eee 
Boston ..... 9.95(16) 10.35 coos 3.06(5) 10.35(6) 4.27-4.28(2) 
Charleston .. 9.9(5) ceee eves esee 10(2) 4.18(2) 
Houston ... 8.625-8.75 cece eens eve 8.5(2) 3.49(6) 
do barges. (2)8-8.5 ose 2.35 eees ecee coos 
Jacksonville. 10.4(8) coos coos coos 10.4(6) 4.431(5) 
Miami ..... 10.5 oane eee coos 10.5(2) 4.473(2) 
Mobile ..... 9.5(2) eee osee eeee 9.5 cose 
New Haven. 9.95(10) ones 3.20 cece 10.35(5) cove 
New Orleans 8.5-8.7(3) cece eeee 2.17 8.7-9.1(2) 3.49(3) 
do barges. 8.7 eo Tr 2.14 See coos 
Norfolk .... 9.75(6) 10.15 3.05 2.60 10.15(4) 4.19-4.24(2) 
Pensacola . 9.5 vose 26ee sees 5 sess 
Philadelphia. 9.85(10) 9.95 (3)3.08-3.10 2.84(6) 10.25(8) 4.24(4) 
do barges. 9.75(9) sees eee see sees 
Pt. Everglades 10.5(4) eee ooes cove 10.5(5) 4.473(3) 
Portiand ... 10.0519) 10.45 cece coes 10.45(4) eese 
Providence 9.95(9) 10.35 stee 3.06(3) 10.35(4) 4.28 
Savannah .. 10.45(7) coe ® 2.71 coee 10.45(5) 4.452(5) 
Tampa wee 10.25(5) ecoe oeee 10.25(6) 4.368(5) 
Wilmington, 
N, oles 9.9(7) 9.9 eves sees 10(2) 4.18(3) 
No. 6 Fuel No. 6 Fuel Bunker O Heavy 
No. 6 Fuel No Sulfur Max. 1% Fuel Diesel 
Ne Sulfur Guarantee Sulfur Ships’ Ships’ 
Guarantee Barges Barges Bunkers Bunkers 
N. Y. Harb.. $2.13(13) $2.10(15) $2.20-2.25(3) $2.10(10) $3.91(4) 
Albany .... 45 eeve sees eee sees 
Baltimore Fy 16(5) 2.10(4) 2.10(4) 3.91(2) 
Baton —- 1.73 1.70 1.70(2) 24 
Boston ... 2.17(6) 2.14(5) 2.14(5) eoes 
Charleston . 2.08(2) 2.05(3) 2.05(3) soos 
Corpus Christi 1.73 1.70 1.70(2) 3.15 
Houston ...(2)1.70-1.75 1.70(5) . cove (11)1.70-1.85 3.24(5) 
Jacksonville. 2.05(6) 2.02(6) cove to00 2.02(6) ése0 
Miami ..... 2.00 1.97(3) ees cove 1.97(3) Sees 
Mobile ..... 1.78 1.75 eee cece 1.75 cece 
New Haven. 2.15(3) 12 eee es 2.12 Py 
New Orleans  1.73(2) 1.70(2) eoee oe 1.70(4) 3.24(2) 
Norfolk .... 2.11(3) 2.08(4) oe eoee 2.08(5) eves 
Pensacola .. aaee 2.00-2. sete Spee 2.00-2. eee 
Philadelphia. 2.13(8) 2.10(9) 2.28(5) 2.25(5) 2.10(8) 3.91(4) 
Pt. ee 2.00(2) 1.97(2) esos cece 1.97(3) eeee 
Portland 2.17(2)x .14 aces see. 2.14 eooe 
Providence 2.14(5) 2.11(4) 2.32-2.39 2.29 2.11(3) ovee 
Savannah 2.08(5) 2.05(4) cece coos 2.05(5) ese 
Tampa - 1.97(5) 1.94(4) oose aces 1.94(5) ‘ 
Wilmington, 
N.C. ..-s 


Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT MAY 18 
ATLANTIC & GULF COASTS 


Prices are of refiners, FOB their refineries & tanker 








terminals and of tanker terminal operators, 
FOB their terminals. Ships’ bunkers prices are exclusive of lighterage 


(*) At Atlantic Coast refineries ‘and terminals south of Maryland, and at Tampa, prices of some 
sellers to bulk commercial consumers are than 

(#) During period April 27-Sept. 30, aloes 

Charleston are subject to 0.5¢ gal. (21¢ bbl. ) summer-fill discount. 


MAY 20, 1953 


0. 15¢ 


shown a! 


higher prices 
of some sellers at points pe of and including 


WESTERN PENNA, (T.OC., in Bulk) 
White Crude Scale: 


122-124 A.M.P, cescececes 4.25—5x% 
124-126 A.T.P.  .seneeeees 4.25—5x 
SEABOARD 

Melting points are AMP, 3° higher than 


EMP. Prices are for carload lots. Domestic 
prices are FOB refinery; scale in bags or 
bbis.; fully refined, slabs loose. Export prices 
are FAS; scale in bags or bbis., fully refined 
in bags or cartons. 


Crude Scale . Domestic 

124-126 white 5.6-6.1x 5.1-5.6(2) 
Fully Refined: 
SN sen.ks os © «7.95 < 
13B-F .cvcees 7.9543) 7-8 .15(3) 
128-30 .....- x7 .95(3) 7-8.15(3) 
130-BB <.c8 soe ove 7.1-8.25 
133-5 . x8 .05(3) 7.1-8.25(2) 
135-7 x8 .05(3) 7.25-8.4 
138-40 x8 .05(3) 7.6-8.75 
143-5 %.05(2)x 7.8-9 
149-51 «10.05 . 


CHICAGO DISTRICT PRICES 


Prices to jobbers & distributors in tank car 
and/or truck transport lots FOB refineries, 
pipe line terminals and inland waterway barge 
terminals. 


Motor Gasoline 





90 Oct, Prem. ...-+e+ee+++ 12.85-13.625 
84 Oct. Reg. «..+++++ eee» (3)12,1-12.625 
Range Of] ssscecsececeees (2)10.375-11.125 
No, 2 fuel ...ceceeeeeees 9.375-10(2) 
Heavy Fuel Oils 

Ne, 5, low sulfur.......... 6.25 
No. 5, high sulfur . 6.25-6.5(2) 
No, 6, low sulfur .. (2)5.35-6.05 
No, 6, high sulfur 5.2-5.5 


MEXICAN BUNKER PRICES 


U. S. DOLLARS PER BBL, OF 159 LITERS 
Bunker © Dieset 


(Ships Bunkers) 
Mexican Guif 


Tampico ....sss+- $1.70 $3.75 
VeTACruz ..veseees 1.70 eese 
Minatitlan ......+.+-. 1.70 3.75 
Pacific Coast 
Guaymas ....... ‘ $2.50 $5.00 
Manzanillo ........ 2.50 4.10 
Salina Cruz 2.50 4.10 


PACIFIC COAST 


(In Ships’ Bunkers, Diesel Fuel Bunker C Fuel 
or Deep 


Tank Lots) (P.8. 200) (P.S. 400) 
San Pedro, Calif.. $4.20(5) $1.80(5) 
San Francisco .... 4.41(4) 1.85(4) 
Portland, Ore. ....  4.62(4) 2.10(4) 
Seattle, Wash. .... 4.62(4) 2.10(4) 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT MAY 18 


GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


Cargo prices are FOB ship at U. S. Gulf, minimum of 20,000 bbis., and are by refiners only to 
other refiners, export agents, or tanker termina] operators, The figure in parentheses after each 
price indicates the number of companies quoting that price. 


Aviation Gasoline (MIL-F-5572) Kerosine & Light Fuels 


Grade 115/145 .... 18.25 41-43 w.w. Kerosine 9(3)-—9.125 

Grade 100/130 .... 17.25 No, 2 MG weoces 8(5)-8.25 

Grade -91/96 - «16.25 

Motor Gata aes cee 

“ : . 3-47 Diesel Index. 8.125(2)—8.25(2) 

SS Oct. Premium... 12.25(6) 48-52 Diesel Index. 8.25(2)-8.375(2)-8.5 

90 Oct. Premium... 11.75-12 53-57 Diesel Index 8.375(3)-—8.5-8.625 

87 Oct. Regular 11.25(4)-11.5 : ‘ tad ep 

83 Oct. Regular 10.5—10. 75—11—11.125~-11.25 

Ck Se Pee 10.375—10.5-11 Heavy Fuels—Cargoes 

70-72 Oct. M No. 5 Fuel, 0-10 p.t. $2.35(2)—2.50 
Leaded 10-10.125—-10.25-10.75 Bunker ‘“‘C’’ Fuel 


$1.60(7)-—1.65-1.70-1.85 


MIDDLE EAST CRUDE PRICES 


(Prices are per bbl. of 42 U. S. gals., exclusive of local port or other governmental charges, sales 
taxes, etc., if any; FOB loading port indicated, for gravities shown; 2c per bbl. differential per 
degree of gravity applies for gravities below and above those shown) 

Posted export prices of Socony-Vacuum Overseas Supply Co. 
Type of 


for sale in cargo lots: 


Price API Effective 
Crude Per Bbl. Loading Port Gravity Date 
Arabian $1.75 Ras Tanura, Saudi Arabia 36-36.9 Nov. 1, 1950 
Arabian 2.29 Sidon, Lebanon 36-36.9 Feb. 5, 1953 
Iraq 1.67 Fao, Iraq 32-32.9 Dec. 24, 1951 
Iraq 2.29 Tripoli, Lebanon/Banias, Syria 36-36.9 Feb. 5, 1953 
Qatar 1.81 Umm Said, Qatar 39-39.9 Nov. 1, 1951 
Posted export prices of Anglo-Iranian Oil Co., Ltd., for sale in cargo lots: 

Kuwait $1.50 Mina-al-Ahmadi, Kuwait 31-31.9 Apr. 1, 1953 
Iraq (Persian Gulf) 1.75 Fao, Iraq 36-36.9 Apr. 1, 1953 
Iraq (Eastern 

Mediterranean) 2.29 Tripoli, Lebanon/Banias, Syria 36-36.9 Apr. 1, 1953 


VENEZUELAN CRUDE PRICES 


Prices are of Creole Petroleum Corp, for sale and/or purchase of cargo-lot quantities FOB 
deepwater terminals at ports named, and are subject to crude availability and company’s require- 
ments; 2c per bbi. differential per degree of gravity applies for gravities below and above those 
shown, except for Lagunillas Heavy for which price shown applies regardless of gravity. Price 
applicable for each cargo is that in effect at time vessel tenders for loading. For purchases made 
in fields, prices shown are basis for such purchases with deductions being made for terminaling 
and pipe line services in accordance with published tariffs, Purchases not subject to contracts with 
Venezuelan government are made at prices established by schedule shown below less ic per bbl. 


Price Effective 

Crude Gravity API $/Barrel FOB Date 
Bachaquero ......s++++ 1414.9 1.66 Las Piedras or Amuay Oct. 11, 1952 
Tia Juana Heavy ..... 19-19.9 2.03 Amuay Oct. 11, 1952 
Lagunillas Heavy ..... Flat 2.05 Las Piedras or Amuay Oct. 11, 1952 
Tia Juana Medium .... 26-26.9 2.20 Amuay July 24, 1952 
Tia Juana 102 L.P. ... 26-26.9 2.44 Amuay July 24, 1952 
Tia Juana Light ...... 30-30.9 2.28 Amuay July 24, 1952 
MAre weccccccceccceces 30-30.9 2.33 Las Piedras or Amuay July 24, 1952 
CumareDo ...csseccees 48-48.9 3.10 Tucupido Oct. 11, 1952 
San Joaquin .......... 42-429 2.81 Puerto La-Cruz Feb. 5, 1953 
Oficina ..cescccsecsees 832-32.9 2.57 Puerto La Cruz July 24, 1952 
Mulata ..scececeessess 85-35.9 2.63 Puerto La Cruz Sept. 1, 1952 
SUSGIM ceccdsoccecs 32-32.9 2.57 Puerto La Cruz July 24, 1952 
ee 18-18.9 2.15 Caripito Feb. 5, 1953 
20-20.9 2.20 Caripito Feb. 5, 1953 
20-20.9 1.27 Capure (Pedernales) Sept. 1, 1952 


AVIATION GASOLINE PRICES 


(Prices are for tank cars, barges or truck transport lots; aviation gasoline meet specification 
MIL-F-5572, unless otherwise noted.) 





District Grade 100/130 Grade 91/96 Grade 80 
ee See, BE Ra cccrccsececcccssscics 17.6-18.6 16.1-17.2 15.6-16.2 
ONO, MERGB, ded icdoawen veccesacéwcee 18.2 16 95 

PEs 406 ee edecepicvccs eocveses eesese Seecece eeseee 
Philadelphia, Sabbdbeqese's eeseececce pitkd eS eee coeces 

re, Md. ... 17.96 16.46 15.85 
Norfolk, Va. .... ‘ 17.85 16.35 15.6 
Charleston, 8, C, ......... ¢eece ° 18 16.5 15.75 
New Orleans, La, (Baton Rouge) ...... 17 15.5 14.75 
Be, WUs. obi ek 60 0s 08 64 ekecces 16 .5-17.25 15-15 .75 14.5-15 

Buffalo Cleveland Detroit Toledo 

90 Oct. Premium .........0+s0005 16(2) cove see cece 
86 Oct. Regular ....ccccsccceceees 14.5(8) eoee cove ese 
MOTORS cccccccccccccccccssccccee 13.4545) coco cose 11 
Diewel Fuels ..ccccsscccsccscesee 11.7(8) ecee 10.35(2) 10.25 
Mo, 2 Fad weccccccccvceecs eves i ete 11.2-11.7(2) 10.75-11.1 
NO, 2 Fuel cccccccccescccecseess 11.264) eoee 10.2-10.35(2) 10-10.1 
Be, B POE ccccccccovecvcccoccee cece 7.35(3) 73) 
WG, 8 DO «os cvccewenhe coececcces 8.45(2) 7.358 6.85(3) 6.5(3) 
(a) Delivered Cl b 
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Tank Wagon Prices 


Prices for gasoline do not include taxes; they do, however, snetate 
inspection fees as shown in next column. Gasoline taxes 


Atlantic 

Gasoline Kero. & 
Leg Grade) No.1 No.2 
Cons. Fuel Fuel 


ATLANTIC 
REFINING 


T.W. TW. Taxes T.W. T.W. 
Allentown, Pa. 15.3 15.3 7.0 14.8 13.6 





SORE. weiss ae eke +» 15.36 13.95 
Set basciwe sat 15.7 15.7 7.0 15.35 13.95 
Greensburg ... 15.6 15.6 7.0 15.35 13.95 
Harrisburg ... 15.3 15.3 7.0 14.8 13.6 
Philadelphia .. 14.7 14.7 7.0 14.2 13.0 
Pittsburgh .... 15.6 15.6 7.0 15.35 13.95 
Reading ...... 15.3 15.3 7.0 148 13.6 
Scranton ...... 15.3 15.3 7.0 15.1 13.9 
Wilkes Barre.. 15.3 15.3 7.0 15.1 13.9 
Williamsport .. 15.6 15.6 7.0 15.1 13.9 
) eee. 15.0 15.0 7.0 14.5 13.3 
Wilmington, 

i -seveeces 14.7 14.7 7.0 14.2 13,1 
Bridgpt., Conn. 14.8 14.8 6.0 eee ees 
Hartford ...... Kas ‘as os e 13.6 
New Haven ... 14.8 14.8 6.0 ee 13.1 
Boston, Mass.. 14.9 14.9 7.0 oes § 613.4 
Fall River ....14.9 14.9 7.0 see eee 
Springfield .... 15.6 15.6 7.0 ose 6242 
Worcester .... 15.1 15.1 7.0 eee 13.6 
are eee ee e+. 13.3 
Camden, N. J. 14.6 14.6 5.0 14.0 13. 
Newark’ ...... 14.6 14.6 5.0 13.9 12.9 
Albany, N. Y.. 14.7 14.7 6.0 14.3 13.0 
Binghamton .. 15.8 15.8 6.0 15.7 14.3 
Buffalo ...... 15.6 15.5 60 15.9 14.7 
Elmira ....... 158 15.8 60 15.8 144 
Rochester .... 15.5 15.5 6.0 16.0 14.6 
Syracuse ..... 15.4 15.4 6.0 15.7 14.3 
Watertown .... 166 16.6 6.0 16.9 15.2 
Baltimore, Ma. 144.5 145 7.0 «+s 13.3 
mae yy 145 145 8.0 144 13.3 

arlotte, N.C. 15.4 15. . 
ern Mi 5.4 9.0 x14.6 13.3 
Fla, .......«f15.4xf14.7 9.0 
Mineral Spirits V.M.&P. 
T.w. T.w. 
Philadelphia, Pa..... . 
Pittsburgh .......... 20:0 210 
Heavy Fuel Olls—T.W. 
Ni 
Philadelphia, Pa, eevee Te oot ‘ 
Discounts: 
Ss -fill di of 0.5¢ allowed on 
kerosine and Nos. 1 & 2 fuels. 
Notes: 


Kerosine—Thru Penna, & Del., add 2c per 
gal, for t.w. deliveries of less than 25 


. at one time. Camden—Add ic for deliveries of 


100-299 gals., 2c for less than 100 gals. 


Mineral Spirits prices also apply to Stod- 
dard Solvent. 


Effective dates: x May 2; xt May 6. 
\ 


CONT'L (N. B. Prices are Continental's 
tankwagon prices. Current selling 

OiL prices may vary from those shown 
because of local conditions.) 


: 
' 
at 


Denver, Colo, . 





A 8.0 ° 
Grand Junc. . . 8.0 it3 
i, , rrr \ 8.0 15.5 
Casper, Wyo. . 8.0 15.0 
Cheyenne ..... ° “ 8.0 15.8 
Billings, Mont. .. ° 8.0 16.5 
Re bewswe eve 18.2 even 8.0 18.5 
Great Falls ++ 17.0 eeee 8.0 18.5 
Helena .......+. 17.6 eves 8.0 18.5 
Sait Lake, U. ... 16.4 eeee 7.0 16.5 
Twin Falls, Ida.. 19.1 eeee 8.0 19.2 
Albuquer., N.M.. 16.0 15.0 8.5 14.9 
Roswell ....... - 15.3 14.3 8.5 14.2 
Santa Fe ...... 16.3 asee 9.0 15.2 
Muskogee, Okla.. 14.0 13.0 8.5 12.9 
Oklahoma City .. 14.0 13.0 8.5 13.1 
Tulse .....0006 13.9 12.9 8.5 12.5 
Taxes: 

Gasoline tax column includes these city taxes: 
Albuquerque & Roswell, 0:5c; Santa Fe, 1c; 


Cheyenne, ic; Casper, ic. 
Discounts 


Salt Lake City and Twin Falls 
for deli 
than 200 gals.; 200-399 gals., deduct 0.5c; 
400 gals, and over, deduct ic, 


Netes: 
T.W. prices are to consumers and dealers. 


MAY 20, 1953 


oo May 18, 1953, as posted by principal agave companies at 
rters offices, but subject to iater correction 


Regular) Av. 80/87 Gase- 


STANDARD OF 0.4.2, BOX 
CALIFORNIA 


er. T.T. Une 

400 Gals. & over Taxes 

San Fran., Cal. .. 16.1 19.6 6.5 
Los _— cevee 15.6 19.1 6.5 
Fresno .....seeees 17.2 20.7 6.5 
Phoenix, * Ariz. otes DS 21.7 7.0 
Reno, Uy. eevee 22.1 7.5 
Portland, Ore. .... 16.6 20.1 8.0 
Seattle, Wash, .... 16.6 20.1 8.5 
Spokane ........+- 17.8 21.3 8.5 
Tacoma ......++++ 16.6 20.1 8.5 
Boise, Idaho ...... 17.0 22.7 8.0 
Salt Lake, U. .... 15.4 19.4 7.0 
Honolulu, T. H. .. 17.2 20.7 8.5 
Fairbanks, Alaska. 29.0 32.5 4.0 
Juneau ....... esos 26,3 21.7 4.0 





T.T. 
40/199 T.T. 7.T. 
gals. (400 gals. or more) 
(ex all taxes) 
San Fran., Cal... 20.1 12.7 14.2 
Los Angeles .... 19.6 12.2 13.7 
Fresno ccoecs 38.3 13.5 15.0 
22.2 15.2 16.7 
22.6 15.5 17.0 
22.1 13.3 osee 
22.1 13.3 one 
24.3 14.8 16.3 
22.1 13.3 eoee 
28.7 14.6 16.1 
; gece. wee 13.0 13.5 
Honolulu, T. H... 21.2 13.5 re 
Fairbanks, Alaska 36.7 eese cove 
Juneau ......-++. 23.8 cose eoee 


Taxes: 

Boise—Sc gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 2.6c¢ state. 
Salt Lake—7c gas tax applies to motor 
Se ees avgas taxes are 2c federal, 4c 


oHionolulu—8. 5e oo tax Py ~~ to motor fuel 
only; avgas taxes federal, 4c terri- 
q i oll price 


prices are ex 
1% to resellers, 2.5% to consumers. 


Notes: 

Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0c for 40-199 gabs.; 
0.5¢ for 200-399 gals., except for deliveries to 
Marine trade in Alaska (excluding Chevron 
Aviation 80/87) where 0.5¢ differential a 
to 40-399 gal, delivery; for less than 40 gals. 
add 4.0c gal.; except at Honolulu add 4.5¢ for 
less than 40 gals. to 
than 100 gals. to 
Chevron Aviation 80/87 at Salt Lake City ap- 
ply to all quantities in excess of 40 gals. 
Prices for Chevron Supreme (Premium) are 

.Oc gal. higher—than Chevron (Regular) for 
quantity delivered, except at Salt Lake which 

« higher. For > Bee de- 
over 


gals. (Shoresid 

80/87 quantity delivered prices, 2.0c for 91/98, 

5.0c for 100/130, and 8.0c for 115/145. 
Kerosine—T.T. prices, except at Salt Lake 

City, apply to deliveries of 40-199 gals. For 

other deliveries: less than 4 add 


Salt Lake City posted tank truck 
minimum 40 gal deliveries, 
Standard Diesel/Furnace Of] & Standard 
Stove Oil—T.T. prices are for deliveries of 400 
gals, or more. For other deliveries: 40-199 
gals., add ic; 200-399 gals., add 0.5c; less 


Humble 
HUMBLE Gasoline Gaso- Kerosine 
On Regular line Tank Re- 
T.W. Retall Taxes Wagen tail 

Dallas, Tex.. 14.0 19.0 6.0 12.8 17.0 
Ft. Werth .. 14.0 19.0 6.0 12.8 17.0 
Houston .... 14.0 19.0 6.0 12.8 17.0 
San Antonio. 14.0 19.0 6.0 12.8 17.0 
‘otes: 

T.W. prices are to all classes of dealers and 
consumers. 


Oe fees per gal., 
unless otherwise specified, are as follows: 
, shown in Ala. 1/40c on gasoline; Ark. 1/20c; Fla. 1/8c; IM. 3/100c; Ind 
2/25e; Kans. 1/100c; La. 1/32c; Minn. 5/200c; Mo. 1/25c; Neb, 2/100c; 
Nev. 1/20c; N. C, 1/4c; N. D.. 1/20c; Okla, 2/25¢; 8. C. 1/8¢; 8. D 
1/40c; Tenn. 2/5c; and Wisc. 3/100c. 

Kerosine inspection fees only: Ala. 1/2c; Iowa 1/50c; Mich, 1/5e 


included in both gasoline and kerosine prices. 


ESSO Regular Grad 
( ie) 
STANDARD Gasoline Kero- 


T 
Atlantic City, N, J. 14.6 14.6 








5.0 14.0 
Newark ......s«s+ 14.6 14.6 5.0 13.9 
Baltimore, Md. ... 14.5 14.5 7.0 13.8 
Cumberland eee 15.7 15.7 7.0 15.2 
Washington, D. c.: 14.9 14.9 7.0 14.5 
Danville, Va. ..... 15.4 15.4 8.0 14.2 
Petersburg occcecee 15.0 15.0 8.0 14.7 
Norfolk .....ee0+ e 486.2 14.1 8.0 14.0 
Richmond ....... + 14.5 4.5 6.0 14.4 
Roanoke ........++ 16.3 16.3 58.0 15.1 
Charleston, W. Va. 16.1 16.1 7.0 15.2 
Fairmont ..... esse 26.3 16.1 7.0 15.46 
Parkersburg ...... 16.0 16.0 7.0 14.6 
Wheeling ......... 16.0 16.0 17.0 14.4 
Charlotte, N, c." -» 15.4 15.4 9.0 13.9 
Hickory ....ssss0% 15.8 15.8 9.0 14.1 
MR. AITY cccccccse 16.0 16.0 9.0 14.4 
Raleigh ......+. ++ 16.0 16.0 9.0 15.1 
Salisbury .......+. 15.3 15.3 9.0 13.7 
Charleston, 8. C... 14.6 14.6 9.0 sous 
Columbia .....+++. 16.1 6.1 9.0 obese 
Spartanburg ...... 15.0 15.0 9.0 Bees 
New Orleans, La... 13.3 13.3 9.0 12.8 
Baton Rouge ..... -7 13.7 9.0 12.6 
Alexandria . 1 W.1 9.0 13.7 
Lake Charlies . 13.8 9.0 13.1 
Shreveport . 15.4 9.0 18.5 
New Iberia ee ° 13.9 9.0 138.1 
Knoxville, Tenn. ° 15.3 9.0 138.7 
Memphis ..... 15. 15.0 9.0 13.5 
Chattanooga ‘ . 15.2 9.0 183.6 
Nashville ... 15. 15.5 9.0 14.0 
Little Rock, Ark... > 16.1 8.5 14.4 
Naphthas-T.W. & Steel Bbis. 
Min. V.M.aP. 
Newark, N. J. 
3,600 gals. & over... 17.0 18.5 
Steel bbls. ......-++. 23.0 24.5 
Baltimore, 5 
3,600 gals. & over... 15.7 
Steel Dbis. ....--+-+. 2.5 
Washington, D. C. 
100-499 gals. 19.0 . 
500-3,599 gals. ...... 18.0 
3,600 gals. & over... 16.2 
Steel bbls, .... 25.0 


Ww. 
No.2 Ne.4 No.6 
3.0 





Atlantic City, N.J. 1 oses e 
Newark, N. 12.9 $3.594 $2.656 
Baltimore, Md 13.3 3.56 2.62 
Washington, 13.7 $8.73 2.74 
Norfolk, Va. 23.9 seco seve 
Danville ... 123.8 scee eeee 
Petersburg .....+- 28.6 sece eoee 
ONE ccsccce 83.3. ccse oe 
Sdssnoce 13.7 aces 
Charlotte, N. C... 13.6  «. oe 
Hickory .. 12.9 ses 
Mt, AIryY .seesees 13.1 ose 
Raleigh ....s+++++ 14.25 .... 
Salisbury ....+-++ sees 12.3 eee 
Charleston, 8. C..... 3.1 . 
Columbia «..sssses eens 4 


Spartanburg ..... 
Taxes: Louisiana 
clude ic state tax. 
Discounts: Summer-fill discount of 0.5¢ al- 
lowed on kerosine and Nos, 1 & 2 fuels. 
Notes: Kerosine No, 1—Atlantic City prices are 
for deliveries of 300 gals. or more; add ic for 
100-299 gals. 2c for less than 100 gals. 

No, 6—Washington price is for min. delivery 
of 1,050 gals.; for min. delivery of 2,500 gale. 
price is $2.68 per bbi. 


2 on gy 
Kerosine prices” do not in- 


IMPERIAL (Prices are per imperial gal.; to 
arrive at price per U. 8. gal., 
OIL subtract 1/6th.) 
Faso Gasoline 
(Regular Grade) Kero 
T.w. T.w. 
St. John’s, Nfid. .. 24.4° 14.0 “4.4 
Halifax, N. 8. .... 20.8 %.0 2.8 
St. John, N. 20.8 13.0 22.8 
Charlottetown, P.E. 1. 22.8 13.0 4.8 
Montreal, Que. ... 21.7 13.0 23.7 
Toronto, "Ont. 5... 21.7 11.0 23.7 
Hamilton, Ont. .... 21.7 11.0 23.7 
Winnipeg, Man, ... 22.1 9.0 28.1 
Brandon, . soe 2.3 9.0 2.3 
Regina, «soe 20.8 11.0 23.8 
Saskatoon, Sask... 23.7 11.0 25.7 
Calgary, Alta. .... 21.0 10.0 23.0 
Edmon Alta. .. 19.5 10.0 271.6 
Vancouver, B, C... 23.5 18.0 23.8 
(*) Price Esso Extra (Premium). 


om 
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Oil PRICE SECTION 





Tank Wagon Prices (Continued) 








SOCONY VACUUM 
Aircraft 
Grade Mbobilgas (Regular Grade) 
Gasoline 80 91 100 Cons. Dir. Cons. Dir. Mobile Kerosine 
Taxes T.W. T.W. T.W. T.C. T.C. T.W. T.W. T.c. Yard T.W. 
New York City: 
SOUR, cccescctees OD chan 2 see = wee pes'e ccoe . 0403. . 214.9 reed pe 
BUORE ccc ccccccce ae eee >vee ere oon és 14.7 14.7 voce’ SA.008 Dae 
BGS Ses ccececces Be = "Satea an eee baé0 exee Been Seen 10.85 11.25 14.1 
GERERS ccccccssces’ CO cece csee > % nes re <a” tds ee 
Richmond ........ 6.0 eee sees Sees cvee 14.7 14.7 10.75 11.05 13.9 
Albany, N. Y. . 6.0 21.5 22.5 18.0 18.3 1440 1.7 11.05 113.35 .... 
Binghamton J teD.~ wines sea “ya” cos ee 15.4 12.45 12.65 15.7 
Buffalo .... 6.0 21.0 22.0 24.2 14.5 145 15.5 15.5 12.45 12.65 15.9 
Jamestown . OD ccs nee eooee 14.7 14.7 1.8 15.8 12.45 12.65 16.1 
Mt. Vernon .. GO occ enve een eee cose 15.0 15.0 oaks 11.55 14.2 
POMS co cccesucs! C28 “occ seed vine « ones er ae 12.35 12.55 .... 
hester ........-. 6.0 20.9 21.9 23.9 14.4 14.4 15.5 15.5 12.55 12.75 16.0 
Syracuse ........... 6.0 ceee esve eeee 14.4 14.4 15.4 15.4 12.25 12.45 .... 
Bridgeport, Conn, .. 6.0 ... ave oie cove cooe «©9483 14.8 10.95 10.95 .... 
Danbury ......66-5. G.0 . ose cee oe este eons 15.3 15.3 Skee eve cece 
ee ae 6.0 eee eee eee 13.8 13.8 15.1 11.9 11.35 11.35 ... 
New Haven ........ 6.0 20.5 owe oe 13.5 13.5 14.8 14.8 10.95 10.95 ... 
Bangor, Me. ....... 8.0 eve eee ee 14.5 14.5 16.2 16.2 eh Bere 15.9 
Portiand ........... 8.0 22.4 23.4 oe 13.8 13.8 15.0 15.0 11.08 svee 15.2 
Boston, Mass. ..... 7.0 19.0 20.0 22.0 13.7 13.7 14.9 14.9 10.95 .... 15.4 
Concord, N. H, .... 7.0 «es. ea eee ooo ee 16.0 16.0 agee ese eee 
Lancaster .......... .. eee coos eeee eoee eee 17.4 17.4 aéen aeee ces 
Manchester ...... ° ae oss eene eee exe 15.7 15.7 ones ea 
tPortsmouth ....... 78 21.3 °° DBs .... MA MWA BH U3 S008 cece esae 
idence, R. I, .. 6.0 19.8 20.8 22.8 13.7 13.7 14.9 14.9 20.95 .... 1§.0 
Burlington, Vt. a6 BO Sepes-: aaede-'e0ue 14.6 14.6 15.6 15.6 33.38 28.28 - seve 
TUNES cessvcccces FG .cve pecs Diingeo ‘ anad es 16.3 16.3 eee = mee 
Tank W: Prices Buffalo N. ¥, City Rochester yracuse 
SEIDEN GOD 6 cvcctcsccodccce coacsecsavces 18.5 0 20.0 21.0 
V.M.&P, Naphtha ...........+.++. cov eeaeeee 20.5 18.5 21.5 22.5 
Taxes: N.Y.C. prices do not include 3% city sales tax applicable to price of gasoline (ex tax). 





8/V —. 

Mobilfuel Mi T No. 4 °. 
Diesel (No, 2 Fuel) Fuel Fuel 
T.c. T.W. T.C. T.W. T.W. T.W. 
13.3 cc: aboot) eee Sone 
Re FO «-- 10.25 13.0 10.85 5.97 
10.25 13.3 9.85 10.15 12.9 10.85 5.97 
osee 13.3 wee eoee 12.9 10.85 5.97 
10.15 13.0 9.75 10.05 12.6 10.85 5.97 
10.45 13.4 10.05 10.25 13.0 9.60 6.60 
11.85 14.8 11.35 11.55 14.3 cece ceee 
11.7 15.2 11.2 11.4 14.7 cove 9.65 
esses 15.1 11.85 12.06 14.6 .... sae 
° 13.6 osve 10.35 13.2 . cece 
oe ous 11.45 11.65 14.4 ° eee 
ee 15.1 11.556 11.75 14.6 coos 
11.75 14.8 11.25°11.45 14.3 ése- 
ée vend 9.95 9.95 13.1 o% > eee 
10.75 13.8 10.35 10.35 13.6 .... weer 
10.35 13.5 9.96 9.95 13.1 cove cove 
11.15 14.4 10.75 .... 14.0 eves cove 
10.45 13.7 10.05 . Me rey wee tee 
10.35 13.8 9.95 . 23.6. ccve bee 
eee 14.3 coos 14.2 cece ovee 
eee 15.8 ooo 14.3 esos oece 
cose 14.4 eee eeve 14.1 cove cece 
20.95 13.9 10.565 .... 13.5 woos sees 
10.35 13.7 D.8B soos IBD -cvce eae 
11.75 14.5 11.35 11.35 14.1 eeee eeee 
eee 15.0 coee 11.75 14.6 osee eees 
Boston Providence 

18.0 19.0 18.5 
19.5 20.5 20.5 


Discounts: Mobil Kerosine & Mobilheat—New York City & Mt. Vernon prices subject to 0.5c discount, except on tank wagon discount is applicable 


only to deliveries of 300 gals. or more; all prices (tank car, yard & 


tank wagon) at all other points subject to 0.5c discount. 


Mobilfuel Diesel—New York City (Kings & Richmond) tank car prices subject to 0.5c discount; New York City & Mt. Vernon tank wagon prices 
subject to 0.5¢ discount on deliveries of 800 gals. or more; tank car and tank wagon prices at all other points subject to 0.5¢ discount and tank 


wagon prices subject to additional 0.5¢ discount on deliveries of 800 gals. or more 


Notes: Jamestown T.C. prices are delivered prices; all other T.C. prices are FOB bulk terminals. 
x Effective May 12. 


+ Portsmouth prices omitted in May 13 NPN, these prices correct for May 11 also. 





OHIO STANDARD 
Sohio X-Tane Gasoline 
Aviation Gas.-Cons, T.W. (Regular Grade) Naphthas ivents—Cons. T.W. 
Sohio Sochie Sehio Con- Re- s.R. D.C. V.M.&P. Sohio 
Gasoline Avia.x Avia.x Avia.x sumer sell- Sel- Naph- Varno- Sol- Ne. 1 No. 3 
Taxes 80 91 l T.W. ers 8.8. vent tha lene vent T.W. Sohioc- Heat 
Akron 0% 0 23.0 24.0 27.0 19.0 15.5 20.1 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
Canton ... 0 23.0 24.0 27.0 19.0 15.5 20.1 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
Cincinnati .... .0 23.0 24.0 27.0 19.0 15.5 20.1 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Cleveland 0 23.0 24.0 27.0 19.0 15.5 20.1 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
Columbus 0 23.0 24.0 27.0 19.0 15.5 20.1 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
DOGG siccecccves .0 23.0 24.0 27.0 19.0 15.5 20.1 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
EATER ob0hd ci cccee’ .0 23.0 24.0 27.0 19.0 15.5 20.1 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Mansfield .0 23.0 24.0 27.0 19.0 15.5 20.1 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
ee ESS .0 23.0 24.0 27.0 19.0 15.5 20.1 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Portsmouth 0 23.0 24.0 27.0 19.0 15.5 20.1 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
yo ee eee 0 23.0 24.0 27.0 19.0 15.5 20.1 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Youngstown ....... 6.0 23.0 24.0 27.0 19.0 15.5 20.1 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
Zanesville ......... 0 23.0 24.0 27.0 19.0 15.5 20.1 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
brig 4 operators can purchase aviation gasoline less 4c per gal. State Road Tax by suppo purchase with State Tax Exemption Form 
-10 to supplier, 
: Sohio Aviation—on contract to hangar o: and resellers, 2c off consumer t.w. 

Kerogine, Nos, 1 & 2—Prices with asterisk (*) are for t.w. or drum deliveries of 100 gals. or more; less than 100 gal., 0.5¢ higher, Prices at 

other pointe are for t.w. or drum deliveries of 50 gals. or more; less than 50 gals., 0.5c higher. 

Naphthas—To contract off t.w. prices (except Lucas County) 300 to 999 gals., 0.5¢c; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 

5000 or more gals., 1.5c. Lucas County: less than 50 gals., tank wagon price, 50 to 249 gals., 0.5¢; 250 to 499 gals., 1c; 500 gals. or over 1.5¢. 
—, - — gasoline prices are same as X- e unless otherwise noted. 8.8. prices are at company-operated stations. 

xEffective y 18. 


INDIANA STANDARD 
Tank 


wagon prices listed below were obtained by NPN correspondents who visited Standard 
of Indiana bulk plants where the company’s prices are publicly posted. 











Furnace 0k 
(Reg. Grade) Gase- Kero- 100 100- 100- 175- 350 1,000 
5 =u line = 1-99 fa 1%4 349 999 . yo = 
Chicago, Ill. 17.3 15.3 7.0 15.8 Sees osve — cove cece ovse sees 
South Bend, Ind 18.0 14.4 6.0 16.6 15.3 14.3 cove eevee ese ase cose 
it, Mich. 16.9 14.8 6.5 15.5 14.6 13.6 ae . cave eae 7 
Mpis.-St. Paul ... 17.5 15.9* 7.0 16.4 15.0 oo 14.0 cece 13.3 eee 12.8 
Moines, Ia. .. 16.9 15.4 6.0 15.8 14.2 13.2 veg 6 ee ydes aes ooe% 
St. Louis, a sa: BO8 -2 6.0 15.5 13.6 12.6 oer ei nese 
Wichita, Sere 4.0 7.0 14.0 12.2 11.2 ome we écee 
Omaha, Nebr. 17.0 15.5 xf8.0 15.5 13.9 12.9 Ke ea wees 
Fargo, N, D. .... 18.3 14.5 7.0 17.3 15.6 14.6 hb a ieee one 
Huron, 8. D. .... 18 16.7 7.0 17.2 15.5 14.5 oes te eke osew 
Milwaukee, Wisc. 17.8 16.3 6.0 16.5 15.3 ete «14.3 as «14.0 eves 
Fuel Otls—T.W.—Chicago, Il. Fire-Chief Gasoline 
Standard Stanolex TEXAS (Regular Grade) Kerosine 
Heater Oil Furnace Ol co Dealer Gasoline Dealer 
BSD. wale, sig pecdves 15.8 14.8 T.W. Taxes T.W. 
100-149 gals, ........ 14.8 oeee Dallas, Tex. .... 14.0 6.0 12.80 *‘ 
gals. tere 14.3 sees Fort Worth .... 14.0 6.0 12.80 
100-399 gals. ........ bdoe 13.8 3 6.0 12.80 
400 gals. & over .... eee 13.3 6.0 12.80 
Stanolex Stanolex 6.0 12.80 . 
Fuel A Fael © 6.0 13.85 
1-T4O Gals, wcccccees 9.15 8.0 6.0 12.80 
750 gals. & over .... 8.4 7.25 6.0 12.80 
Taxes: St. Louis, Mo., gasoline tax includes 1c 6.0 12.80 
city tax. Des Moines, Ia., kerosine and furnace 6.0 12.80 
oil prices do not include 4c state tax. State ° 6.0 12.80 
sales, occupation, consumer & use taxes to be Port 0 6.0 12.80 
added where applicable. Notes: Dealer t.w. prices apply also to all 
* **Temporary”’ price. classes of | with a 
Effective dates: x May 1; xf May 10, of 50 gals. 
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Net sine 

Dealer Taxes T.W. 

Covington, Ky. 14.4 9.0 14.5 
Lexington 16.7 9.0 15.1 
BAUD 6 is coveedose 15.5 9.0 14.4 
PORNO 6 ccc cccsdets 14.9 9.0 14.1 
Jackson, Miss 15.8 9.0 14.3 
4... OPP 15.3 9.0 13.8 
Birmingham, Ala. ..... 15.7 9.0 14.6 
15.1 10.0 14.3 

15.8 10.0 14.7 

15.9 8.0 14.3 

16.6 8.0 16.0 

16.0 8.0 14.4 

15.4 8.0 15.1 
15.4 9.0 15.05 
15.4 9.0 15.15 

15.2 10.0 14.0 

15.3 9.0 15.0 

Gasoline tax column includes these city & 


county taxes: Mobile, 2c city; Birmingham. 
county; Montgomery, 1c city & 1¢ county; Pen- 
sacola, 1c city. Other taxes not included in 
prices: Georgia, k , 1c; Montgomery, ker- 
osine 1c; Mississippi, 0.5¢. 

Notes: 


Consumer t.w. prices are same as net dealer 
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out border—30 cents a word. Minimum 


CLASSIFIED 


DISPLAYED: Advertisements set in special type or with border— 
UNDISPLAYED: “Far "Sale" “Wented te Buy", “Help Wanted’ 

: “For ‘anted”, 
‘ties act tn tee Ee 
charge §7.50 per insertion. 


Box number counts 2 w 
preceding date of issue. 





“Positions Wanted’’—15 cents a word. Minimum charge §3 per insertion. 
erds. Copy must reach us by Wednesdcy 


All classified advertisements are payable in advance. 


No agency commission or cash discounts on classified advertisements. 





Position Wanted 


SALES EXECUTIVE with outstanding 
of achievement. Interested in a proposition 
that is a challenge to selling ability and hard York. Box 786. 
— — assurance of future compensation, 

x . 


Fer Sale 


FOR SALE—5000 gallon, 1 cpt. Trailmobile, 
Steam Coils, Used transport inedible greases. 
Perfect, like new, only 
Good tires, air brakes, 3” lines, pump off line. 
Box 783. 


Position Open 


OLL COMPANY DISTRIBUTOR, with six mil- 
lion gallons of gasoline yearly volume, has 
opening for salesman on gasoline, fuel oils, 
motor oils, anti-freeze and tires Three 


area, Salary, car expense and commission. 
Box 776. 


Wanted to Buy 


WANTED: One used 55,000 barrel riveted tank 


Indiana. 


Lease or Buy 


record WANTED: Experienced operator will lease or 
buy small rural bulk plant in upstate New 


used 40,000 miles. request. O'Day Off 


Q FRAZIER PAYLO. 
county area in suburban Camden, New Jersey —o 


, cross over-line 3 to 2%" 
dem, clean, never wrecked, 
Company 


For Sale 


SERVICE STATION AND GARAGE in south 
east Pennsylvania. Tank car station in gaso- 
line and motor olls. 30 car garage, Price 
$49,000. Very good business, Box 785. 


FOR SALE: FORD 1936, three compartment 
sizes 300, 200, 100, in use now, Bowser Exacto 
Ticket Printer, 125 feet hose, valves for grav- 
ity unloading in rear, reasonable, photos upon 
, 1803 MecKiniey 
Ave., Ft. Wayne, Indiana. 





7200 Gal. bought 
Co; 


‘FOR SALE 
150 TANK CARS 


Class TV 8,000 Gal, Capacity, non- 





for Bunker C oil storage, K.D. Complete. 
Marked for resurrection. Expected FAS Gulf 
. Hanover 


For Sale or Lease 


LARGE WELL ESTABLISHED, profitable go- 

ing Independent Wholesale and Retail gasoline, 

Kerosene, and Fuel Oil Business for sale or 

vr ee possibilities for right party. 
x . 





DIESELS AND PUMPS 


Two new 1947 unused 475 BHP 5 cyl- 
inder Baldwin Model VG Diese] En- 


coiled, insulated tank cars, AB Brakes. 
Immediate availability. Loaded inter- 
change condition. 


Marshall Railway Equipment Corp. 
50 Church $t., New York 7, W. Y. 
Phone: COrtlandt 7-8080 

















ASPPA Seeks More Oil Products 


Armed Services Petroleum Purchasing Agency is seek- 
ing bids on following oil products in California, Oregon 
and Washington for ordering period Sept. 1, 1953, through 
Feb. 28, 1954: 

Diesel fuel—65,960 bbls., 74-octane gasoline—59,700 
bbls., No. 6 fuel oil—117,980 bbls., P. S. 400 fuel oil— 
71,050 bbls, heavy grade boiler fuel—55,000 bbis., Navy 
Special—7,000 bbls. 

ASPPA said bids will be received until 10 a.m. (EDT) 
on June 11. 


Two Sellers Cut Propane to 3.75c 


Two sellers of propane have reduced prices from 4c, 
Group 3, to 3.75c, effective June 1, according to Mid- 
Continent reports May 13, and indications are that one 
of them will offer at this price to contract customers over 
next winter season. : 

While liquefied petroleum gas markets in Mid-Conti- 
nent have been easy for some time, reduction to 3.75c, 
by these two producers constitutes first cut to contract 
buyers. Actually, however, spot propane has been sel- 
ling as low as 3.25c, Group 3 basis, and latest reports are 
that some “dump” lots have gone as low as 2c. 

“Dump” propane at 2c, Group 3, generally is headed 
toward eastern markets, it is said, particularly to “under- 


cut” material offered at New York Harbor at 8c. 

For spot quantities, prices for Group 3 shipments re- 
portedly range from 3.25 to 4c for propane (confirmation 
is lacking of 2c sales), 3.5 to 4.5c for butane-propane 
mix, and 3.5 to 5c for butane. 


Light Fuel Prices Up in New York Bids 


Light fuel prices generally were higher, heavy fuels 
lower, than those quoted year ago in bids opened past 
week by, New York City purchasing agencies. 

In bids to city’s Department of Purchase, which buys 
all city agencies except Board of Transportation, Housing 
Authority, and Board of Education, various fuel oils are 
quoted for tank wagon delivery at prices ranging upward 
from (low prices of year agoin parentheses) 10.34c (10.1c) 
for No. 2 fuel, 10.34c (10.2c) for No. 2 Diesel, 7.89¢ (8.59c) 
for No, 4 fuel, and 5.38¢ (6.2c) for No. 6 fuel. 

Purchase Department’s total requirements for all 
grades for fiscal year beginning July 1, 1953 come to 
28,712,000 gals, as comipared with 25,848,000 gals, for 
year ending on that date. 

In another bid opening, Board of Education, against 
its total requirement of 6,200,000 gals of fuel oils for 
tank wagon delivery during year beginning July 1, re- 
ceived bids ranging upward from 10.35c gal. for No. 2, 
8.1c for No. 4, and 5.44c for No. 6. 





Summary of River Barge Commercial Oil Shipments from Gulf Coast—January, 1953 


(Figures in bbls. From data prepared by Department of Interior, Of! & Gas Division) 


Gasoline 
30,355 
173,466 
154,678 
18,788 
207,347 


MAY 20, 1953 


Total 
295,736 
645,428 
610,473 

34 


277,702 
2,248,910 
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EQUIPMENT SECTION 





GENERAL VIEW of Smith Oil and Refining Co.’s customer account department where 
in cycle billing desks 


17,000 accounts are instantly accessible 


Machines Play Big Role in Jobber's Credit Program 





A “) + bie oe Rey, 


> 


CHARGES are “posied” by dropping media into Cycle-Matic pockets. Colored signals 
identify accounts to sales territories 


64 


This article tells how a large 
oil jobber handles credit trans- 
actions on a personalized basis 
which resuits in a low loss rate. 
This company also has stream- 
lined its accounting system with 
the use of modern business ma- 
chines and filing equipment. The 
material was prepared by Clyde 
O. Lyddon, secretary, Smith Oil 
& Refining Co., Rockford, Tl. 


Probably one of the major reasons 
why some 17,000 people within an 
approximate 100-mile radius of Rock- 
ford, Ill., buy petroleum and allied 
products for car, home, and farm 
from Smith Oil & Refining Co. is 
the result of a conscious effort on 
our part to make it easy for them to 
do business with us on a credit 
basis. 

We do not require our motor fuel 
customers to carry a credit identi- 
fication card. We want to main- 
tain our personality as a local con- 
cern, and have never thought it 
possible to do that by assigning 
numbers to charge accounts, 

Bill Brown and Joe Schultz and 
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ACCOUNTING MACHINE simplifies making up monthly statements. At right rear 
is a reader for consulting microfilm records 


i 


STATEMENTS and all media are microfilmed on this machine before mailing 


MAY 20, 1952 


Ole Olson and all the rest of our 
customers are proud of their own 
names. They are our neighbors and 
our friends, and they’re Bill und Joe 
and Ole to us, not just numbers. 

Away from home and at a com- 
pletely strange service station, they 
may make a purchase and say, 
“Charge it to Smith Oil,” and the 
dealer accepts the charge. Poor 
credit risks are eiiminated under this 
system because if a doubt exists in 
the dealer’s mind, he calls the Smith 
office and checks the custemer’s 
credit. If purchases are made away 
from Rockford, the customer usually 
has identification that will suffice 

Losses Low—As a system this 
may seem loose to other credit men, 
but the hard fact of the matter is 
that on some $18,000,000 of total 
volume last year, our credit losses 
were exactly $3,113. We can stand 
that kind of a decimal percentage 
price for informal friendliness. 

With this fixed policy of doing 
business, we are somewhat limited 
in the adoption of office techniques 
in that we try to keep customer re- 
lations on a personal basis rather 
than making him a code number 
Formeriy we rendered monthly state- 
ments descriptively billed on a book- 
keeping machine—date of purchase, 
quantity, code identification of type 
of product and price. Charges and 
credits were posted daily, and if we 
got the month’s statements into the 
mail by the 12th of the next month, 
we felt we had done a good job. 

Simplified System-— The postwar 
upsurge in volume and a tremendous 
increase in number of charge ac- 
counts made it necessary for us to 
seek a new system. After consider- 
ing all possibilities, we developed a 
technique which reduced every op- 
eration to utmost simplicity and strip- 
ped us of all unnecessary motions. 

Let us follow the trail of a typica! 
service station sale. The customer 
signs an ordinary printed slip, the 
least expensive type of sales ticket 
paper that can pocsibly be obtained. 
It is not a carbon set or a multiple 
form, just a single piece of paper. 
The very small percentage of custo- 
mers who do want a copy of the 
slip at the time of purchases can get 
one on request, merely by the dealer’s 
insertion of a piece of pencil car- 
bon in the pad of charge slips. 

By eliminating multipie copies and 
the numbering of tickets, we have 
saved hundreds of dollars yearly 
Most customers do not desire an im- 
mediate copy, the dealer certainly 
does not need one after he has 
turned it over to the tank wagon 
driver as cash, and a single copy 
is all that is necessary for our of- 
fice handling. The driver gives the 
dealer cash or credit for the charge 
tickets to balance station accounts. 

Machine Sorting—Upon arrival at 
our office, charge tickets are listed 
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Want uniform, better quality finished oils? 
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and sorted on a bank-type proof ma- 
chine which, in addition to other 
necessary classification, segregates 
the charge tickets into 26 controls 
by alphabet letters. 

All customer accounts are carried 
in Remington Rand Cycle-Matic pan- 
els within cycle billing desks, so the 
individual “posting” of each charge be- 
comes merely the dropping of each 
slip into the proper pocket. Each 
customer account may serve for 
purchases of a variety of automotive 
needs at company or dealer service 
stations, including tires, batteries and 
accessories, fuel oil, purchases from 
our retail appliance store and charges 
at the Motor Hotel garage we op- 
erate in Rockford. 


The billing is scheduled on the 
modern Cycle Billing Plan, with 15 
cycles, An approximately equal 
number of statements go into the 
mails about every second day. Spread 
throughout the month, the billing 
work is accomplished easily and 
speedily. 

No Waste Motion—tThe billing it- 
self is streamlined. An operator re- 
moves charge and credit slips, along 
with pre-stuffed statement blank, 
from each pocket. Amounts only 
are listed on the statement form, 
on a Remington Rand accounting 
machine, No carbon is made.. Only 
totals appear on the ledger cards. 

Original tickets and the statement 
form are processed through our 
Film-a-Record machine, producing a 
completely detailed record on micro- 
film. This takes almost no storage 
space, even though we process more 
than 100,000 charge slips and other 
posting media each month. 


No Kick-Backs—aAn incidental side- 
light is that whereas formerly we 
had a steady stream of inquiries and 
complaints about charges, in the six 
years since we have been using the 
system so briefly explained here, 
there has been only one customer 
complaint about a charge. And when 
we made a photo print of the ques- 
tioned item from the microfilm and 
showed it to the customer, he 
blandly remarked, “Oh, I knew it was 
all right. I just wondered what kind 
of records you kept, since I signed 
only one slip and you sent that 
back to me with my statement!” 


While our prime objective was to 
have a system which would main- 
tain a friendly, personal feeling and 
relationship with our customers, speed 
and simplicity were of equal im- 
portance. All factors have been 
given to us by the combination of 
equipment we are using. 

Each step in our office accounting 
calls for a minimum of skill, ex- 
perience, and training on the part 
of the employe. Despite the larger 
volume of transactions handled, no 
overtime work has been required. 
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DESK bookkeeping machine (Fig. 1) 





——= 


F KvwaAL (08 TAPE) 




















Mr, James Scott 
3266 Pork Place 
Caty 




















. 
INVOICES are listed on an adding machine tape (Pre-List). The bookkeeping ma- 
chines proof journal accumulates the amount of charges. Total of two must be equal. 
If not, error is shown immediately (Figure 2) 


There's No Mystery About Bookeeping Machines 


It has long been supposed by some oil marketers 
that machine accounting is a complex and expensive 
procedure, suitable only for large businesses with mass 
However, more and more 
oil jobbers and consignees—whose bookkeeping has 


bookkeeping operations. 


become burdensome—are becoming interested in ma- 


There’s really no “deep, dark mystery” to machine accounting. Stripped 
of all*technical mumbo jumbo, here are the four basic differences between a 
pen-and-ink method of bookkeeping and a machine system: 


PEN-AND-INK 


MACHINE 


1. Duplicated effort versus creating all records at one time 


Records posted separately; for ex- 
ample, the accounts receivable ledg- 
er is posted throughout the month 
—and then practically the same 
work is duplicated at the end of 
the month when the customers’ 
statements are made up. 


Related records are posted all at the 
same time—combined in a single 
machine operation. To take the 
same example, the accounts re- 
ceivable ledger and the customers’ 
statements are posted together. At 
the end of the month, all of the 
work has already been done. 


2. Computation 


Addition, subtraction, figuring of bal- 
ances, etc., must be done mentally 
or with the aid of an adding ma- 
chine. This of course has to be done 
over and over again, for each rec- 
ord affected. 


3. 

Proof under a pen-and-ink system can 

be accomplished only at the end of 

the month, when all records are 
finally completed. 


All addition, subtraction and balance 
figuring is done by the machine. 
Journals, etc., are automatically 
added while posting. 


Proof 


Records are kept up-to-date and in 
proof on a daily basis. The tremen- 
dous peak load at the end of the 
month is eliminated. 


4. ‘Tie-in’ 


All records, posted separately, must 
then be “tied in”; that is, proved 
one against the other. For example, 
in payroll work, the earnings rec- 
ords, the employes’ pay statements, 
the payroll journal, the check reg- 
ister and the checks themselves 
must not only all be done separate- 
ly, but then have to be tied back 
to one another—which can make 
proving very difficult indeed. 
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A machine payroll operation presents 
no “tie-in” problem, since all of the 
five records mentioned at the left 
are created simultaneously. The 
same is true of all machine ac- 
counting. 


chines which will ease their accounting problems. 

As a contribution to a better understanding of ma- 
chine accounting, NATIONAL PETROLEUM News offers 
the following article, written by Carleton H. Weidig, 
of the National Cash Register Co., Dayton, Ohio. 





Now, how do these “mystery ma- 
chines” really work? Take a look at 
the desk model bookkeeping machine 
(Figure 1). This is a small and rela- 
tively simple machine, but if you un- 
derstand how it works, you have a 
basic knowledge of all machine ac- 
counting. And that understanding is 
not hard to achieve. 

Let’s see how this little machine 
works on a job almost all of us have 
—accounts receivable. The best way 
to understand it is to first briefly re- 
view what has to be done when using 
a handwritten accounts receivable 
method, and then go over the desk 
model bookkeeping machine opera- 
tion. 

Here are the steps taken with a 
hand system: 

1. Customers’ accounts are kept in 
a bound ledger. Invoices are posted 
in pen and ink to this accounts receiv- 
able ledger every day. The date, in- 
voice number and amount are entered 
in each case. The over-all total of 
each day’s sales is posted to an Ac- 
counts Receivable control account. 

2. As customers make payments, 
the amounts are hand posted in the 
same way, except that they are en- 
tered in the credit column of the cus- 
tomer’s account. Amounts paid are 
“checked off” against the correspond- 
ing amount in the charge or debit 
column. The over-all total of cash and 
credits is posted each day to the 
credit side of the accounts receivable 
control. 

3. At the end of the month, the 
“open items”—that is, charges not 
checked off as having been paid, are 
added up for each customer, and the 
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Getting the best automotive service equipment 
at lowest cost is just sane business! That’s why 
it'll pay you to order yours direct from the 
K. R. Wilson factory. The world’s oldest manu- 


GARAGE EQUIPMENT . facturer of garage tools and equipment, KRW 
i has been the leader in the automotive equipment field for 35 

5 years. And KRW products are sold direct from the factory. 

AT KRW Ss FACTO RY- You save the middleman’s profit! KRW manufactures jacks, 
air compressors, car washers, battery chargers, hand tools 


| and many other automotive service products. Next time, buy 
T0 -YOU PRICES a KRW and you pocket the profits. 





COMPARE QUALITY! 
COMPARE PRICE! 


On these KRW Air Compressors 


You'll find that KRW Air Compressors have all the 
features of other air compressors and are priced 
20-40% less, because of KRW’s factory-to-you selling 
policy. They have PLATE-TYPE, EASILY REMOVED 
VALVES, CONSTANT LEVEL OILING SYSTEM, 
COMBINATION FILTER AND AIR CLEANER, LOAD- 
LESS STARTING — a tamper-proof automatic device 
that unloads the compressor when it stops, PRESSURE 
CONTROL SWITCH with THERMAL RELAY that 
protects motor against overload. All KRW compressors 
available with Quincy DRI-R-AIR tank drain that 
NO. 40-B 2 Hi. P., 2-STAGE automatically removes all water that collects in tank. 
200 LBS. WORKING PRESSURE Order your KRW compressor today ! 


~. 


NO. 181 5 H. P., 2-STAGE 354790 NO. 839 10 H. P., 2-STAGE 380625 


200 LBS. WORKING PRESSURE 200 LBS. WORKING PRESSURE 
7-1/2 WP. MODEL ALSO AVAILABLE 


ALL PRICES F.O.B, FACTORY, ARCADE, N. Y., PRICES SUBJECT TO CHANGE WITHOUT NOTICE. ORDER FROM DEP’T. 92 


\€ a ne 215 MAIN STREET + BUFFALO 3, N. Y. 
World’s Oldest Mahufacturer of Garage Tools and Equipment 
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CONNECTICUT 


THERE'S A 


Garsboy PUMP 


FOR EVERY SIZE CONSUMER ACCOUNT 


BERVIC COMPANY 


760 Tolland St., East Hartford, Conn 





ILLINOIS 








INDIANA 








Everything in Bulk Plant 
and 
Service Station Equipment 
INDIANA OIL EQUIPMENT CO. 


417 Madison Ave., 
Indianapolis 4, Indione 








OFFERING THE OIL INDUSTRY THE 
FINEST IN OIL EQUIPMENT 


@ BULK PLANTS 

@ SERVICE STATIONS 

@ TRUCK TANKS 

@ ENGINEERING & SERVICE 


COFFIELD SUPPLY CO. 


1626 So. Main St. South Bend 24, Ind. 








MICHIGAN 





R. V. SEAMAN CO. 


Michigan’s largest wholesaler of 
truck tank, service station and 
bulk plant equipment. 


SAGINAW—DETROIT— 
GRAND RAPIDS 








NEW JERSEY 





EQUIPMENT 
for the 
OIL INDUSTRY 


Rebuilt 
PUMPS — METERS — REGISTERS 
7 


PARTS FOR MOST PUMPS 
* 


TEN HOEVE BROTHERS 
359 McLean Bivd., Paterson 3, N. J. 
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FILE holds statements and ledger cards 


total written in pencil on each cus- 
tomer’s ledger page. 

4. These pencil totals are then all 
added together, and should prove in 
total to the accounts receivable con- 
trol. If the totals are not equal, the 
work is checked back until all errors 
are found. 

5. A statement is then prepared for 
each customer. The “open items” are 
picked off the ledger page and writ- 
ten in on the statement. 

6. Each statement is added and the 
total written in. 

7. The statements are “recapped” 
and proved to the accounts receivable 
control. Any errors are traced out. 


Machine Method—Here is the sys- 
tem on the little desk model book- 
keeping machine. There is only one 
step: 

1. Customers’ accounts are kept on 
ledger cards, in a file. The state- 
ments are kept right with the ledger 
cards, and are posted at the same 
time. The ledger card and statement 
are inserted in the machine, and the 
following operation takes place: 

a) Pick up “old balance” (the bal- 
ance previously owing, as shown in 
the last column of the statement and 
ledger card). The machine illustrated 
automatically non-prints this figure. 

b) Enter invoice number (on add- 
ing machine keyboard, just like add- 
ing an amount). Date prints automat- 
ically. 

c) Enter amount of Charge. 

da) Touch “S” key. Machine prints 
new balance on ledger card and state- 
ment. f . 

On tape at left side of machine: 

e) Pick up old balance a second 
time. 

f) Touch (*) key. Machine prints 
and accumulates proof. 


This operation takes a lot of words 
to describe, but the actual posting 
takes only a matter of seconds. It is 
extremely easy to do; the amounts 
are entered in exactly the same man- 
ner as they are entered on an adding 
machine, and the carriage moves 
over to the next position (column) as 
entries are made. 


When there are credits or cash to 
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SERVICE SPECIALTIES INC. 


205-15th ST JERSEY CITY 2,N4 
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RENICK & MAHONEY, INC. 
380 Second Avenue 
New York 10, N. Y. 
Bulk Plant—Truck Tank 
and 
Service Station Equipment 





OHIO 








W. E. “BILL” LAYMAN 
164 E. Exchange St. Akron 4, Ohio 
Phone—Jefferson 8215 
Factory Representative for Westinghouse, 
O.P.W., Lincoln, Neptune, Huffman, Good- 
rich. Air, Oil, Hydraulic and Gas Hose 
and Coupling Service. 
ENGINEERING SERVICE—SALES—PARTS 
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E. 0. HABHEGGER CO. 


Foirmount Ave., at 24th St 
PHILADELPHIA, 30 


For The Petroleum Industry 
BULK PLANTS 
TRUCKS—SERVICE STATIONS 








RUTLEDGE EQUIPMENT CO. 


334 Blvd. of Allies Pittsburgh, Pa. 
Rutledge Service Station Flood Lights 
G&B Equipment—Buckeye Valves & 
Fittings 
Granco Pumps & Meters—Air 
Compressors 











West Penn Oil Equipment Co. 
512 Sandusky St. Cedor 1-8822 
Pittsburgh 12, Po. 

Bulk & Service Station Equip. 
Erie Computing Pumps 
Pittsburgh Equitable Meters 
Roper & Marlow Pumps 




























‘ Plate 973 
Wrench 


Plate 962 
Iron Manhole 


Plate 974 
Pipe Cap 


"" Standard 
Pipe 


Plate 975 
Extractor 
Fitting 


McDonald 
Foot Valve 


Plate 850 — Foot Valve Extractor. For 
1% inch and 2 inch Foot Valves. Platé 
973 Wrench is ordered separately. 











im Plate 913 — Double Poppet 
im: Foot Valve. All bronze. 
Sizes: 1% to 3 inches. 


Plate 918 — Single Poppet 
Foot Valve. All bronze. 
Similar to plate 913 except 
that 918 has single poppet. 
Sizes: 1% to 3 inches. 


Plate 968—Galvanized Iron 
Body Foot Valve. Bronze 
seats and discs. Double 
poppet. Size: 1% inches. 


Plate 971 — Single Poppet 
Galvanized Iron Body Foot 
Valve. Similar to plate 968 
except that 971 has single 
poppet. Size: 1% inches. 





Plate 818 — Composition 
Disc Foot Valve. Single 
poppet. Bronze body. Disc 
not affected by gasoline or 
oil. Sizes: % to 2 inches. 





Plate 932 — Special All Bronze 
Single Poppet Foot Valve. Very 
effective where a small foot 
valve is needed. Sizes: %, % 
and 1 inch. 


Plate 223 — Floating Seat Foot 
Valve. A radical departure from 
conventional design. Metal to 
metal poppet and seat assembly 
. is held to the iron body by an ‘‘O”’ 
ring, eliminating the necessity of 
threading. Size: 1 inch. 


WHEN GUESSWORK STEPS OUT OF THE PICTURE, 


MSDONALD EQUIPMENT STEPS IN 


A good example of this are the items illustrated 
here. These are not foot valves and extractor 
which we simply hope will do the job required 
. .. we know they will. McDonald knows what 
the men in the field need and we give them the 
best we can produce. McDonald foot valves, 
through the years, have delivered continuous 


HOME OF THE SWING JOINT 


satisfaction under normal conditions. We have 
developed a line of which we are proud, and 
which you can install with confidence. The 
are simple in design, trouble-free and fool-proof. 
If you would like further information on 
McDonald Oil Equipment, simply write for 
free literature. 


A. Y. MSDONALD MFG. CO., Dubuque, Iowa 
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LARGER bookkeeping machine. This 
model has ten totals instead of two as in 
smaller type (Figure 3) 


post, they are simply entered in the 
credit column, and the machine auto- 
matically subtracts them from the bal- 
ance. 

The over-all totals for all sales and 
all cash and credits are posted to the 
accounts receivable control card, by 
machine. 

Notice that in this single handling 
of the account, with a simple, adding 
machine type posting operation, the 
entire job has been accomplished. This 
is what has deen done: 

1. Both the statement and the ledg- 
er card were posted at the same time. 

2. The balance on statement and 
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PENNINGTON EQUIP. SALES CO. INC. 
442 Tinsman Ave. Williomsport 39, Pa. 
Wayne Pump Company Products 
Marlow Centrifugal & Blackmer Rotary 
Pumps — Truck Tanks — Hose — Reels 

Storage Tanks — Pittsburgh 
Meters — Gasoline & Oil Equipment 





TEXAS 


TOPS TO TEXAS TRADE 
SALES & SERVICE: 
Buckeye Valves; Coxwells; Ever- 
Tite; Goodrich Hose; Granco 
Pumps; Oilco Loading Arms; Smith 
Meters; Tokheim Pumps; Tanks; 
Westinghouse Air Compressors. 
‘COMPLETE SERVICE: 
Bulk Plants & 
Service Stations. 
UNITED PUMP SERVICE & SUPPLY CO. 


1701 S$. Lamar Dallas, Texes 


" NATIONAL ASSOCIATION ¢ 


—_— 














WEST VIRGINIA 





SMITH METERS 
H. H. TRUITT 


1403 8th Ave. 
Huntington 1, W. Va. 


Westinghouse Air Compressors 
Service Station or Bulk Plant Equip. 
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TYPE of work accomplished with larger bookkeeping machine (Figure 4) 


ledger was computed and printed by 
the machine. 

3. There is proof that all posting 
was done correctly. How this proof is 
accomplished is explained in the fol- 
lowing paragraph. 

The Proof — Before posting, the 
day’s invoices are listed on an adding 
machine tape. This is called a “pre- 
list”’. 

As you can see in the illustration 
(Figure 2), the machine’s proof journ- 
al (or tape) accumulates the amount 
of charges. When posting is finished, 
the total on the proof journal should 
equal the total of the pre-list, as 
shown. If they do not agree, the error 
is immediately found and corrected. 

Notice that the proof journal proves 
not only that charges have been post- 
ed correctly, but also that all balances 
have been picked up correctly. If a 
mistake is made in picking up a bal- 
ance, it immediately throws off the 
accumulation on the proof journal, 
and will be discovered and corrected 
instantly. 

Therefore, we know when finished 
that the entire posting operation is 
exactly right, and that everything is 
up-to-date and in proof. 

The procedure in posting cash and 
credits is identical, except of course 
that a pre-list is made of checks and 
credit advices instead of invoices. 

Invoices (sales), cash and credits 
may all be posted in one run if de- 
sired. 

Back to the Fundamentals — A 
glance back again at the fundamentals 
of machine bookkeeping will show 
that this little desk model bookkeep- 
ing machine lives up to all four. It 
eliminates duplication of effort by 
making both statement and ledger at 
one time. It mechanically figures all 
balances and automatically accumu- 
lates the net total of all postings on 
the proof journal. Proof is always up- 
to-date, and there is no problem of 








PREVENT LEAKS.. 





RECTORSEAL Dept. J 
2215 Commerce $t., Housten, Texas 


RECTORSEAL# 2 


MAKING THE 


OIL INDUSTRY SAFER 














BARRETT 
automatic 
Filling and Crimping 


Equipment 
for handling greases and 
other viscous fluids. 
© No operator required. 
© 100% air operated. 
Fills, seals, stamps and 
counts lug cover pails. Out- 
put of 15 pails per minute. 
Write for details on installa- 
tion to meet your regire- 
ments. 


Manufacturing Co. 
P. O. Box 8096, Houston 4, Texas 
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ANALYSIS and distribution work is done on this large ma- 


chine which provides up to 57 totals (Figure 5) 


“tie-in.” At the end of the month all 
the work has already been done—no 
balance to figure, no statements to 
write, no proving problem, no peak 
load to worry about. 

So this small machine provides the 
essentials of mechanical bookkeeping. 
Moreover, a switch on the side con- 
verts it for use as on ordinary add- 
ing machine! 

Larger Machines — The difference 
between the desk model machine and 
more elaborate accounting machines is 
largely a matter of degree. The Na- 
tional “Class 31,” for example, (Fig- 


ure 3) has ten totals instead of only 
two. It will hold more forms at one 
time than the small machine. It has 
an electric typwriter that enables a 
complete description on any form to 
be made at any time. Its operation is 
much more automatic, yet has the 
same simplicity as that of the small 
machine. A removable control panel 
or “form bar’ on the front of the 
machine enables the operator to 
change from one job to another in a 
matter of seconds. These form bars 
are pre-set to do any job required, 
and changing them is as easy as tak- 
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ANSUL CHEMICAL COMPANY e MARINETTE, WISCONSIN 


See Page 81 
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INSTALLMENT accounts are posted on this large machine 


(Figure 6) 





BANK teller’s machine (Figure 7) 
ing off and putting on your hat. 

The forms in Figure 4 show a more 
complicated accounts receivable op- 
eration, performed on the Class 31. 
Here an accounts receivable journal, 
accounts receivable ledger, customer’s 
statement, solicitor’s statement, and 
solicitor’s ledger (underneath state- 
ment), are all prepared simultaneous- 
ly. The balances on the customer's 
ledger and statement, and the bal- 
ances for net premium, net commis- 
sion, and balance, are all computed 
and printed entirely automatically by 
the machine. The columns of the 
journal all accumulate automatically 
while posting. 

The NCR “152” (Figure 5) provides 
up to 57 totals, and is used primarily 
for analysis and distribution work. 
The machine in Figure 7 is a bank 
teller’s machine. Figure 6 shows a 
machine for posting installment ac- 
counts at the window. The number 
and variety of bookkeeping and ac- 
counting machines seems almost lim- 
itless. National Cash Register Co., 
alone makes literally scores of dif- 
ferent machines for almost every con- 
ceivable bookkeeping application. 

Yet basically these larger machines 
offer the same four fundamentals 
that are at the root of all machine 
accounting. Again—if you thorough- 
ly understand the principles of the 
small desk model bookkeeping ma- 
chine, you have a basic knowledge of 
all accounting machines. 
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NEW EQUIPMENT 


Electric Hand Dryer 


(Service Stations) 


A new automatic hand dryer for 
use in restrooms combines around- 
the-clock deodorizing with drying ef- 
ficiency. The unit employs a General 
Electric ozonating system that de- 
stroys objectionable odors. When 
the starter button is pushed, a stream 
of warm air from the nozzle dries 
the hands in 18 seconds. A timing 
device turns off the motor and heat- 
ing elements automatically at the 
end of a 30-second cycle to keep 
power consumption low. The nozzle 
revolves on a 360-deg. arc which al- 
lows it to be turned for drying the 
face. The dryer is housed in a white 
porcelain and chrome cabinet. It is 
approved by the Underwriters’ Labo- 
ratories, Inc. American Dryer Dis- 
tributing Corp. 

Circle No. 1 on Reply Coupon 


Axles for Air Springs 
(Trucks) 


A new tandem axle and single 
axle spring suspension is designed 
to use to fullest advantage the air 
springs developed by the General 
Tire and Rubber Co. (see NPN April 
15, p. 73). This means that no steel 
springs are used. Reduction in 
weight ‘and operating costs are some 
of the features of the new assem- 
bly. To take full advantage of the 
new air spring construction a 
Frazier air spring underconstruction 
has been perfected. This is being 
offered as standard optional equip- 
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More Data Available 


More information can be ob- 
tained on the equipment and 
literature described in this sec- 
tion by noting the number ap- 
pearing at the end of each ar- 
ticle and then circling the cor- 
responding number on the cou- 
pon appearing on p. 74. 

NPN will do the rest by con- 
tacting the proper manufac- 
turer and seeing that requests 
for more data are answered. 











ment on all Frazier Payloaders. Out- 
standing simplicity and performance 
are claimed for the new construc- 
tion. Springfield Body & Trailer Co. 
Circle No. 2 on Reply Coupon 


Stamp Pad Ink 
(General) 

A new violet colored ink, which is 
entirely resistant to removal by any 
petroleum product, will not fill up 
the letters and figures on rubber 
stamps. It also has been found use- 
ful when added to typewriter ribbons 
where labels are prepared in a ship- 
ping or labeling department. Fil- 
mite Oil Corp. 

Circle No. 3 on Reply Coupon 


Tank Gauge Poles 


(Stations, Bulk Plants) 

Tank gauge poles are now avail- 
able calibrated in feet and inches or 
standard inch rises. They are made 
of hard maple or basswood, varnished 
four sides, and are made in lengths 
from 4 ft. to 16 ft. long. B & K 
Tank Gauge Corp. 

Circle No. 4 on Reply Coupon 


Double Action Hand Pump 
(General) 

A new double action, piston type 
hand pump has a 23 g.p.m. delivery 
rate at 100 strokes per minute. The 
entire body is made of die cast alumi- 
num and is non-corrosive inside and 
out. Brass bearing inserts and cad- 
mium plating of all steel parts resist 
wear and corrosion. The piston cup 
of “Hy-Car” is designed for long 
service. Thirteen models in pedestal, 
barrel or skid tank types are avail- 
able with or without 8 or 20 gal. me- 
ters. Erie Meter Systems, Inc. 

Circle No. 5 on Reply Coupon 


Copying Machine 

(Offices) 
Photographic copies of office re- 
cords can be made in less than a 
minute with a new machine. No 
developing, washing, fixing or drying 
are required. It copies any records, 
regardless of type or color from 
originals up to 14-1/2 in. wide. No 
dark room is needed. Machine is 
small in size. Remington Rand Inc. 

Circle No. 6 on Reply Coupon 


FOR FURTHER INFORMATION 


On Any Equipment or Literature Described in This 


Issue 


HERE'S WHAT YOU DO: 


Circle the number on the coupon on next page 
which corresponds to the one that appears at the 
end of the item in which you are interested 

Fill in your name, address, etc. 


Clip the coupon. 
Mail it to the 


Readers’ 
NATIONAL PETROLEUM NEWS, 
Street, Cleveland 13, Ohio. 


Information Service, 
1213 West Third 
This department will 


forward your inquiry to the manufacturer. 
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Weatherproof Island Light 


(Service Stations) 

A new 24-in. island light is availa- 
ble with socket to accommodate from 
one to five spots if desired. Re- 
movable side plates on both sides 
of the socket housing make wiring 
easier, assembly faster and socket 
changing quicker. Outlet at top of 
housing is designed to handle a va- 
riety of lamp holders or assemblies. 
A locking device to keep flood and 
spot lighting units focused is optional. 
Philadelphia Electrical & Manufac- 
turing Co. 

Circle No. 7 on Reply Coupon 


Seats Commutator Brushes 
(General) 

A new compound is designed for 
use in seating brushes on all types 
of generators. Only 20 revolutions 
of the commutator are said to assure 
100% contact of brushes. Product 
comes in a tube. Advantages are 
prevention of burned armatures and 
increased brush life. Allen Electric 
and Equipment Co. 
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Shorter Trucks 
(Trucks) 

An optional front-end design of 
trucks and tractors in all models re- 
duces dimension from bumper to back 
of cab to 102 in. The design was 
developed as a result of studies by 
American Trucking Assns. and per- 
mits the use of a 35-ft. trailer while 
still remaining within the 45-ft. over- 
all combination length, which is the 
maximum permitted in many states. 
The new length is 4% in. shorter 
than standard models. All of this 
has been removed from the front of 
the hood and frame. Reo Motors, 
Inc. 

Circle No. 9 on Reply Coupon 





Air Compressors 
(Service Stations) 

Two new additions have been made 
to manufacturer’s line of air com- 
pressors. These are 3 and 5 h.p. 
units with only three moving parts. 
A controlled oil system assures 
trouble-free operation. The three 
moving parts are a one-piece, twin- 
cylinder piston; an eccentric shaft; 
and a Scotch yoke equipped with 
self-contained ball bearings. Key- 
stone Compressor Co. 

Circle No. 10 on Reply Coupon 
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Improve Valve Lube Fitting 
(Bulk Plants, Terminals) 


A new lubrication fitting is de- 
signed for plug valves. It features 
three checks against loss of lubricant, 
line fluids or gases in installations 
where extreme back pressures are en- 
countered. The fitting has two ball 
checks augmenting the standard 
check valve at the top of the fitting. 
The fitting replaces the lubricant 
screw so that the lubricant may be 
injected into the valve directly from 
a hand gun or bucket pump. Servic- 
ing can be done by an extra heavy 
duty booster-type hand gun which de- 
velops 15,000 Ibs. pressure to offset 
back pressures of the line. A heavy 
duty lever gun which develops 10,000 
Ibs. pressure is adequate where only 
soft bulk lubricants are used. Bucket 
pumps enable an operator to lubricate 
an entire day without refilling the 
pump. Alemite Division of Stewart- 
Warner Corp. 

Circle No. 11 on Reply Coupon 





Valve Lubricant 
(Bulk Plants, 
Two 
tubes—a flat-top gun lubricant tube 
and a long-spouted bulk lubricant 
tube (see photo)—make valve lub- 


Terminals) 
newly designed lubricant 


rication more effective and eco- 
nomical. With the fiat-top tube, a 
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lube gun can be loaded in a mat- 
ter of seconds by cutting off the 
tube top and turning a key that 
Squeezes the contents directly in- 
to the barrel. With the long-spouted 
tube, a valve lube chamber can be 
filled easier, because the spout gets 
the lube further down into the valve 
shank than is possible with pre- 
vious methods. Use of the spout 
tube simplifies inventory control, be- 
cause one tube fits all Nordstrom 
valve sizes. Eight types of lubri- 
cants are available in the new tubes. 
Rockwell Manufacturing Co. 
Circle No. 12 on Reply Coupon 


Muffler for Car Lifts 
(Service Stations) 

A new air exhaust muffler is de- 
signed to check noise and vapor 
mists of car lifts and other air actu- 
ated equipment where air must be 
exhausted during operation. The 
unit silences exhaust air noises by 
dissipating the exhaust energy in a 
radial-flow pattern. Exhaust air en- 
tering the muffler is trapped by the 
inlet chamber, creating an air cush- 
ion to absorb initial exhaust impact. 
The flow is broken into a series of 
streams that strike the disseminator 
in a criss-cross pattern. Decelera- 
tion of this flow neutralizes exhaust 
pulsations, dissipates energy and 
permits exhaust air to flow into the 
atmosphere in a smooth, noise and 
vapor free flow. The unit is avail- 
able in pipe sizes from % in. to 2 in. 
with outside diameter at 15% in. and 
length from 3% in. to 19 in. The 
Allied Witan Co. 


Circle No. 18 on Reply Coupon 


Burglar Alarm 
(General) 

Positive burglary protection is pro- 
vided in equipment that sets up a 
protecting wall of invisible light 
across any space up to 50 ft. No 
intruder can enter this space with- 
out setting off the alarm. The de- 
vice can be silenced only by restor- 
ing the electrical circuit to original 
conditions by use of a manual or 
automatic reset switch. Photoswitch 
Inc. 


Circle No. 14 on Reply Coupon 
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OUTDOOR DISPLAYS 


Here is your handy buying guide for service station promotion 
and point-of-sale display material. It’s filled with proven ideas 
to attract passing traffic and increase sales to present customers 
the year around. You'll find color illustrations, descriptions and 
prices on the most complete selection of station display material 
available anywhere.. . . used by stations in all 48 states. Write 
for your file folder catalog—it’s free! 
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Four Cylinder “V” 
mpressor 


HAMPIONS 


EXTRA FEATURES 


Exclusive aero-dynamic 
features that mean... 


© LONGER LIFE 
© MAXIMUM PRESSURE 
© MINIMUM RUNNING COSTS 


The air compressor is a mighty important 
unit in any service station. Many vital 
customer services depend on it. So, 
exactly the right compressor for the sta- 
tion's particular requirements should be 
selected. Your new compressor must 
give you endurance plus dependable per- 
formance plus economy. These neces- 
Sary qualities are determined only by the 
materials, workmanship and practical 
design of the compressor—not by any 
one single feature. That's why we ask 
that you check and compare the Extra 
CHAMPION Features before you make 
your choice. Check point-by-point and 
you can't help but pick—the '‘Champ”’ of 
Compressors—a CHAMPION. 


54 MONEY-SAVING MODELS 
A model to fit every service station need 
Ys hip. te 10 h.p.- stationary or portable 
horizontal or upright 


Write TODAY for your 


FREE copy of the New 
Champion Catalog. 


CHAMPION PNEUMATIC MACHINERY COMPANY, 846 WO. PLEASANT, PRINCETON, ILLINOIS 
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LP-Gas Truck Meter 
(Tank Truck) 

A new compact meter for the ac- 
curate measurement of liquid LP- 
gas delivered by tank trucks is light 
weight, permits left or right-hand in- 
Stallation and has easy access for 
servicing. The unit is listed by Un- 
derwriters’ Laboratories. The me- 
ter’s chamber has one moving unit— 
the oscillating piston. This, plus a 
capillary seal and closely controlled 
machined tolerances, minimizes the 
effect of frictional wear even with 
“dry” liquids such as LP-gas. The 
meter is designed for working pres- 
sures of 250 p. s. i., and the measur- 
ing chamber is both filled and sur- 
rounded with liquids at operating 
pressure. Thus changes in pressure 
have no effect on the chamber’s ac- 
curacy, and early wear due to pres- 
sure distortion is eliminated. Meter 
accessories include a strainer, vapor 
release valve, inlet check valve, pres- 
sure relief and vent valve, and back 
pressure valve to prevent vapor- 
ization in the metering system. A 
separate vapor line check valve also 
is furnished. Two registers are 
available. One prints a ticket, the 
other is nonprinting. Nominal size of 
the meter is 1-1/4 in. for standard 
1-1/4 in. pipe threads. Maximum 
rate of flow is 30 g.p.m., minimum 
rate of flow is 5 g.p.m. Neptune 
Meter Co. 
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NEW Fleet Savings 


sale and retail service. 


your fleet fit. Speeds washing. 
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with JETOMATIC Washer! 


@ SIMPLE . . . no engineering needed. 
HM AUTOMATIC . . . runs on one track. 
Mi EASY TO OPERATE . . . no special bay 
nor compressor required! 
@ INCREASES EQUIPMENT LIFE 
@ IMPROVES FLEET APPEARANCE . . . keeps . . keeps fleet producing 


‘em spic ‘n span, trim and neat, for whole- 


MB REDUCES MAINTENANCE COSTS . . . keeps 


Deodorizer 
(Service Stations) 

A new electric deodorizer for rest- 
rooms has a 4-watt ozone lamp and 
is encased in a chrome wall fixture. 
Device is 6% in. high, is equipped 
with 8 ft. cord ready to plug into 
110-125 volt AC power outlet. The 
lamp, with continuous 24-hour use, 
has a life expectancy of about 4,000 
hours, or six months. The fixture 
also serves as a soft night light. 
General Manufacturing and Distrib- 
uting Co. 

Circle No. 16 on Reply Coupon 
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Grease Gun Filler 
(Service Stations) 

A new dispenser is designed to fill 
all standard types of grease guns. 
The unit fills either through a filler 
valve fitting in the head of the gun, 
or through a filler plug on the side 
of the dispenser. The filler valve fit- 
ting permits filling the gun by a 
few easy strokes of the gun handle. 
Where the gun head is not tapped for 
a filler plug, it is only necessary to 
remove the gun head, attach it to 
the filler plug on the side of the 
dispenser, and fill the gun with a 





revenue. 


JETOMATIC Inc. 
Wakelee at Halinap 
ANSONIA, CONN. 


vbnenean awa 


few strokes of the dispenser pump 
handle. The dispenser fits all straight 
side wall pails and a follower plate 
compresses light or heavy greases 
uniformly. Grease is pumped into 
the gun without air pockets in either 
pump or gun. K-P Manufacturing 
Co. 
Circle No. 17 on Reply Coupon 


No-Drip Can 
(Packaging Plants) 

A new non-drip container has been 
developed. It is a round, tinless, noz- 
zle-topped “metal bottle” that has 
no exposed side seam, thus permit- 
ting around-the-can lithography. The 
can has a turned-in lip to form the 
nozzle mouth that cuts off the flow 
of liquid after pouring. A plastic 
cap, which also may serve as a meas- 
uring device, is used as the closure 
over the nozzle. At present the con- 
tainer is being manufactured in 12- 
and 22-oz. sizes. Outboard motor oil 
packaging is suggested as one of the 
container’s numerous uses. Ameri- 
can Can Co. 

Circle No. 18 on Reply Coupon 


Rust Selvent 
(General) 

A new liquid dissolves rust on nuts, 
bolts and seized parts of machinery 
such as muffler tail pipes, cylinder 
heads, king pins, stuck valve guides. 
Product is available in one-pint and 
one gallon containers. The Perma- 
tex Co. 

Circle No. 19 on Reply Coupon 





Colored Stencil Inks 


(Warehouses) 

Colored stencil inks now are be- 
ing packaged in aerosol dispensers. 
Besides black, white, red, biue and 
yellow are available. The colors are 
waterproof and may be used for sten- 
ciling of cartons, crates, boxes, met- 
al, etc. Tests by the manufacturer 
indicate that four times as many 
stencils per man hour can be ob- 
tained where the spraying technique 
is used, as compared to brush. In 
addition, there is no wear on sten- 
cils. Reynolds Industries. 


Circle No. 20 on Reply Cowpon 
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J  pETTWAY OIL CO. 





@(Above) 1200-gailon capacity. 
Five comportments—350, 300, 250, 200, 
100. 


And at a Saving! 


These three standard models of 
popular Columbian better-built truck 
tanks aré always ready for when 
you need an additional or replace- 
ment truck. And savings resulting 
from volume production are passed 
on to you. Every unit gives you the 
advantages of Columbian famous 
construction features, including 
© Exclusive Columbian 3-Point Support and In- 

tegral Partition Mounting 
© Double Bulk Heads for Mixed Loads. 

@ 4 tLarge Cabinets for Barrels, Case Goods 
and TBA items. 
® Oversize Rear Cabinet to house Meter, Hose 

Reel, Etc. 
®@ Streamlined Dome Flashing Concealing 8-in. 

Fill Plugs. _ 
© Full Flow Discharge Lines and Valves. we * GASOLINE + 55 
© Streamlined Trim Skirting Modified for Off 4 

Highway Operating Conditions. 





®@(Above) 1000-galion capacity. Five compartments—300, 250, 
200, 150, 100. 





: @{Above) 1500-gallon capacity. Five compartments— 
450, 350, 250, 250, 200. 


.C At Miz, 4 
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Frozen Bolt Loosener 
(General) 

A special liquid is designed to 
loosen stubborn frozen parts of me- 
chanical equipment such as bolts, 
bearings, or nuts. The liquid creeps 
into spaces only a millionth of an 
inch thick and dissolves hard grease 
and oils, softens rust and heat cor- 
rosion and supplies lubrication to 
free the parts. Kano Laboratories. 

Circle No. 21 on Reply Coupon 


Light Weight Fire Hose 
(General) 

A light weight fire hose, made of 
synthetic rubber, weighs about 20 
Ibs. less per 100 ft. than the same 
length of standard hose. Dacron, a 


synthetic fiber woven into the fabric 
hose cover, makes the new hose so 
light, flexible and easy to rack that 
a standard fire truck can carry about 
500 ft. more hose than its normal 
load. B. F. Goodrich Co. 

Circle No, 22 on Reply Coupon 


Degreasing Solvent 
(General) 

A solvent degreaser contains no 
toxic solvents and is particularly ef- 
ficient for cleaning electrical motors, 
as it has no adverse effects upon 
electrical insulation. No special safe- 
ty clothing or ventilating equipment 
is required in its use. It is avail- 
able in drums from 5 to 55 gals. 
Brulin & Co. 





Compact Lift Trucks 
(Warehousing) 


Two new fork lift trucks feature 
compactness, durability and maneu- 


verability. One model has a ca- 
pacity of 4,000 Ibs. at 24 in. load 





Circle No. 23 on Reply Coupon i 

- om ae centers. It is 38 in. wide, and over- 5 
all length is 78% in. This compact- 3 
ness permits operation with speed 
and efficiency inside boxcars and 
crowded quarters. Its_ collapsed 
height is 82% in. and the load can 
be raised 30 in. before minimum 
height is affected. Ample under- 
clearance allows safe travel over 
rough surfaces and inclines, The 
other model is basically the same 
except for 600 Ibs. less counterweight 
and a capacity of 3,000 Ibs. at 24-in. 
load centers. Over-all length is 78% 
in. Both trucks have a sharp turning 
radius of 75 in. and 30 in. of free 
lift on standard 9-ft uprights. Hyster 
Co. 

Circle No. 24 on Reply Coupon 
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Axle Shaft Lock Nuts 
(Fleet Maintenance) 

A line of axle shaft and front 
wheel lock nuts makes it possible to 
precisely adjust front wheel bearings. 
The nuts are engineered to eliminate 
cotter pins, and their use is said to 
reduce tire wear, make steering 
easier, and save man-hours. Accur- 
ate Products, Inc. 

Circle No. 25 on Reply Coupon 


New Flexifiange Flexible Couplings — 
Specially Designed for Tank-Truck Use 


CD hag PT I ot 


Because the emphasis over the past few years 
has been on faster unloading, truck and trailer 
truck operators have been moving to large size 
piping. There has been one important drawback, 
however, to this trend. Leakproof, flexible cou- 
plings to fit the larger pipe have always been 
available—but they are designed primarily for 
use in bulk plants and refineries. This means they 
are much heavier than need be. 

Now Philadelphia Valve Co. has solved the 
problem with its new line of Flexiflange Flexible 
Couplings. Made of malleable iron, they are 
engineered specifically for use in truck and 
trailer tanks. They’re designed for 100 psi with 
a liberal safety factor—far stronger than neces- 
sary for tank-truck service—yet in most cases 
they offer a weight saving of up to 58% percent! 

Flexiflange Couplings fit into the same grooves 
as any standard couplings. The seals, too, are 
interchangeable with other standard makes. 
They are available in all sizes from 1” to 6”. Pipe 
sleeve adapters can also be furnished. 

To get peak efficiency with up to 58% percent 
saving in weight, be sure to specify Flexifiange 
Couplings by Philadelphia Valve. Write for 
complete information and prices. 


PHILADELPHIA VALVE COMPANY 
3415 Aramingo Avenue, Philadelphia 34, Pa. 


Pacific Coast Distributors: 
Oil Marketing Equipment Co., 325 Fremont Street, 
San Francisco 5, Calif. © Howard Supply Co., 
5125 Santa Fe Avenue, Los Angeles 11, Calif. 











Service Truck Compartments 
(Trucks) 

A line of utility compartments for 
installation on pickup trucks provides / 
space for the safe, dry storage of ] 
tools and materials. Units are of 
steel-welded construction, and each 
pair of compartments come equipped 
with bins and shelves. Doors have 
flush type handles and cylinder locks, 

The boxes are available in three 
lengths and can be mounted on any 
make of pick-up body. Stahl Metal 
Products, Inc. 

Circle No. 26 on Reply Coupon 
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Water Hose Nozzle 
(Service Stations) 

A rubber and brass water hose 
nozzle is recommended for filling 
radiators, washing cars, wetting 
down dust, etc. The water flow is 
controlled py the bend—more bend, 
more water. The only moving part 
is a leak-proof, shut-off valve that 
automatically slips into place when 
the nozzle is not in use. The nozzle 
is available for % in. garden hose 
thread and for % in. male pipe 
thread. Acme Air Appliance Co., 
Inc. 

Circle No. 27 on Reply Coupon 


Delivery Motorcycle 
(Service Stations) 

A new “Delivercycle” is equipped 
with a four-speed, wide range ratio 
transmission, with increased four- 
plate clutch, 5% in. in diameter. The 
vehicle can be equipped with an ad- 
justable tow bar for car pick-up and 
delivery. It is recommended by the 
manufacturer for use at service sta- 
tions. Mustang Motorcycle Corp. 

Circle No. 28 on Reply Coupon 


Safety Tanks for Trucks 
(Trucks) 

A line of safety fuel tanks is 
available either for Diesel or gaso- 
line powered trucks. These tanks 
have withstood a drop test of 30 ft., 
filled with a weight of water equiva- 
lent to fuel capacity, and falling so 
as to strike the weld between head 
and shell. The tanks have the ap- 
proval of the Underwriters’ Labora- 
tories and meet all fuel system re- 
quirements of the Interstate Com- 
merce Commission’s Ex Parte No. 
MC-40, covering safety of operation 
and equipment. 1n construction the 
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tanks have seams lap-welded for 
extra strength. A number of mod- 
els are available in single or double 
types to meet various specifications 
of capacity and dimension. Prior 
Products, Inc. 


Circle No. 29 on Reply Coupon 


Steam Cleaners for Trucks 
(Trucks) 

A line of steam cleaners is de- 
signed to keep trucks and other ve- 
hicles clean. By removing caked 
road dirt, they expose many defects 


in truck equipment before break- 
downs occur, the manufacturer says. 
With the use of the cleaner and a 
detergent, one man can do as much 
maintenance cleaning in one hour as 
@ man can accomplish in 8 to 11 
hours with brush and pail. The 
cleaners also will strip paint when 
a paint remover is utilized. Units 
come in both 100 and 150 p.s.i. ca- 
pacity. Another use for the clean- 
ers is that of flushing radiators with 
the use of an attachment. Aeroil 
Products Co., Inc. 


Circle No. 30 on Reply Coupon 


FOR TRANSFER PUMPING 
AND REFUELING SERVICE 


A New Vertical 


SELF-PRIMING 


CENTRIFUGAL 


PUMP 


An extremely versatile self-priming 
centrifugal pump for transferring 
petroleum products from above 
ground or underground tanks to 


tank trucks, cars, tractors; 


from 


docks to tugs or boats; from air- 


port refueling pits to aircraft. 


High pumping efficiency. Pat- 
ented self-priming feature with 
enclosed impeller requires no suc- 


tion check valve. 


Speeds up and modernizes 


gravity systems. 


Quick, simple installation. Suc- 
tion and discharge ports receive 


standard 2” pipe. 


GORMAN-RUPP 
VERTICAL PUMP 


Outstanding performance with 
meters and air eliminators in bulk 


plant installations. 


Limited space. Straight through 
design. Pump occupies little more 


space than the motor itself. 


Equipped with explosion- 
proof motor NEMA type C 
flange which permits replace- 
ment from any electrical 
supply house. 


Write for full information — ask for Bulletin O-PP-11B 


GORMAN-RUPP 


Company 


MANSFIELD, 


OHIO 





EQUIPMENT 








Explosion-Proof Light 
(Bulk Plants, Terminals) 

A new explosion-proof lighting fix- 
ture has 5 to 10% greater lighting 
efficiency than previous models. 
Prime reason for designing the new 
fixture was to improve its threaded 
connection in order to prevent liquids, 
vapors or dirt from entering the bulb 
and receptacle area. This is accom- 
plished by three male threadings lo- 
cated at each of three points—near 
the rim of the hood; where hood and 
globe-holder are joined together; and 
where the globe retaining ring and 
cushioning gasket are seated against 
the globe. Illustration shows: (1) 
“O”-ring gasket seals off receptacle 
compartment; (2) one-piece assembly 
of globe, holder, guard and reflector 
is threaded high up inside the hood 
to prevent leakage into lower section 
of fixture; (3) globe retaining ring 
and cushioning gasket are seated a- 
gainst the globe; (4) notches in hood 
and globe holder enable globe holder 
to be doosened easily with a screw 
dirver; (5) a large thumb screw set 
between notches to lock the holder 
into place. Reflectors are available 
in 100, 150, 200, 300 or 500-watt 
fixtures. Crouse-Hinds Co. 


Circle No. 31 on Reply Coupon 


Metal Flaw Indicator 
(Bulk Plants, Terminals) 

A portable Dy-Chek flaw location 
kit permits on-the-spot inspection for 
metal soundness at any location. The 
inspection is made by wiping the area 
being inspected with a rag saturated 
with dye remover. The red liquid 





dye penetrant is then brushed onto 
the surface. After being allowed to 
dweli long enough to enter any de- 
fects that may extend to the surface 
of the metal, the excess penetrant is 
removed. A developer is then ap- 
plied by a pressurized sprayer provid- 
ed in each kit. The developer is 
“fogged” along the surface being in- 
spected until a thin, even white coat- 
ing has been applied. The developer 
drives almost instantaneously, pulling 
the hidden red penetrant to the sur- 
face at locations where flaws exist. 
Cracks are indicated as brilliant red 
lines, while red dots indicate porosity. 
Depth of defects is indicated by rich- 
ness and speed of the bleed-back. 
Turco Products, Inc. 
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Copying Machine 
(Offices) 

A machine is available for the rap- 
id production of multiple copies of 
letter-size papers. The unit is about 
the same size as a typewriter and 
makes one copy in 50 seconds; three 
copies in 60 seconds. These copies 
are long-lasting, legible, and can be 
written on, mailed, or filed. Unit op- 
erates on 110-volt power and can 
be operated by anyone with only a 
few minutes of instruction. East- 
man Kodak Co. 


Circle No. 33 on Reply Coupon 


Driveway Patch 


(General) 

A black liquid bonding agent for 
repairing, resurfacing and patching 
old roads, new driveways, parking 
areas and loading docks is available. 
The product is mixed with crushed 
stone and then applied to any con- 
crete or asphalt surface as a layer 
from 1%” to 2%” thick. Dasco Chem- 
ical Co., Inc. 


Circle No. 34 on Reply Coupon 











Cash Register 
(Service Stations) 

A new bookkeeping and self- 
balancing hand operated cash reg- 
ister is designed specially for retail 
outlets such as service stations. The 
machine eliminates much paperwork 
because it keeps a cumulative record 
of cash receipts, charges, no sales, 
paid outs and received-on-account 
credits on itemized gasoline, oil, 
grease, lubrication, accessory and 
other sales and services. The reg- 
ister performs as an adding and sub- 
tracting machine. The self-balancing 
feature enables the owner or man- 
ager to subtract his paid outs auto- 
matically, giving him a cash balance 
reading at the end of the day’s busi- 
ness. Clary Multiplier Corp. 

Circle No. 35 on Reply Coupon 


Light-Weight Hand Truck 
(Warehousing) 


A new magnesium hand truck 
weighs only 18 lbs., but it can handle 
500 lbs. capacity. The all-bolted con- 
struction of the equipment allows 
easy replacement of parts when de- 
Magnesium Co. of America. 


sired. 
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U. S. Pat. 225636 


Truck Tire Removing Tool 


(Trucks, Stations) 

A truck tire removing tool is de- 
signed to remove a tire within a 
few minutes from the time the truck 
wheel is placed on the tool. It takes 
care of all truck tires as well as the 
International open trailer rim. No 
hammer or tire iron is needed. An 
adjustable stripping rim with a small 
hydraulic jack will push even the 
toughest tire off without damage. 
Weight of equipment is 285 Ibs. 


Space requirements are about 5 sq. 
ft., set up. Louisa Farm Implement 
Repair. 
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Lift Has Roller Bearings 


(Service Stations) 

Automotive lifts are now being 
equipped with a roller bearing as- 
sembly that insures _ self-alignment. 
The new bearing assembly elimi- 
nates binding by means of equalizer 
bars that uniformly distribute any 
stresses caused by off-center load- 
ing. Reduction in friction means less 
air is required to operate the lift. 
The new feature is available on U.S. 
Drive-On, Free-Wheel, Two-Post and 
Frame-Grip Lifts. United States 
Air Compressor Co. 
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Aut Hanos ARE “Sxitteo Hanos” 


WITH 


Send for File 
No. 846. 


variety of 

ful printed 
matter. Included is our latest 
catalog which describes Ansul 
Extinguishers of all sizes — 
my a ty tt 
to Ansul Pi ystems 
Ansul 2000 Ib. Stationary 
Units. 


OFFICES AND DISTRIBUTORS IN PRINCIPAL CITIES 
IN THE U. S. A., CANADA AND OTHER COUNTRIES 


ANSUL DRY CHEMICAL 
FIRE EXTINGUISHING 
EQUIPMENT 


With Ansul Extinguishers near-expert results 
are obtained by inexperienced operators. In fact, 
all Ansul Extinguishers are designed to provide 
a maximum of extinguishing effectiveness in 
the hands of inexperienced personnel. 


This feature, plus benefits listed below, account 
for the outstanding preference for Ansul Equip- 
ment by fire protection men in all phases of 
American industry. 


5. Ansul “PLUS-FIFTY” 
Dry Chemical used ex- 
clusively. 

6. Corrosion resistant con- 
struction throughout. 


1. Water-tight construc- 
tion throughout, 

. Easy on-the-spot Re- 
charging (No tools 
needed.) 

. Quick, positive punc- 
ture operation. 

. Special cartridge guard 
protects cartridge .. . 
rugged construction 


throughout. 
oor ANSUL 


FIRE EQUIPMENT DIVISION + MARINETTE, WISCONSIN 


7. Greater fire-stopping 
power. 

8. Field tested by thou- 
sands of satisfied cus- 
tomers. 


MANUFACTURERS OF DRY CHEMICAL FIRE EXTINGUISHERS, INDUSTRIAL CHEMICALS, SPECIAL CHEMICALS, 
REFRIGERANTS AND REFRIGERATION PRODUCTS + DISTRIBUTORS OF DU PONT “FREON” REFRIGERANTS 
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The Roper 3600...for General Purpose Pumping 


This installation shows a battery of Roper 3600 MAHBRV 
Pumps in the Gulf Oil Corporation Packaging Plant at 
Charleston, S.C. 


Widely recognized for dependability, these Ropers are de- 
signed to handle thick or thin liquids at slow speeds . . . are 
available in 40 to 300 G.P.M. sizes — pressures to 60 P.S.I. 
Self-lubrication, deep packing box, adjustable relief valve, 
hardened helical pumping gears, and high-lead bronze bear- 
ings are features that assure long service life; while quiet, 
smooth operation and high efficiency are performance quali- 
ties users appreciate. 


Get full details from your Roper distributor, 
or send for our comprehensive catal 

















’ 






Close-up shows piping ar- 
rangement of one of the Series 
3600 Pumps in the Gulf installation. 
Pumps were furnished with totally-en- 
closed anti-friction gear reduction and stand- 
ard motor; the complete unit is mounted 
on steel bed plate. 


GEO. D. ROPER CORPORATION 
475 Blackhawk Park Avenue - 
Rockford, Illinois 


Kota ty Firms 
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Easily Applied Rivet 


(General) 

A new rivet makes “blind” spots 
as easy to handle as open sections. 
No dolly is required. The fastener 
consists of the rivet and an inserted 
mandrel of high strength steel. The 
mandrel looks like a finishing nail 
and with the attached rivet is slipped 
either into pre-drilled holes in the 
work to be fastened, or into the fas- 
tening tool and then into the hole. 
Fastening tools can be operated 
manually or pneumatically. The col- 
let of the tool grips the shank of 
the mandrel and pulls, while the nose 
of the tool presses firmly against the 
head of the rivet and holds it clamped 
tightly against the face of the sec- 
tion to be fastened. Simultaneously, 
the collet pulls the shank of the man- 
drel, thus expanding the inside end 
of the rivet to fasten it tightly 
against the inside surface of the 
work. This action serves to draw 
the sections of the work firmly to- 
gether and clinch them in position. 
The mandrel is so designed that the 
head will break when the expansion 
has reached a point sufficient to pro- 
vide maximum holding powers. The 
head then falls off and the shank is 
pulled through the rivet. If pre- 
ferred, the mandrel] head may be re- 
tained in the end of the rivet, 
through the use of the break stem 
type of mandrel. Sealing caps can 
be applied for a leakproof cover 
where desired. J. C. Rhodes and Co. 
Branch of United Shoe Machinery 
Corp. 

Circle No. 39 on Reply Coupon 


Auxiliary Transmission 


(Trucks) 

A new four-speed truck auxiliary 
transmission is designed for heavy 
duty operation and is suitable for 
engines that have a torque of about 
375 ft. Ibs. Its ratios: are: low un- 
derdrive 2.14 to 1; medium under- 
drive 1.24 to 1; direct 1.00 to 1; over- 
drive .86 to 1. Top usefulness of the 
new equipment is for on and off-high- 
way maneuvering of heavy-tonnage 
loads of all types. The “progressive” 
ratios provide proper gearing for out- 
maneuvering ordinary highway traf- 
fic. H. S. Watson Co. 

Circle No. 40 on Reply Coupon 
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Metal Aligning Flange Gaskets 


(Bulk Plants, Terminals) 

A metal aligning flange gasket is 
designed to prevent leakage due to 
misalignment. It provides a positive 
seal on misalignment up to 6 deg.; 
avoids welding fixtures; can be used 
with all standard fittings; is availa- 
ble with “O” ring seal or metal fit; 
can be used for all fluids, gases and 
air; and has been tested at over 
7,000 p. s. i. Vickers, Inc., Division of 
the Sperry Corp. 

Circle No. 41 on Reply Coupon 


Colored Anti-Rust Paint 


(General) 

Three new colors—light gray, ox- 
ide red and chrome green—have 
been added to a line of anti-rust 
paint. Formerly it was available 
only in black, clear and aluminum. 
The coating can be painted over 
rusty surfaces without wire brush- 
ing, scraping or sandblasting and 
without the use of a primer coat of 
any kind. Paint Corp. of America. 

Circle No. 42 on Reply Coupon 


Chipping Tool 
(Bulk Plants, Terminals) 


A high speed chipping tool is de- 
signed for cleaning pipe line joints, 
storage tanks, grease pits and ex- 
teriors of tank cars. The machine 
shears off hardened deposits of rust, 
old paint, scale, grease, sludge, etc., 
from metal or concrete surfaces.. It 
is equipped with 102 hardened steel 
cutters providing over 3,000 impacts 
per second, the machine cleans 100 
sq. in. in a single 25 in. pass. Either 
electric or pneumatic models are 
available. G. H. Tennant Co. 


Circle No. 43 on Reply Coupon 


MAY 20, 1953 


U. S. Patent 
No. 2,557,177 


» faster unloading 


» added safety 


"> lowest maintenance 


all at no greater cost with 


EASY TO ORDER AND INSTALL—Drawings <a 


and complex engineering information are 

not necessary to get WARREN Manifold 

Valves for your present equipment. walk new vehicles, just 
specify WARRENS. Available in 2, 3 and 4 inch sizes with 
any number of valves, any location and angle for connec- 
tions, and any type of outlet. Yet custom-built WARRENS 
are production-priced! 


You are paying for the best in manifolding. 
Are you getting it? 

If not, consider these facts—You can unload 
more gallons'per minute, get improved safety 
and cut maintenance worry and expense with 
WARREN Manifold Valves. What's more, 
trouble-free WARREN performance and 
protection can be yours at no greater cost! 
Get all of the facts. Then you'll know how 
WARRENS can serve you better .. . why 
WARRENS are the First CHOICE of leading 
oil companies, transport equipment manu- 
facturers and operators. 


Write For Full Information Today! 


The exact flanges, connections and fittings 
ov need are available in WARREN Mani- 
‘olds. Shown is a hose gote valve in- 

stalled with flange connection. Photo 

courtesy Allegheny Valve Company. 


WARREN 


MANIFOLD VALVES 


WARREN Manifolds provide 
greater flow creas, permit more 
direct and compact piping or 
rangements thon with cross valves 


Check these fpatiures 


Guaranteed 
performance 
Lighter weight 
More compact 
Fewer joints 
More capacity 
Complete drainage 
Less turbulence 
No gasket leaks 
Connect at any angle 
Meets all state 
requirements 


MANUFACTURERS OF THE NEW SNAP SEAL CLEARANCE 
LIGHT AND CUSTOM BUILT MACHINERY SINCE 1901 


BELTS mactine co. W@ 
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CONTROL HANDLES | 
For CHASSIS LUBRICATION! © 


SSO Tinngs a 
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COST 
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Model 60962 
Bn gg DU-ALL CONTROL HANDLE ... has pressure-boosting 
HANDLE feature for hard-to-crack fittings . . . also gives added 

power to low-ratio chassis pumps. One pull of trigger f 
passes grease at line pressure for normal lubrication. For 
tough fittings, squeeze trigger several times to build up : 
pressure—max. 12,000 Ibs. For all makes of air-oper- 
ated chassis pumps. 

ADAPTO CONTROL HANDLE ... a specially designed 
low-cost replacement unit for all makes of air-operated 
high-pressure pumps. Light weight—yet strong enough 

2 to pass grease at highest line pressure. Hand-grip trigger 
Model 60961 . . « €asy operation. Both models service all standard 
ARO ADAPTO makes of hydraulic fittings. 
CONTROL 





H - SELF-SERVICE ADVANTAGES .. . with fewer working 
ANDLE e parts and unique simple design valves can be easily 


cleaned or reconditioned by user. 


noe saga RF Te ee LOR ERE I: I a — 
The Aro Equipment Bryan, Ohio 
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LUBE EQUIPME)} 


Alse...AIR TOOLS...HYDRAULIC EQUI 
AIRCRAFT PRODUCTS...GREASE FIT 
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LITERATURE 


Servicing Body and Chassis 
(Service Stations) 

“The Proper Servicing of Body 
Units and Chassis” is the title of a 
booklet which describes in detail the 
various things necessary to provide 
lubrication to various parts of a car 
body. The booklet points out that 
improper body lubrication may re- 
sult in squeaks, rust, or otherwise an- 
noy a customer. Door locks, hinges, 
hoods, and other body lube points are 
covered. Sketches illustrate the vari- 
ous points. Chassis lubrication sec- 
tion of booklet covers fittings and 
how to use the lube gun. Unusual 
chassis points also are described as 
well as spring shackles and bolts. Ca- 
to Oil and Grease Co. 

Circle No. 44 on Reply Coupon 


Station Pump Bulletin 
(Service Stations) 

A line of gasoline dispensing pumps 
for service stations is described and 
illustrated in an eight-page bulletin. 
A new “self-purging” meter used in 
the pumps is fully illustrated and de- 
scribed. A. O. Smith Corp. 

Circle No. 45 on Reply Coupon 


Station Merchandising Plan 
(Service Stations) 

A new booklet presents a merchan- 
dising program for stations built 
around “balanced inflation” and fea- 
tures fast, automatic, compact, tire- 
inflating mechanisms. The program is 
designed to promote customer loyalty 
and increased TBA sales through 
premium air service and sound mer- 
chandising, using professionally pre- 
pared promotional aids. The catalog 
shows a line of air and water reels 
and the company’s Tireflator units. 
John Wood Co., Bennett Pump Divi- 
sion. 


Circle No. 46 on Reply Coupon 


Building Construction 
(General) 

A brochure “The Modular Method 
for Lower Industrial Construction 
Costs” explains and illustrates com- 
pany’s “Moduleered” building. All 
components are standardized so that 
a standard office module and the 
standard plant or warehouse module 
can be assembled in any numerical 
combination or pattern to form the 
desired building. Construction of such 
a building is said to be less expensive. 
The Ferber Co. 

Circle No. 47 on Reply Coupon 
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Tire Filling Pumps 
(Farm Customers) 
Specially designed centrifugal 
pumps for filling tractor, implement 
and industrial tires with liquid are 
described in a four-page folder. The 
pumps evacuate the tire of liquid or 
air and then fill with the desired 
amount of liquid. Both electric and 
gasoline engine driven models are 
available. Gorman-Rupp Co. 


Circle No. 48 on Reply Coupon 


Station Display Catalog 
(Service Stations) 


A new catalog of service station 
display material describes and illus- 
trates manufacturer’s line of banners, 
flag pennants, aluminum spiral pen- 
nants, posters, balloons, letter ban- 
ners, and fluorescent displays. Pro- 
motion material for station openings, 
birthday sales, new product and sea- 
sonal promotions also is described. 
The Pratt Poster Co. 


Circle No. 49 on Reply Coupon 


Truck End Loaders 
(Trucks) 

Specifications and descriptive in- 
formation are given in a new bulletin 
on hydraulic end-loaders for trucks. 
The folder tells how to select the ex- 
act model best suited to do a job. Ac- 
tion photographs show details of op- 
eration. The Galion Alisteel Body Co. 

Circle No. 50 on Reply Coupon 


Non-Metallic Dise Valves 
(General) 

A new circular describes the di- 
mensions and functions of a line of 
non-metallic disc valves. The folder 
lists in detail the valves which can 
easily be renewed or converted to 
handle another type of service by the 
insertion of a specifically-designed 
composition disc. The discs are made 
in three special-purpose types—for 
handling saturated steam; for cold 
water, air and gas; and for gasoline, 
oil, butane and propane. The Lunken- 
heimer Co. 


Circle No. 51 on Reply Coupon 


Wall Waterproofing 
(General) 


Those troubled by leaky masonry 


walls and moisture penetration may 
be interested in a new folder which 
compares results given after testing 
various Silicone water repellants, An 
impartial laboratory was retained to 
test company’s product and the re- 
sults show the differences between 
one Silicone and another._ Building 
Products Division, L. Sonneborn Sons, 
Inc. 
Circle No. 52 on Reply Coupon 


Floor Repair Material 
(General) 

An iron-asphalt patching material 
which makes possible long life, fast 
patching or resurfacing of worn con- 
crete floors is described in a six-page 
bulletin. Use of a metallic aggregate 
in place of brittle aggregates is said 
to impart long life to the resurfaced 
floor. The Master Builders Co. 

Circle No. 53 on Reply Coupon 





Diesel Engines 
(General) 

Diesel engines for stationary, au- 
tomotive and marine applications are 
described and illustrated in a six-page 
bulletin which covers horizontal and 
vertical models of both 600 and 680 
cu. in, engines. Cutaway. views, horse- 
power and torque curves, dimensional 
drawings, and condensed specifica- 
tions are included. Twin Coach Co. 

Circle No. 54 on Reply Coupon 


Pump Catalog 
(Bulk Plants, Terminals) 

A new catalog illustrates and de- 
scribes a complete line of rotary 
pumps. Cross-section drawings and 
photos show interior construction of 
the pumps and tables give physical 
dimensions. Geo. D. Roper Corp. 
Circle No. 55 on Reply Coupon 











PACKAGING 
AND MANUFACTURING 
YOUR BRAND OF 
PETROLEUM PRODUCTS 
NEARER the point of SALE! 
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to MORE DEALER PROFITS 
in the UPPER MIDWEST! 
Quality contro! assured 
by our modern laboratory! 
THE MIDWEST’S LARGEST MOST 
MODERN PACKAGING PLANT 











For details WRITE or WIRE: 
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Hose Catalog 


(General) 

A new catalog describes application, 
temperature ranges of various types 
of metal and wire braided hose, di- 
mensions, couplings, assemblies, etc. 
A large number of hose types are 
shown, including some specifically de- 
signed for handling oil products. Uni- 
versal Metal Hose Co. 


Circle No. 56 on Reply Coupon 


Plate Size Selector 


(General) 

An improved, steel plate size selec- 
tor is provided for the convenience of 
designers, engineers and others inter- 
ested in steel fabrication. The selector 
is a durably-made plastic slide rule 
that determines the longest and wid- 
est steel plates obtainable in any de- 
sired thickness. The sizes range from 
24 to 195 in. wide, or from 3/16 to 
25 in. in thickness. The reverse side 
of the selector permits calculation of 
weights of rectangular and circular 
steel plates. A table of decimal equiv- 
alents and weights also is included. 
Lukens Steel Co. 


Circle No. 57 on Reply Coupon 


Compression-Gauge Gaskets 


(Bulk Plants, Terminals) 

A compression-gauge type of gasket 
for ring-type joints takes the place of 
standard oval or octagonal rings. It 
is a spiral-wound unit which provides 
resiliency and in effect converts a 
ring-type joint into a male-and-female 
type joint since the compression-gauge 
confines the gasket on the outside. 
Only 1/16 in. breakaway is require¢ 


nother 


at the joint as compared with % to 
% in. with conventional ring gaskets. 
A new folder gives complete data. 
Flexitallic Gasket Co. 


Circle No. 58 on Reply Coupon 


Truck Tanks 


(Tank Trucks) 

A new four-page folder shows 
various types of truck tanks. Close- 
ups show how equipment may be in- 
stalled in the various cabinets on the 
tank. Construction details are given. 
Sharpsville Steel Fabricators, Inc. 

Circle No. 59 on Reply Coupon 


Rust Remover 
(General) 

Rust and tarnish removal by means 
of six tailored types of product are 
described in a new booklet. Detailed 
instructions are given for the use of 
these products by wipe-on, spray and 
hot and cold immersion methods. By 
use of the methods described, it is 
possible to remove rust and tarnish, 
retard corrosion and promote paint 
adhesion in a single procedure. Oc- 
tagon Process Inc. 

Circle No. 60 on Reply Coupon 


Weights and Measures 
(General) 

A report of the 37th National Con- 
ference on Weights and Measures, 
May 20-23, 1952, is available. It 
contains addresses and reports by 
representatives who attended and in- 
cludes retail gasoline dispensing 
equipment and liquid-measuring de- 
vices. Order at 40c per copy from 
the Government Printing Office, 
Washington 25, D. C. 


MODERN PORCELAIN ENAMEL SERVICE STATION 


ERIE ENAMEL 
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Oil Measurement Tables 
(General) 

The American Society for Testing 
Materials and the Institute of Petrol- 
eum, Great Britain, have prepared a 
comprehensive group of tables, stand- 
ardized on an international basis for 
the calculation of the quantities of 
crude petroleum and petroleum prod- 
ucts in any of three widely-used sys- 
tems of measurement. Three separate 
editions: “The American”, “British”, 
and “Metric” are now available. The 
tables have been developed to meet 
specifically the needs of all those 
concerned with the purchase, sale, 
consumption, and handling of petrol- 
eum and petroleum products. An im- 
portant factor in their development 
was an appreciation of the extent to 
which oil is shipped from country to 
country and a recognition of the im- 
portance of using internationally 
recognized conversion factors to elim- 
inate a possible source of disagree- 
ment in volume and/or weight as de- 
termined by shipper and receiver. All 
three editions can be obtained from 
the American Society for Testing Ma- 
terials, 1916 Race St., Philadelphia 3, 
Pa. Prices are: American Edition, 
$8.75; British Edition, $7; Metric Edi- 
tion, $7.70. 


Oil Products Standards 
(General) 

A special compilation of ASTM 
specifications, tests and definitions 
covering oil products and lubricants 
is available from the society. It 
provides data on more than 100 test 
methods, numerous __ specifications, 
lists of definitions of terms relating 
to oil and to rheological properties 
of matter and recommended prac- 


Mirabeau & Perlita Sts. » New Orleans, La. 


THE ERIE ENAMELING COMPANY 


1403 W. 20TH ST. + ERIE, PENNSYLVANIA 
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tice for designating significant 
places in specified limiting values. 
Order from the American Society 
for Testing Materials, 1916 Race St., 
Philadelphia 3, Pa. at $5.75 per 
copy. 


Contract Packaging Directory 


(General) 

The second edition of the Packag- 
ing Institute’s Directory of Contract 
Packagers and Their Facilities gives 
full data about the equipment and 
facilities of 81 contract packagers to- 
gether with data about products that 
will be accepted, refused, and ship- 
ping facilities. Copies are available 
at $2 each from The Packaging In- 
stitute, 342 Madison Ave. New 
York 17, N. Y. 


Oil Measurement Manual 
(General) 

A second edition of the ASTM’s 
Manual on Measurement and Sam- 
pling of Petroleum and Petroleum 
Products is available at a price of 
$2 per copy. It covers recommended 
methods for measuring the volume 
(or weight in some cases) of oil and 
its products, and for obtaining rep- 
resentative samples thereof. Order 
from the American Society for Test- 
ing Materials, 1916 Race St., Phila- 
delphia 3, Pa. 


Heating, Ventilating Guide 
(General) 

The 1953 edition of the Heating, 
Ventilating and Air Conditioning 
Guide, published annually by the 
American Society of Heating and 
Ventilating Engineers, has a total of 


1,560 pages. Among the new and 
improved features of the new edition 
are a new section on snow melting, 
completely rewritten chapters on 
electric heating and industrial ex- 
haust system, as well as a new chap- 
ter on water vapor and condensation 
in building construction. New infor- 
mation also has been added on in- 
dustrial oil and gas burners, short 
chimneys, industrial degree-days, 
warm-air system design and unit 
heaters. Copies of the new guide 
may be obtained from the American 
Society of Heating and Ventilating 
Engineers, 62 Worth St., New York 
13, N. Y., at $7.50 per copy. 


Equipment Jobber 
Opens New Store 


The Tri-State Equipment Co. has 
opened a complete oil equipment 
store at 3923 East 14th St. (High- 
way 69), Des Moines, Iowa. The 
company represents Tokheim Pump 
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Co. and has a complete line of serv- 
ice station, bulk plant and tank 
truck equipment. V. H. (Vic) Stue- 
land is manager of the store. 


Four Equipment Jobbers 
Join National Association 


Four new members are registered 
on the roster of the National Assn. 
of Oil Equipment Jobbers. They are: 
Sterling Equipment Co., Detroit, 
Mich.; Petroleum Equipment Sales 
Co., Little Rock, Ark.; Oil Equip- 
ment Sales & Service Co., Inc., South 
Norfolk, Va.; U. S. Rubber Co., Me- 


Multiple-belt-driven Roto-Prime Pump 
mounted on on aviation fueling truck 


chanical Goods Division, New York 
City (associate member). 


In its recent bulletin the equip- 
ment jobber association also warns 
against letting credit collections get 
too far behind. According to na- 
tional averages by the Department 
of Commerce, credit collections have 
become more difficult all across the 
nation during the past nine months. 
National averages show that on ac- 
counts 60 days old the loss of pos- 
sible collections is 7%. On accounts 
90 days old the loss is 15%, 6 months 
old 30%; 1 year, 60%; 2 years 75%; 
and 3 years, 82%. 


This is the ideal pump for aviation fueling 
truck service — because of its low speed — 
high flow characteristics, its small size and 
flexibility in mounting, and its positive 
self-priming for defueling and air evac- 
uation when switching compartments. 


Other Gilbarco Roto-Prime Pumps for 


bulk plant service are available in models 
up to 550 GPM capacity. 


POSITIVE 
SELF-PRIMING 


Starts without Priming 
Runs without Venting 


Write for catalog and full information. 


‘eTiisicam.- stele a r Mfg. Co 
West Sprinafi Id, Mas: 
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LIFT TRUCK with cut-down masts moves easi- 

Jy into trailer. Note the tape which is wrapped 

around the top layer of cases to help prevent 

the load from coming unstacked while on the 
pallet 


‘SKY’ SPACE is used by Sun Oil at its warehouses thanks to lift trucks which AUTOMATIC palletizer is unloaded by a lift 
can stack pallets almost to the roof truck 


How Sun Oil Uses Lift Trucks to Save Time, Space 


Sun Oil Co. uses lift trucks to speed the handling of packaged oil products at its Marcus Hook (Pa.) Refin- 

ery. In addition the lift trucks permit maximum use of “air” space in warehouses since it is a simple job to 

stack pallets three or four high. In fact, materials handling equipment of all types is used so extensively that 

the human hand seldom touches the packaged oil. These photographs were taken by Towmotor Corp., Cleveland, 
Ohio, as examples of what lift trucks can do 


x. San ee 


ABOVE—Fork truck moves drums into position on side of 
dock where they are picked up by a “drum hugger” truck for 
movement to position on the lighter 


LEFT—Drums take to the air as they are neatly stacked four 
high 
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NEWS OF MANUFACTURERS 


Butler Controls Tank Company 


Butier Manufacturing Co., Kansas 
City, Mo., has increased its stock 
holdings so that it now has control- 
ling interest in the Union Tank and 
Supply Co. of Houston, Tex. The 
latter company has sold and erected 
Butler bolted tanks for several years. 
Donald E. Norquist, formerly with 
Butler, has been elected president of 
Union Tank. 


Yale & Towne Distributor 


Materials Handling Products Corp. 
of Syracuse, N. Y., has been named 
to distribute the industrial truck 
products of Yale & Towne Manu- 
facturing Co. Officers of the dis- 
tributing company are Paul R. Mi- 
nich, Jr., president; Mrs. Paul R. 
Minich, Jr., vice president; R. Minich, 
secretary and treasurer; D. Macbeth, 
assistant treasurer and H. Sundheim, 
assistant secretary. 


Heil Men Meet 


The Heil Co., Milwaukee, Wis., re- 
cently held a series of one-day “grass 
roots” meetings, with officers and ex- 
ecutives getting together with dis- 
trict sales personnel and distributors. 
The conferences were held in Chica- 
go, Milwaukee, New York, Atlanta, 
Dallas, Cleveland, and Salt Lake City. 
More meetings are planned. 


Military, Civilian Trailers 


Fruehauf Trailer Co.’s half-mile- 
long plant at Avon Lake, Ohio, near 
Cleveland, is turning out military and 
civilian trailers side by side on twin 
production lines. Special military trail- 
ers are being produced on one line 
while other assembly lines are build- 
ing other trailers and Fruehauf truck 
bodies. 


Hollingshead Plans New Plant 


A $750,000 plant for the manu- 
facture of chemical maintenance 
products for automobile, aircraft, 
home and industry will be erected in 
Sunnyvale, Calif., by the R.M. Hol- 
lingshead Corp. Completion date is 
set for early 1954. New plant is 
part of a large expansion program. 


Trailmobile Safety Award 


The Dan Dugan Oil Transport Co., 
of Sioux Falls, S. Dak., has won the 
Trailmobile Tank Truck-Trailer Tro- 
phy for the nation’s outstanding rec- 
ord for safety and courtesy. This is 
the second time in four years that 
Dugan has won the award which was 
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made at the recent annual conven- 
tion of the National Tank Truck Car- 
riers, Inc. The Dugan company during 
the past year was operating 109 
pieces of tank trailer equipment with 
terminals in 10 cities in the states of 
North Dakota, South Dakota, Minne- 
sota and Iowa. The annual contest 
for the Trailmobile Trophy is spon- 
sored by the NTTC in co-operation 
with the American Trucking Assn., 
Inc., and Trailmobile Inc. It covers 
the period between Aug. 1 and July 
31 each year. 





Good Year Forecast 


A fourth good year is seen for the 
truck-trailer manufacturing industry 
by W. E. Grace, president of the 
Truck-Trailer Manufacturers Assn. 
and general manager of Hobbs Manu- 
facturing Co., Fort Worth. Com- 
menting on the current healthy de- 
mand for truck trailers, Mr. Grace 
recalled that about 190,000 civilian 
type truck-trailers had been manu- 
factured in the years 1950, 1951, 
and 1952, and that all indications are 
that production this year will be at 
least as great as that of last year 
when more than 58,000 units were 


Here's a quality pump de- 
signed especially for consumer custo- 
mers, and it fits their needs — and 
yours—like a glove. Its modest price 
seems even lower when compared 
with the cost of maintaining obsolete 
pumps for consumers’ use. And it’s 
wonderful for increasing sales and 
building customer relations. Hand- 
some, quiet, dependable, it’s the pride 
and joy of every man who has one, 
and the envy of his neighbors. Call 
your Tokheim representative today! 


Write for bulletin! 











Check these features 
- Weather resisting finish — Va HP motor 

—only 39” high — delivers approxi- 

mately 10 gallons per minute — built-in 

check valve and by-pass valve — 

meter is optional — easily installed—ap- 

proved by Underwriters’ Laboratories. 0 
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Rockweil to Open New Plant 


Rockwell Manufacturing Co. will 
open a new valve and meter plant in 
Sulphur Springs, Tex., during the lat- 
ter part of the year. The new facility 
is now under construction and will be 
devoted largely to the production of 
Nordstrom valves. The new factory is 
being established to serve the entire 
South and Southwest. The 125,000 sq. 
ft. plant, under long-range plans, may 
produce meters and other products 
besides valves. 


Parade of Progress 


The Parade of Progress, an educa- 
tional road show telling how research 
and engineering have benefited the 
country, is touring the country. Pro- 
duced by General Motors, the exhibi- 
tion travels in a caravan of 44 ve- 
hicles. Admission is free and the show 
is non-commercial in nature. 


Salsbury Expands Marketing 


National distribution of Salsbury 
Corp.’s tire changing equipment, mo- 
tor block repairing systems, radiator 
seal and body shop tools is planned. 
C. A. Kerkling, formerly president 
of Kerkling & Co., sales manager of 


the motor seal division, is now in 
the East appointing new distrib- 
utors. Salsbury has previously lim- 
ited sales effort principally to 11 
western states. 


Globe Buys Walker Lift 


Globe Hoist Co. has purchased the 
four-post electric lift business from 
Walker Manufacturing Co. and will 
add it to its regular line of hydraulic 
hoists. Globe electric hoists will con- 
tinue to be available. 


Cleaning Equipment Plant 


Topper Equipment Co., manufac- 
turers of Circo degreasing equipment, 
has moved into a new 40,000 sq. ft. 
plant at Rahway, N. J. 


Chiksan Chairman Dies 


W. Edgar Spear, 60, chairman of 
the board of Chiksan Co., died at 
Pasadena, Calif., May 4 after a short 
illness. He became president of the 
company in 1942 and chairman iast 
year. 


Handle Bennett-Eco Line 


Edwards and Son has been named 
district representative to handle the 
Bennett-Eco oil equipment lines of 
John Wood Co. in the Pittsburgh ter- 
ritory. Acting as co-district managers 
will be the principals of the firm, 
J. R. (Rex) Edwards, Sr., and J. R. 
(Jack) Edwards, Jr., who have of- 
fices at 904 Union Trust Building, 
Pittsburgh, Pa., which also will be 
the address of the John Wood Co. 
district office. 


Timken-Detroit Axle Expands 


The Timken-Detroit Axle Co. is 
increasing the size of its plant in 
Kenton, Ohio, by 40%. The factory 
is devoted exclusively to the manu- 
facture of truck-trailer axles. 


Distribute Wayne Pumps 


Amco Corp.’s Chicago, Detroit, and 
Toledo divisions have been appointed 
distributors of Wayne Pumps. The 
divisions are located at 1220 Ran- 
dolph, Chicago.; 5733 Grand River, 
Detroit; and 1301 Jackson, Toledo, 
Ohio. 





HEAVY DUTY MOTOR OIL 
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\S PARTICULARLY EF- 
FECTIVE IN ELIMINATING 
TROUBLE CAUSED BY LOW 
TEMPERATURE OPERATION! 


CHAMPLIN HI-V-I 
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ealers are finding more and more customers 
asking for this new Champlin HI-V-1 Premium 


Heavy-Duty Oil! The word is around that here is 
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Me a heavy-duty oil that actually exceeds U. S. Army 
Mil-O-2104 specifications for heavy-duty service 





Complete warehouse stocks of Hi-V-1 
motor oil are available at: Enid and 
Oklahoma City, Oklahoma; Superior, 
Omaha; Grand Island and Lincoln, 
Nebraska; Hutchinson, Kansas; Mason 
City and Rock Rapids, lowa; Denver, 
Colorado, and Amarillo, Texas. 


... and everybody wants to enjoy the more effi- 
cient performance of engings lubricated with this 


superior oil! Dealerships are still available... 







write, wire or phone, right now, for information! 


CHAMPLIN REFINING COMPANY, Enid, Okla LPN | 
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PERSONALS 


Fifty years in 
the oil and al- 
lied equipment 
industry is the 
record behind 
Harry W. Lees 
as he retires this 
month from 
Jones & Laugh- 
lin. In 1903 Mr. 
Lees joined the 
Standard Oil Co., 
moved on to the 
White Tool & 
Supply Co. and 
to the Draper Manufacturing Co., of 
which he was made president in 1939. 
Five years later Draper merged with 
Jones & Laughlin, Steel Container 
Division, and Mr. Lees became di- 
rector of sales of that division, the 
position he held on retirement. 


Mr. Lees was instrumental in the 
organization of the Steel Shipping 
Container Institute, Inc., in 1940, 
and has served as vice president of 
that organization until now. He has 
also been serving in an advisory ca- 
pacity to the OPS and NPA, and, 
during the last World War, was 
chairman of the Steel Shipping Con- 
tainer Advisory Committee to the 
OPA and WPB. 


Mr. Lees 


* = > 


William O. Wilson has retired as 
commercial vice president of Worth- 
ington Corp, after 53 years with the 
company and its predecessor com- 
panies. Mr. Wilson first joined the 
corporation in 1898 as machinist for 
the Jeanesville Iron Works. Rising 
to engineer and salesman, he was 
appointed Pittsburgh district man- 
ager in 1919. He later transferred 
to Chicago as manager, and subse- 
quently became sales manager of the 
Midwest district. 


* * * 


Erie Meter Systems, Inc., has 
named George A. Long division man- 
ager in charge of Kansas and Mis- 
souri with offices in Kansas City. 
Mr. Long has 12 years experience as 
operations supervisor for the Shell 
Oil Co. in Chicago and Detroit, and 
has also been affiliated with the A. 
Y. McDonald Mfg. Co. as manager of 
its oil equipment division. 


* . * 


The new post of central regional 
manager of consumer products, for 


Westinghouse Eizectric Supply Co., 
has been given to John T. Urban. He 
is responsible for all consumer prod- 
uct operations in seven sales districts 
covering 19 states. Mr. Urban was 
formerly general sales manager of 
consumer products and has been with 
the company for 19 years. Previous- 
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ly he was with the parent company, 
Westinghouse Electric Corp., as mer- 
chandise sales manager in Indianap- 
olis. 

* * 7 


Fred J. Hartley has been named 


special hoist representative for the 
Harnischfeger Corp, in the South- 
east. Mr. Hartley's headquarters are 
in Birmingham and his territory com- 
prises Alabama, Georgia, South Car- 
olina, Florida, Tennessee, Louisiana, 
Mississippi and Arkansas. 

New manager of the company’s 
electric hoist division is Curtis Meyer. 
Mr. Meyer joined Harnischfeger re- 
cently after leaving the Milwaukee 
Electric Tool Corp., where he was 
vice president in charge of sales and 
a director. 


Mr. Shantz Mr. DeHart 


Two management appointments at 
GMC, truck and coach division, go 
to A. A. Shantz as assistant general 
sales manager of trucks, and to 
Henry T. DeHart as merchandising 
manager. 

Mr. Shantz, formeriy general parts 
and service manager of the division, 
has been with GMC since 1928 and 
has served as service methods man- 
ager and manager of war products 
service. In his new capacity he will 
have jurisdiction over national fleet 
sales, government sales and truck 
technical service, as well as parts 
and accessories merchandising. 

Mr. DeHart comes to his new posi- 
tion from the advertising department 
where he was manager for the past 
20 years. He will now handle truck 
advertising, sales promotion, sales 
training and used truck activities. 


General Controis Co. has appointed 
0. L. (Lee) Liepin as manager of its 
Philadelphia office. A graduate of 
the New York State Maritime Acad- 
emy, Mr. Liepin was previously as- 
sistant manager in Philadelphia. He 
joined the company in 1951. 

A new office in Syracuse has been 
opened by the firm, and Leonard 
Schnall, a Cornell graduate, will head 
its operations. Mr. Schnall was pre- 
viously with the sales staffs of In- 
ternational Harvester Co. and Lever 
Brothers, 


Walter C. Smart has been named 
vice president of Twin Coach Co. Mr. 
Smart is a sales veteran of 26 years 
with the company as New York rep- 
resentative and service director. For 
the past year he has been general 
sales manager of the company’s mo- 
tor vehicle division. He will now di- 
rect all coach and special vehicle 
sales. 


Three new directors appointed to 
the board of the R. M. Hollingshead 
Corp. at its annual meeting April 2 
are D. O. Severson, R. M. Hollings- 
head III and A. E. Moore. Mr. Sev- 
erson, vice president of the company, 
also was elected to the board of the 
Perry Co., one of Hollingshead’s sub- 
sidiaries and manufacturers of cool- 
ing system filters for engines. 


The R. M. Hollingshead Co. of 
Canada, Ltd. has a new president in 
Clifford Phillips, who succeeds Stew- 
art Hollingshead, new chairman of 
the board. Mr, Phillips has been 
well known in Canadian automotive 
circles for the past 25 years through 
his affiliations with Ford Motor Co. 
of Canada, Ltd., Motor Car Supply 
of Canada, Ltd. and Perfect Circle 
Co., Ltd. He is president of the Ca- 
nadian Automotive Wholesalers and 
Manufacturers Assn. and on the 
board of the Canadian branch of 
SAE. 


Albert G. 
Lindsay is Rock- 
well Mfg. Co.'s 
recently dppoint- 
ed export and in- 
ternational divi- 
sion manager. Mr. 
Lindsay was born 
in Alsace but is 
an American citi- 
zen by consular 
registration. He 
was educated in 
France, Germany 
and Switzerland, 
and holds degrees from the Humani- 
stisches Gymnasium and the Sor- 
bonne. His 30-year business career 
has been spent in world wide capac- 
ities from Africa to Australia, the 
East Indies and Latin America. For 
the past six years, Mr. Lindsay has 
operated his own export representa- 
tive business with offices in Argen- 
tina, Uruguay and Brazil. Now that 
he has joined Rockwell, he will settle 
in Pittsburgh. 

The company has named P. E. W. 
Goodwin, dr. manager of its new 
meter and valve plant in Suiphur 
Springs, Tex., which is scheduled to 
open next fall. He has been in 
charge of valve parts manufacture 
for Rockwell on the West Coast for 
the past year. 


Mr. Lindsay 
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Minneapolis-Honeyweil Regulator 
Co.’s industrial division has added 25 
sales engineers to its field force cov- 
ering 16 states. The new men are: 
John D. Lewis, New York; George 
H. Negley, East Orange; Thomas L. 
Mogren, Syracuse; John E. Rattin- 
ger, Boston; William H. Hockersmith, 
Harrisburg; Jack Hopkins, Green- 
ville; Lee H. Nelson, Knoxville; 
Frank E. Graf, Birmingham; E. A. 
Spellerberg, Columbus; Joseph H. 
Toifel and Howard P. Smith, Pitts- 
burgh; Robert G. Wren, Pat J. Cala- 
brese and William F. Yasdick, Chi- 
cago; Carroll J. Cheslousky and 
Richard D. Horbinski, Milwaukee; 





Yes, this Veeder-Root Gasoline 
Pump Computer speaks the lan- 
guages of 144 countries! It’s the 
modern protection provided to 


drivers by —— a manufac- “ 


turers, gasoline refiners and their 
service-station outlets... to 
make sure they get full meas- 
ure in the tan 4 and the bo 
change in their pocket. 
what’s more, it underscores 
the fact that “Veeder-Root 
Counts Everything on Earth” 

. electrically, mechanically 
or manually .. . with standard 
and special devices of every 
conceivable type. 


for Top Performance in 
GASOLINE PUMP COMPUTERS 


Veeder-Root 


Harold L. Brandt, Des Moines; Rob- 


ert H. Waggener, Houston; Stanley | 


V. Preskitt, Dallas; Leonard S. Hes- 
ter, Kansas City; Rodman E. Street, 
Denver; Robert O. Hutchinson, Port- 
land, Ore.; William T. Lisenby, Los 
Angeles; Larkin L. Blake and Theo- 
dore G, Lyson, San Francisco. 


* > * 


Davey Compressor Co. has named 
R, G. Myers manager of its South- 
west district comprised of Texas, Ok- 
lahoma, Louisiana, Arkansas and 
New Mexico. Mr. Myers was for- 
merly service director in that area 
for the Twin Coach Co. 
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Two new vice 
presidents, John 
G. Murray and 
Peter P. Wojtul, 
were appointed 
May 1 by the 
Continental Can 
Co., Ine, Mr. 
Wojtul, appoint- 
ed director of 
sales last Janu- 
ary, will now be 
in charge of sales 
of all product di- 
visions. He is a 
graduate of Loyola University and 
has been with the company 25 years. 
He has served as director of sales 
research and development, and as 
general manager of sales in the metal 
division. 

Mr. Murray joined the company’s 
general manufacturing department 
in 1929, following his graduation 
from Yale’s Sheffield Scientific 
School. He rose through the sales 
service department to become assist- 
ant to the vice president in charge 
of equipment development and re- 
search, subsequently was appointed 
manager of manufacturing for the 
eastern and central metal can di- 
visions. In 1951 he was named gen- 
eral manager of the Bond Crown & 
Cork Co., a Continental subsidiary, 
the position he will continue to hoid 
in addition to his new responsibility. 

A new Paterson, N. J. office has 
been created and will be headed by 
Thomas J. Hughes. The district sales 
office in Paterson will be managed 
by John P. Bertram, Jr. Mr. Hughes, 
a graduate of the University of 
Notre Dame, has held sales posts in 
the East for the company since 1947. 
His new district covers southern New 
York and northern New Jersey. 





Mr. Wojtul 


Sale of Black- 
mer pumps in the 
south central re- 
gion is now un- 
der the manage- 
ment of Ralph 
Thornburg. Mr. 
Thornburg is a 
pumping equip- 
ment veteran, al- 
though a new- 
comer to Black- 
mer. He was 
formerly associ- 
ated with Yale 
& Towne Mfg. Co. as sales manager 
of the pump division, and later joined 
Mariow Pumps as eastern district 
manager, Mr. Thornburg’s head- 
quarters will be in Dallas. 


+ * * 


A new honor has come to Ernest 
G. Swigert, president of the Hyster 
Co., in his recent election as a vice 
president of the National Assn. of 
Manufacturers. 





Mr. Thornburg 
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Vice president 
of all manufac- 
turing opera- 
tions at the 
OPW Corp. is 
William W. Tay- 
lor, a newcomer 
to the company. 
Mr. Taylor has 
more than 25 
years experience 
in manufactur- 
ing and indus- 
trial consulta- 
tion, and has 
specialized in methods time measure- 
ment techniques in England and 
America. A mechanical engineer- 
ing graduate of the University of 
Cincinnati, he comes to OPW from 
the Cincinnati Milling Machine Co. 
where he was a manufacturing ex- 
ecutive. 


Mr. Taylor 


R. W. Lane re- 
tains his present 
headquarters in 
Kansas City, Mo., 
but is assuming 
the responsibili- 
ties of district 
sales manager in 
that area for the 
John Wood Co., 
Bennett Pump di- 
vision. Mr. Lane 
has had long ex- 
perience in the 
automotive, pe- 
troleum marketing and equipment in- 
dustries. In his new position he will 
supervise distribution of the Eco line 
of gasoline pumps, tire inflation 
equipment and other dispensing 
equipment throughout Kansas, Mis- 
souri and southern Illinois. 


Mr. Lane 


A vice presi- 
dency of the Mack 
Motor Truck 
Corp. has been 
given to R. W. 
Allen. Mr. Al- 
len joined Mack 
in 1926 as clerk, 
He rose through 
sales positions 
to head the De- 
troit district, 
then the Houston 
and St. Louis 
branches. In ad- 
dition to receiving the vice presi- 
dency, he also has been appointed 
manager of the central division em- 
bracing Illinois, Kansas, Minnesota, 
Missouri, Nebraska, North Dakota, 
South Dakota and Wisconsin. His 
headquarters will be in Mack’s Chi- 
cago offices. 


Mr. Allen 
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Barry V. Cornwall has 24 years ex- 
perience with Du Pont in research and 
sales to back up his new appointment 
as assistant eastern district manager 
of sales, Petroleum Chemicals Di- 
vision. He has been with that di- 
vision since last fall as technical as- 
sistant to the sales director. 


* * * 


In New York, B. F. Goodrich has 
appointed Ernest E. Haupt manager 
of national accounts, industrial prod- 
ucts sales. The appointment involves 
no change in location as Mr. Haupt 


was formerly sales development man- 
ager in New York. A veteran of 
almost 40 years with the company, 
Mr. Haupt has been in industrial 
products sales for many years. 


Two Texas appointments have 
been announced by Black, Sivalls and 
Bryson, Inc. They are: Tom Casey 
to Tulsa district sales manager for 
the controls and safety head division; 
and W. M, McGinnis to Houston dis- 
trict sales manager. 





MORE TANK for 
YOUR MONEY 


If you don't need a bucket box, why buy 
one? This Sharpsville Model 70S is all tank 
from front to sloping rear head. It is even semi-rec- 
tangular for greater load capacity. If side cabinets 
provide enough space, then you can make quite a 


saving in cost. . 


- more tank tor your money. 


Variations are possible: with or without pumping 
system; valves and faucets at rear (as shown), or 
concealed, or even located in side cabinets; hose 
tubes carried in sub-frame (as shown), or con- 


cealed in skirting. 


Several territories available for qualified repre- 


sentatives. Write! 


[ FEVACO tnow 


SHARPSVILLE 
STEEL FABRICATORS, Inc. 


Sharpsville, Pa. 





FOR 
FASTER FLOW! 


Modern streamlining makes MILVACO the preferred Truck Tank Faucet. e 

Available in straight or angle 
There are no obstructions to retard the flow of liquid. designs of 221," and 65°. 
When open to full capacity, the disc holder stops on the spring Sizes 2", 244" end 3”. 

© 
retainer, forming a single streamlined unit which helps you ads ob @tindiey — tho sitide ollay 
te get rid of the load — faster, more economically. that combines light weight with 
superior sturdiness. 
Specify and use MILVACO Streamlined TRUCK TANK FAUCETS 


* 
on your equipment. There's a MILVACO Features “Permadisc” construction 


which assures accurate seating 


representative near you to serve your complete needs. and longer, trouble-free service. 


MILVACO 
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PRESIDENT of the Upper Midwest Oil Men’s Club, Fred Plane, left, of the Johnson Oil Refining Co., in Minneapolis, accepts a 


scale model drilling rig presented to the club by R. T. Seidel for Shell Oil. 
Milo 


Schiefelbein, 





Mr. Miller 





Mr. Campbell 
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Midwest Oil Co.; 


Mr. Conklin 


Ray E. Miller 
has resigned ac- 
tive direction of 
sales for Du 
Pont’s Petroleum 
Chemicals  Divi- 
sion for reasons 
of health, but will 
remain with the 
company as an 
advisor. 

David H. Conk- 
lin is the new di- 
rector of _ sales 
succeeding Mr. 





Hector, 


Miller, and Milton H. Campbell will 
replace Mr. Conklin as assistant di- 
rector of sales. 

Mr. Miller has been with the oil in- 
dustry for 30 years. He started with 
the old Marland Oil Co., now Con- 
tinental Oil, and was later executive 
secretary of the Natural Gasoline 
Assn. of America, In 1934 he joined 
Hanlon - Buchanan, Inc., as a vice 
president and early in 1946 was elect- 
ed vice president and a director of 
Warren Petroleum. He joined Du 
Pont in September of '46 as sales di- 
rector for petroleum additives. 

Mr. Conklin is a graduate of the 
University of Michigan. He was with 
the Ingersoll-Rand Co, before joining 
Du Pont in 1947. He has served as 
West Coast district manager for the 
Petroleum Chemicals Division and as 
assistant sales manager of the divi- 
sion at Wilmington. He was made 
assistant director of sales in 1951. 

Mr. Campbell is also a graduate of 
the University of Michigan, He re- 
ceived his master’s degree at Case 
Institute of Technology in 1941. He 
came to Du Pont in 1947 from Stand- 
ard Oil (Ohio) and two years later 


Left to right, Mr. Plane, Mr. Seidel, F. J 
Indiana Standard; and H. F. Horning, Northwest Petroleum Assn. 


was made director of the Petroleum 
Laboratory at Deepwater Point, N. J. 
In 1951 he was appointed head of the 
Petroleum Research division at Jack- 
son Laboratory. 


* . 7 


Tuesday, June 16, is the date of 
the Cincinnati Oil Club’s annual out- 
ing to be held at Summit Hills Coun- 
try Club, Dudley Rd. Ft. Mitchell, 
Ky. 


> . . 


Edgar E. Brand and Rudolph Cubic- 
ciotti have been named vice presi- 
dents of L. Sonneborn Sons, Inc., New 
York. Henry Sonneborn III was ap- 
pointed secretary. The Sonneborn 
company is celebrating its 50th an- 
niversary this year. 


* * * 


Hal Shockley, formerly an oil 
broker and at one time associated 
with the Dale Moore Oil Co. of 
Houston, has joined the Gibson Pe- 
troleum Marketing Co., Ltd., in Cal- 
gary, Alberta, Canada, as general 
manager. 
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A cross-country trip is in store for 
John R. Feinen, who will leave his 
old job as sales manager for Ken- 
dall Refining’s New England division 
to take up new duties in Los Angeles 
as sales manager for the West Coast 
division. 

Mr. Feinen has been with Kendall 
since leaving the Army in 1945 and 
has always served in marketing as- 
signments. In his new job, he suc- 
ceeds James M. Crutchfield, who has 
resigned. 

Henry Pruch will leave the com- 
pany’s main office in Bradford, Pa., 
to replace Mr. Feinen as division sales 
manager for New England. 

Mr. Pruch is a native of Bradford 
and has been with Kendall Refining 
there since 1946. He served as en- 
gineering correspondent, contacting 
automotive manufacturers for lube 
specifications and for the past year 
has been working with distributors. 


al * * 


Mort K. Terwilliger of the Frontier 
Oil Refining Corp., Buffalo, N. Y., 
has been elected president of the 
Credit Men’s Assn. of Western New 
York. 
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OFFICIAL CHARTER of the Desk and Derrick Club is presented to club president 

Miss Marie Glitsos, Petrolite Corp., St. Louis, by Jack Becker, Becker Marsden Co., 

St. Louis, and president of the Oil Men’s Club of Greater St. Louis. Left to right, 

Charles Van Vieck, Independent Petroleum Assn. of America, Tulsa; Mr. Becker, 
Miss Glitsos and Ross C. Shannon, Socony-Vacuum Oil Co., St. Louis 


H.race E. Dav- 
enport, veteran 
fuel oil marketer, 
has been elected 
president of 
Burns Bros,, one 
of New York 
City’s largest fuel 
oil distributors, 

Martin F, Shea, 
former president, 
was made chair- 
man of the board 
and William G. 
Kurtz was re- 
elected executive vice president. Oth- 
er officers elected include, Henry J. 
Meyer, secretary and treasurer; C. 
Herbert Jagels, assistant vice presi- 
dent; and James A. Cavanagh, assist- 
ant vice president. 


Mr. Davenport has been with the 
fuel oil industry for 24 years. His 
election to the presidency of Burns 
Bros, will not affect his present posi- 
tion as chairman of the board of the 
Pickering Co., Salem, Mass., and vice 
president in charge of New England 
operations of Pocahontas Fuel Co. 


Mr. Davenport 


Two executives of Continental Oil 
Co. have been appointed to new posi- 
tions. A. W. Tarkington is now 
southwestern region general manager 
with headquarters at Ft. Worth and 
K. W. Brill is central region general 
manager at Oklahoma City. 


Mr. Tarkington, a vice president 
and former central region general 
manager, joined Continental at Ponca 
City in 1948. Two years later he 
went to Houston as assistant to the 
president. He was elected vice presi- 





dent in 1951, In his new job, Mr. 
Tarkington succeeds H. H. Hinson, 
who was recently elected president 
in charge of exploration. 

Mr. Brill will take Mr. Tarking- 
ton’s place at Oklahoma City. Be- 
fore this appointment he was assist- 
ant general manager of Conoco’s 
southern region. He is a native of 
Winchester, Va., and joined the com- 
pany in 1930. 


* * . 


Jack Sweney has been elected pre- 
sident and Paul D. Sweney, vice 
president of Sweco Oils, Inc., Peoria, 
Ill, formerly known as McKenty- 
Brown. The new distributorship will 
handle Phillips products. 

Jack Sweney is a native of Peoria 
and for the past 15 years has been in 
the oil business part of that time with 
a major marketer in the East. Dur- 
ing World War II he served in the 
Navy and was discharged a lieuten- 
ant commander. 

Since the war he has been with 
the Sweney Gasoline and Oil Co. of 
Peoria. He is a director of the 
Illinois Petroleum Marketers Assn., 
and chairman of the Airport Com- 
mittee of the Assn. of Commerce. 

Paul Sweney has been associated 
with the Sweney Gasoline and Oil Co., 
for the last 30 years. He is a past 
president of the Illinois Petroleum 
Marketers Assn., and is a member of 
the API’s marketing committee. 

* * * 

A. J. Morris, supply and transpor- 
tation manager for Crown Central 
Petroleum Corp., Houston, now heads . 
the company’s pipe line activities as 
well as the crude oil trading, pur- 
chase and transportation. 


NATIONAL PETROLEUM NEWS 
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cost less to run, 


More than 
a Million-and-a-Half 
in Trucks Today! 


and last longer 


Eaton 2-Speed Axles make available twice the conventional number of gear ratios, 
permit engines to run in their most efficient and economical range at all times, 
reducing stress and wear on vital parts. Eaton’s exclusive planetary design, forced 
feed lubrication, and extra rugged construction cut maintenance cost. Ask your 


dealer why—working or trading—Eaton 2-Speeds make your trucks worth more. 


AXLE DIVISION 
MANUFACTURING COMPANY 


) CLEVELAND, OHIO 

PRODUCTS: Sodium Cooled, Poppet, and Free Valves « Tappets « Hydraulic Valve Lifters « Valve Seat Inserts . Jet 
Engine Parts « Rotor Pumps « Motor Truck Axles « Permanent Mold Gray Iron Castings . Heater Defroster Units . Snap Rings 
Springtitese Spring Washerse Cold Drawn Steele Stampings « Leaf and Coil Springs .Dynamatic Drives, Brakes, Dynamometers 
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and Host of Pure Oil News 
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H. V. Kaltenborn 


is featured frequently, 
commenting on the 
meaning and impor- 
tance of the news. 


Richard Harkness 


is Washington corre- 
spondent— appears 
daily with late news 
and inside information. 


THE NEWS | 


“The freshest, most informative news program on the 
air.” That’s what listeners call Pure Oil News Parade, 
heard weekdays on NBC. 


They like the way this new network radio show of 
Pure Oil’s shapes itself according to each day’s events 
. . . presents authoritative reports and comment by 
men who know the people, know the places. 


Pure Oil dealers like the way it sells their products 
and services. When you’re building a business, 
you can’t beat intensive, consistent advertising 
support—5 days a week, 52 weeks a year! 


How about you? Would you like the backing of this 
program? Plus equally vigorous advertising support 
on television . . . on highway posters. . . in your news- 
paper ...at your point of sale? Then investigate the 
possibility of selling Pure Oil products. The Pure Oil 
Company, 35 East Wacker Drive, Chicago. 


Be sure with Pure 


Henry Cassidy Jim Huributt Phil S. Hanne 
... NBC's European News Correspondent .. well-known “human interest” 
reporter ... financial editor, Chicago Daily News... are typical of the 
experts who appear from time to time to bring Pure Oil News Parade 
listeners special up-to-the-minute reports. 





